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Up 

14.3% 


The  Simmons  Market  Research  Bureau  (SMRB), 
the  bible  for  measuring  readership  of  newspa¬ 
pers  and  magazines,  is  out  with  its  1986  sur¬ 
vey.  And  it  shows  a  new  champ:  USA  TODAY. 


Down 

16.7% 


The  Simmons  results  say: 

■  USA  TODAY  has  by  far  the 
most  readers  of  any  daily 
newspaper  in  the  USA. 

■  USA  TODAY,  less  than  four 
years  old,  has  jumped  ahead 
of  the  97-year-old  former 


According  to  Simmons,  here  is 
the  USA  TODAY  reader  profile: 

■  33%  hold  professional  or 
managerial  positions, 
compared  to  28%  for  the 
average  newsweekly. 

■  3 1  %  have  individual 
employment  incomes  of 


champ.  The  Wall  Street  Journal.  $3d,0<X)  or  more,  compared  to 
_  .ir  A  L  A  22%  for  the  average 

■  USA  TODAY  has  4,792  000  „ewsweelcly. 

1^3%  *  **  ***'’^'  °  ***  "  incomes 


of  $50,000-plus,  compared  to 
The  Wall  Street  Journal  now  25%  for  the  average 


has  4,030,000  readers  a  day, 
a  drop  of  16.7%  since  1985 
and  a  loss  of  2.2  million 
readers  since  1984. 


newsweekly. 

■  61%  of  USA  TODAY’S  readers 
are  between  25  and  49  years 
of  age;  64%  male,  36%  female. 


1985  1986 


Doesn’t  neariy  everyone  you  know 
read  USA  TODAY? 


1985  1986 


SOURCE:  SMRB,  1966 
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WINNING  TEAMS 
SCORE  WITH  FLINT  INK 

Arrowlith  AD-LITHO™  and  Arrowhead  AdPro®  Inks 


No  doubt  about  it:  quality  four-color  printing  scores  points  with  newspaper 
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AD-LITHO'"  and  DI-LITHO”  are  trademarks  of  ANPA. 
AdPr(>9  is  a  registered  trademark  of  ANPA. 
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ttie  tunes 


Start  your 
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subscribers  and  advertisers  alike.  That’s  one  reason  Kodak  holds  its 
annual  “Run  for  the  Money”  color  reproduction  contest. 

This  year,  the  Orlando  Sentinel,  Syracuse  Post-Standard  and  Florida 
Times-UnionIJacksonville  Journal  used  Flint  Arrowlith  AD- 
LITHO™  and  Arrowhead  AdPro®  inks  for  their  contest 
entries,  and  won  first  place  honors  in  the  large  offset,  direct 
letterpress  and  DI-LITHO™  press  categories,  respectively. 


High  standards,  strict  quality  control  and  expert  technical 
support  will  make  Flint  Ink  a  valuable  member  of  your 
.  team  .  .  .  and  insure  a  winning  performance  every  time! 


We  re  not  surprised! 
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AUGUST 

24-27— New  York  Newspaper  Publishers  Association,  Annual  Meeting,  The 
Sagamore  on  Lake  George,  Bolton  Landing,  N.Y. 

SEPTEMBER 

5-7— Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
5-7— Missouri  Circulation  Managers  Association,  Holiday  Inn,  Joplin. 
10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12— Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

18-20— Independent  Free  Papers  of  America,  Annual  Conference,  Marriott 
Airport  Hotel,  St.  Louis. 

18-21— New  York  Press  Association,  Annual  Fall  Convention,  Lake  Placid 
Hilton,  Lake  Placid,  N.Y. 

20— New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-23— Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24— International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21-25 — Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 
ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 

23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City. 

23- 26 — National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24-27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Sheraton  Station  Square,  Pittsburgh. 

24- 28 — Women  in  Communications,  Inc.,  National  Professional  Conference, 

New  York  City. 

25- 26 — New  York  State  Dailies  Advertising  Managers,  Fall  Meeting, 

Ramada  Renaissance,  Saratoga  Springs,  N.Y. 

25-28 — New  England  Newspaper  Operations  Association,  48th  Annual 
Conference,  Sheraton  Islander,  Newport,  R.l. 

Seminars/Workshops/Clinics 

SEPTEMBER 


2- 8— ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 

Conference  Center,  Scottsdale,  Ariz. 

3- 5 — ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10 — SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 
Dollar,  Trinity  University,  San  Antonio,  Texas. 

8-1 1/15— The  Poynter  Institute  for  Media  Studies,  Management  and  Entrepre¬ 
neurship  for  Graduate  Students,  St.  Petersburg. 

10-12— ICMA/Ohio  State  University  Circulation  Management  Seminar, 
Columbus. 

14- 1 6 — SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Hotel,  San 

Antonio. 

15- 17 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar,  Westin 

O'Hare,  Chicago. 

21-11/1 — American  Press  Institute,  Advertising  Executives,  Newspapers 
under  75,000  circulation,  Reston,  Va. 

22-25— ANPA  Management  Development  Workshop,  The  Knickerbocker, 
Chicago. 
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Reuters  is 
offering,  for 
the  first  time, 
its  expert 
business 
coverage  in 
a  new  service 
speciaiiy 
taiioreilfor 
American 
newspapers: 
ne  Reuter 
Rusiness 
Report 
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REUTER 

BUSINESS 

REPORT 


The  world’s  financial  decision-makers-govem- 
ments,  bankers,  brokers,  foreign  exchange 
dealers  and  commodity  traders-rely  on  Reuters 
for  daily  business  and  financial  information. 

Now,  your  readers  can  too. 

Reuters  is  offering-for  the  first  time-its 

expert  business  coverage  in  a  new  service  _ 

specially  tailored  for  American  newspapers: 

The  Reuter  Business  Report.  /  JgMk 

It  gives  you  Reuter  quality  and  m 

expertise  in  business  writing  com-  i 

piled  by  our  new  team  of  business  ^ 

reporters  and  editors. 

Throughout  the  world,  Reuter  reporters^ 
monitor  world  markets  and  financial  and  // 
business  communities.  Their  minute-by-  / 1 
minute  reports,  analyses  of  trends  and  v 
breaking  news-plus  our  expanded  U.S. 
business  coverage-form  the  backbone  of  The 
Reuter  Business  Report.  It  draws  on  the  expertise 
of  892  Reuter  journalists  and  culls  information 
from  93  securities  and  commodities  exchanges  and 
over-the-counter  markets. 

Analysis  is  a  cornerstone  of  The  Reuter 
Business  Report.  We  place  daily  developments 
in  the  context  of  existing  trends  and  identify 
new  ones.  We  give  you  the  ‘why.’ 
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And  we  have  the  best  international  perspective- 
tying  developments  in  the  U.S.  financial  community 
to  happenings  around  the  world  and  providing 
speedy  business  news  and  analyses  from  foreign 
financial  centers. 

Our  Washington  business  reporters  add 
perspective  and  exclusives  from  the  Securities 

and  Exchange  Commission,  the  Federal 
Trade  Commission  and  others.  And  from 
across  the  U.S.,  Reuter  specialists  file  the 
Wlr  latest  in  regional  and  national  news. 

We  keep  business  editors  abreast  of  changing 
events  with  an  early 
morning  outlook  i 
of  expected 
developments  ^ 
and  market  ^ 
updates  every  ^  w 

hour.  t _ 

Yougetarfa% 
feature  package,  daily 

business  briefs  and  weekly  columns  on  regular 
topics  like  high  technology,  oil  and  energy. 

The  Reuter  Business  Report:  bringing  Reuters 
expertise  to  your  business  pages. 

Reuters.  Our  Commitment  is  to  Excellence  in  News. 


FROM  THE  INSIDE 


Call  John  DePrez  (212)  603-3572  or  Mary  Ellen  Shearer  (212)  603-3571 
for  a  free  24-hour  sample  of  The  Reuter  Business  Report. 


Reuters  US  Inc,  1700  Broadway,  New  York,  NY  10019 
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By  Doug  Borgstedt 


About  Awards 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 


Wash,  journalist  of  the  year.  Patricia  Fisher,  Seattle 
Times  editorial  columnist,  was  named  1986  Journalist  of 
the  Year  by  the  Washington  State  Alliance  for  Children, 
Youth  and  Families.  The  award  was  given  for  her  cover¬ 
age  of  public  policy  issues  affecting  children  during  the 
1986  legislative  session. 


NYNAME  winners.  The  New  York  Newspaper  Adver¬ 
tising  and  Marketing  Executives  recently  named  the  win¬ 
ners  of  its  awards  for  excellence  in  advertising 

Small  space  campaigns;  Cortland  Standard,  under 
25,000  circulation  category;  Rochester  Democrat  & 
Chronicle,  over  25,000  circulation. 

Newspaper  Promotion;  Corning  Leader,  under  25,000 
circulation;  Syracuse  Newspapers,  over  25,000. 

Large  black  and  white  advertising;  Daily  Messenger, 
Canandaigua,  under  25,000;  Syracuse  Newspapers. 

Locally  prepared  color;  Corning  Leader  and  Buffalo 
News. 

Advertising  and  special  sections;  Corning  Leader  and 
Nyack  Journal-News,  in  the  over  25,000  circulation  cate¬ 
gory. 

Tobenkin  award.  Columbia  University’s  Paul  Tobenkin 
Memorial  Award  honoring  outstanding  achievement  in 
combatting  racial  and  religious  hatred,  intolerance,  and 
bigotry  was  presented  to  Seattle  Times  reporter  Bill  Die¬ 
trich.  Hfe  was  honored  for  a  six-part  series,  “Washington 
Indians.” 

Borg  honored.  Malcolm  A.  Borg,  chairman  of  the  board 
of  The  Record,  Bergen  County,  N.J.,  received  the  Citi¬ 
zens  Award  of  the  Academy  of  Medicine  of  New  Jersey  . 


Literacy  award.  Sally  Coffman,  Newspaper  in  Educa¬ 
tion  Coordinator  of  the  St.  Joseph  (Mo.)  News-Press, 
received  the  First  Literacy  Award  from  the  Northwest 
Council  of  the  International  Reading  Association.  Coff¬ 
man  was  honored  for  her  efforts  in  promoting  reading  by 
using  the  newspaper. 
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Keeping  readers  informed  about  what  their  public  officials  are  doing  is  an 
important  mission  for  any  newspaper.  In  Seattle,  one  newspaper  has  earned 
a  reputation  for  aggressive,  thorough  coverage  of  local,  state  and  national 
political  issues.  The  Seattle  Post-Intelligencer's  commitment  to  covering 
political  people  and  events  reaches  from  city  hall  to  the  state  capital  at 
Olympia  and  the  nation's  capital  in  Washington,  D.C.  What  happens  in  these 
places  is  increasingly  impKjrtant  to  the  people  we  serve.  We'd  like  you  to  know 
the  professional  journalists  who  cover  politics  for  our  readers. 


Seattle  j^odt-3nleUi$encer 


The  Voice  of  the  northwest  since  1863. 


©  1986  The  Hears!  Corporation 


Shelby  Scales  Mike  Layton  Joel  Connelly  Neil  Nodie  Laura  Parker  Rothschild 

Political  Olympia  Washington  Political  Political  Political 

Columnist  Correspondent  Correspondent  Reporter  Reporter  Reporter 


Neet  some  of  the  people  who  keep 
our  readers  posted  on  politics. 
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Robert  U.  Brown,  President  Janies  Wright  Brown 

F^dinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Pubiishers  Association 
6  mo.  avg.  circuiation  Dec.  31,  1985—28,029 
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Ortega  and  La  Prensa 

While  Daniel  Ortega  Saavedra,  president  of  Nicaragua,  was  in  the 
United  States  taking  advantage  of  its  freedoms  of  speech  and  of  the 
press  to  criticize  the  U.S.  government,  he  was  denying  the  same 
rights  to  citizens  of  his  own  country  by  suppressing  both  speech  and 
press  and,  in  fact,  closing  down  its  principal  critic.  La  Prensa. 

Ortega’s  charges  against  La  Prensa  and  its  owners  just  do  not  hold 
water.  Muzzling  the  press  is  rule  number  one  for  any  government 
that  fears  the  truth  will  be  reported,  and  La  Prensa  has  had  a  long 
record  of  telling  the  truth  about  its  government. 

During  the  long  reign  of  Anastasio  Somoza,  Nicaragua’s  dictator. 
La  Prensa  was  heavily  censored  and  its  editions  confiscated  by  that 
regime  which  it  was  continually  exposing  to  the  people.  The  assas¬ 
sination  of  Pedro  Joaquin  Chamorro  Cardinal,  editor  and  owner  of 
that  paper,  has  been  attributed  directly  to  the  Somozas  and  was 
undoubtedly  responsible  for  the  revolution  that  followed  and  the 
overthrow  of  the  dictator. 

The  newspaper  supported  that  revolution  and  the  widow  of  Pedro 
Joaquin  Chamorro  even  became  one  of  the  original  members  of  the 
revolutionary  government.  She  broke  with  the  Sandinistas  when 
they  began  to  accept  Cuban  and  Soviet  support  and  showed  their 
communist  sympathies.  Since  then  she  and  her  newspaper  have  been 
critical  of  Ortega  and  the  other  Sandinistas  for  betraying  the  revolu¬ 
tion. 

That  record  is  clear.  Now  Commander  Ortega  has  closed  La 
Prensa  and  would  imprison  its  principal  owner,  Violeta  Barrios  de 
Chamorro,  which  is  the  classic  technique  and  strong-arm  tactic  of 
dictators  both  right  and  left.  We  hope  the  press  of  this  hemisphere 
joins  with  us  in  great  admiration  for  the  courage  of  that  newspaper 
and  its  owners,  and  the  hope  that  truth  and  freedom  will  eventually 
prevail  in  that  country. 


Skirting  the  issue 

Members  of  Congress  who  continue  their  efforts  to  prohibit  adver¬ 
tising  of  tobacco  products  (they  are  now  going  so  far  as  to  propose 
legislation  removing  the  tax  deductibility  of  advertising  as  a  business 
expense  for  the  tobacco  industry)  are  skirting  the  issue.  If  they  are  so 
convinced  about  the  lethal  quality  of  tobacco,  they  should  pass  leg¬ 
islation  to  prohibit  the  sale  and/or  manufacture  of  these  products. 
But  that  contains  too  much  political  dynamite.  It  seems  less  political¬ 
ly  hazardous  to  attack  the  advertising. 

Once  this  victory  is  won,  if  it  ever  is,  it  will  be  that  much  easier  to 
prohibit  advertising  of  alcoholic  beverages  for  the  same  reasons — 
health.  Why  not  products  that  contain  sugar  because  it  might  ruin 
your  teeth?  Certainly,  the  automotive  industry  is  a  sitting  duck  for 
these  reformers — look  at  the  number  of  automotive-related  deaths. 

If  a  ban  on  truthful  advertising  of  a  legal  product  or  activity  is 
upheld  in  the  courts — sustaining  the  Supreme  Court’s  ruling  in  the 
Puerto  Rico  gambling  case — these  extreme  examples  we  mention 
facetiously  might  well  come  to  pass. 
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Letters  to  the  Editor 


Defends  the  role  of  the  ombudsman 


The  dismissal  of  news  ombudsmen 
by  James  J.  Brodell  (Shop  Talk  at 
Thirty,  E&P,  June  7)  because  “many 
are  defenders  of  the  newspaper 
instead  of  champions  of  the  public” 
may  itself  be  dismissed  as  quickly  as 
the  column’s  cliche  of  the  newspaper 
as  a  daily  miracle:  The  production  of 
USA  Today  by  Gannett  is  no  more  a 
miracle  than  the  production  of  Chevy 
Nova  by  General  Motors. 

Newspapers  and  automakers  alike 
struggle  daily  to  control  and  improve 
their  quality  and  both  need  ways  to 
help  customers  who  find  problems 
with  what  was  delivered. 

Brodell  said  newspapers  should 
strive  to  minimize,  not  eliminate, 
errors  and  to  tell  the  public  “we  may 
mess  up  a  lot  but  we  are  working  for 
you.”  (Getting  this  message  across 
was  described  as  the  role  for  ombuds¬ 
man  columns,  at  which  they  were  said 
to  have  failed). 

That  approach  won’t  work  for 
newspapers  any  more  than  for  the  car 
business.  Readers  already  know  that 
their  newspapers  mess  up.  The 
ombudsman  role  never  was  intended 
to  make  palatable  a  certain  level  of 
error  —  although  editors  may  hanker 
for  some  good  PR  in  the  bargain. 

Ombudsmen,  as  A.H.  Raskin 
wrote  in  the  New  York  Times  Maga¬ 
zine,  June  11,  1%7,  are  to  “check  on 
the  fairness  and  adequacy  of  their 
(newspapers’)  coverage  and  com¬ 
ment”  and  “to  get  something  done 
about  valid  complaints  and  to  propose 

Opposite  is  true 

I  wish  it  weren’t  a  typo,  but  in  the 
June  21  E&P,  an  article  about  the 
Pennsylvania  Society  of  Newspaper 
Editors’  minority  employment  survey 
said:  “Fewer  than  one  out  of  four 
(Pennsylvania)  daily  newsrooms  have 
no  minorities.” 

The  opposite  is  true.  Fewer  than 
one  out  of  four  Pennsylvania  daily 
newsrooms  presently  employ  minori¬ 
ties,  according  to  our  survey. 

The  PSNE  is  determined  to  turn 
around  this  situation,  and  perhaps  by 
the  time  we  merit  another  article, 
Pennsylvania  newspapers  will  have 
achieved  the  stated  figure. 

Thomas  E.  Livingston 

(Livingston  is  president  of  the  Pennsyl¬ 
vania  Society  of  Newspaper  Editors 
and  managing  editor  of  the  Philadel¬ 
phia  Daily  News.) 
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methods  for  more  effective  perfor¬ 
mance  of  all  the  paper’s  services  to 
the  community,  particularly  the  pa¬ 
trol  it  keeps  on  the  frontiers  of  thought 
and  action.” 

Today,  ombudsmen  or  reader 
advocates  in  Louisville,  Detroit,  Bos¬ 
ton,  Milwaukee,  Washington,  Sac¬ 
ramento,  Toronto,  and  about  three 
dozen  other  cities  in  the  U.S.  and 
Canada  are  doing  that.  Others  do  it  in 
Israel,  Spain,  Britain,  Sweden  and 
Japan.  ABC  News  and  CBS  News 


Wants  late  edition 

As  a  person  who  spends  literally 
thousands  of  dollars  a  year  on  news¬ 
paper  mail  subscriptions,  I  am  won¬ 
dering  if  you  are  aware  that  many 
papers  send  out  “bulldog”  editions.  I 
know  this  is  vital  to  get  ‘next  day’  mail 
delivery  to  some  subscribers,  but  also 
it  robs  some  of  us  of  what  we  are 
buying  your  paper  for:  late  sports 
results  by  some  of  the  top  writers  in 
the  country. 

I  know  that  for  some  morning  pa¬ 
pers,  the  press  run  from  first  to  final 
edition  can  be  as  long  as  six  hours,  but 
for  some  other  papers,  the  difference 
between  an  early  edition  and  a  late 
one  is  just  an  hour  or  two. 

The  Los  Angeles  Times,  I  know, 
sends  out  a  home  (late)  edition.  But, 
the  San  Francisco  Chronicle,  New 
York  Post,  New  York  Daily  News  and 
Chicago  Sun-Times  are  among  those 
who  send  out  the  early  editions. 

I  hope  I’m  not  being  too  naive 
about  mailroom  procedures  or  mail 
considerations.  I  would  like  to  hear 
industry  response. 

Jeff  Prescott 
La  Jolla,  Calif. 


have  people  in  similar  roles. 

No  doubt  some  do  the  job  better 
than  others.  But  every  time  a  newspa¬ 
per  ombudsman  investigates  a  read¬ 
er’s  complaint,  gets  a  correction  pub¬ 
lished,  is  critical  of  an  unfair  refer¬ 
ence  to  a  minority  group,  says  the 
newspaper  missed  a  story,  helps  a 
frustrated  reader  past  an  officious 
clerk  in  the  classified  department, 
sends  a  paper  by  cab  to  an  invalid 
because  the  circulation  department’s 
phones  were  busy,  he  or  she  is  a 
champion  of  a  reader. 

As  well,  efficient  handling  of  com¬ 
plaints  by  ombudsmen  can  save  time 
for  news  staffs  and  money  for  news¬ 
papers,  by  resolving  problems  before 
they  become  lawsuits. 

Brodell  has  been  reading  the  wrong 
columns. 

Clair  Balfour 
(Balfour  is  president  of  the  Organiza¬ 
tion  of  News  Ombudsmen  and  is 
ombudsman  at  the  Montreal  Gazette.) 

Out  of  context 

M.L.  Stein,  in  an  article  about 
ethnic  stereotyping  in  editorial  car¬ 
toons,  accurately  quotes  me  as  saying 
that  “Being  fair  isn’t  the  point”  of 
cartoons.  Unhappily,  that  quote, 
taken  from  the  San  Diego  Union,  was 
in  answer  to  a  question  about  the 
responsibility  of  cartoonists  to  offer 
balanced  opinions  on  political  issues. 

The  use  of  this  quote  in  the  context 
of  a  discussion  about  ethnic  ste¬ 
reotyping  gives  the  unfortunate 
impression  that  I  approve  of  unfair 
treatment  of  ethnic  groups  in  car¬ 
toons.  This  is  simply  not  true. 

Ed  Stein 
Denver,  Co. 
(Stein  is  editorial  cartoonist  at  the 
Rocky  Mountain  News.) 


rhe  Syracuse  Newspapers 
take  pride... 


Why?  Because  dots  are  the  basis  for  Letterpress 
reproduction.  And  we  excel  at  reproduction.  In  May, 

The  Post-Standard  won  first  prize  in  Eastman  Kodak’s 
“Run  for  the  Money”  contest  for  Canada  and  the 
United  States.  In  1979  the  Herald-Journal  took  first 
prize  in  the  same  contest.  Add  an  honorable  mention  in 
1983  and  that  makes  3  awards  in  the  last  7  years. 

In  Syracuse,  we  think  of  quality  reproduction  as  the 
cornerstone  of  our  news  products. 

That’s  why  we’re  just  as  proud  of  our  dots  as  we  are  of 
the  quality  of  our  reporting. 
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‘Gringo  arrogance’  or  legitimate  skepticism? 

Many  press  reports  have  raised  questions  about  the  new  UPi  owner’s  ties 
to  Mexican  poiiticians;  but  many  U.S.  pubiishers  have  politicai  friends,  too 


By  Andrew  Radolf 

As  speculation  persists  in  the  press 
about  the  extent  of  Mario  Vazquez 
Raha’s  ties  to  former  Mexican  presi¬ 
dent  Luis  Echeverria  and  the  Mexi¬ 
can  goverment,  American  publishers 
who  at  one  time  worked  for  the  U.S. 
government  are  taking  a  wait-and-see 
attitude  toward  the  new  owner  of 
United  Press  International. 

Vdzquez  officially  became  the  95% 
owner  of  UPI  in  June,  taking  the  news 
service  out  of  Chapter  1 1  bankruptcy 
proceedings. 

On  several  occasions,  including  a 
recent  interview  with  E&P,  Vazquez 
has  stated  that  although  his  friendship 
with  Echeverria  dates  back  25  years, 
the  former  president  has  no  influence 
at  his  El  Sol  chain  of  62  newspapers  in 
Mexico. 

Vazquez  has  also  pledged  to  pre¬ 
serve  the  independence  and  integrity 
of  UPI’s  news  report,  saying  that  to 
compromise  that  independence  in  any 
way  would  be  “digging  UPI’s  grave.” 

“It  is  true  that  I  have  been  a  friend 
of  five  presidents  of  Mexico,” 
Vazquez  said.  “Two  of  them  I  knew 
before  I  owned  the  newspapers  (in 
Mexico).” 

Vdzquez  said  he  was  a  member  of 
the  Mexican  Olympic  team  and 
Echeverria  was  on  the  Olympic  com¬ 
mittee  when  they  first  met  25  years 
ago. 

“I  was  a  better  friend  of  his  before  I 
owned  the  newspapers,”  he  said. 

“If  my  newspapers  in  Mexico 
existed  to  support  the  politicians, 
they  wouldn’t  have  the  circulation 
(2.1  million)  they  have,”  he  added. 

“When  I  have  a  friend,  he  is  a 
friend  for  life,  but  any  friend  who 
wants  to  use  that  friendship  in  the 
communications  area  is  mistaken.  My 
newspapers  are  not  at  the  disposal  of 
my  friends  for  any  causes  they  may 
have.” 

A  July  12  story  in  the  Los  Angeles 


Times  and  a  May  19  report  in  the 
Miami  Herald  had  a  particular  nega¬ 
tive  impact  on  Vazquez  among  some 
publishers  in  the  U.S. 

The  stories  each  discussed 
Vazquez’s  political  ties,  recounted 
allegations  about  how  he  acquired  his 
newspapers  in  Mexico  and  raised 
questions  about  whether  or  not  he 
was  linked  to  the  February  1986  death 
of  Carlos  Lerota  de  Mola,  a  former 
governor  of  Yucatan  who  was  said  to 
be  writing  a  book  critical  of  Vazquez 
and  Echeverria. 

Vazquez  has  stated  that  the  allega¬ 
tions  have  “never  risen  beyond  the 
level  of  rumors”  being  spread  by 
“jealous,  envious  people.” 


UPI  officials  involved  in  the  sale  to 
Vazquez  have  also  stated  that  their 
investigation  of  him,  including  con¬ 
tacts  with  U.S.  diplomats,  the  State 
Department  and  the  National  Secu¬ 
rity  Council,  never  turned  up  any 
solid  evidence  which  would  have  pre¬ 
cluded  the  sale. 

Ironically,  the  Los  Angeles  Times 
and  the  Miami  Herald  are  themselves 
headed  by  publishers  who  have 
served  in  the  U.S.  government. 

Richard  G.  Capen  at  the  Herald 
served  in  the  Defense  Department 
under  former  Secretary  Melvin  Laird. 
The  Los  Angeles  Times’  Tom  John¬ 
son  worked  for  Bill  Moyers  when  he 
was  Lyndon  Johnson’s  press  secre¬ 
tary. 

Vazquez  was  asked  during  his 
interview  with  E&P  if  he  felt  the  U.S. 
press  was  guilty  of  hypocrisy  in  ques¬ 
tioning  his  friendship  with  politicians. 


something  that  is  not  uncommon 
among  American  publishers.  Even 
before  the  question  was  translated, 
Vazquez  smiled  and  nodded  his  head, 
but  he  said:  “Some  things  are  best 
discussed  only  among  friends.” 

He  added,  “This  is  a  delicate  point. 
If  this  was  in  my  own  country ,  I  would 
respond.  But  here  I  would  like  to  be 
careful.” 

Eugene  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer  and  a 
member  of  UPI’s  advisory  board, 
came  to  Vazquez’s  defense. 

At  Robert’s  newspaper,  editor  Ed 
Guthman  had  once  been  director  of 
public  information  at  the  Justice 
Department  when  Robert  Kennedy 


was  attorney  general  and  was  later 
Kennedy’s  press  assistant  when  he 
became  a  senator. 

“I  can  cite  publisher  upon  j 
publisher  that  has  been  tied  (to  gov¬ 
ernment),”  Roberts  said.  “All  kinds 
of  journalists  have  at  one  time  or 
another  been  involved  in  politics.  The 
issue  is  not  their  former  political  ties. 
It’s  how  they  conduct  themselves  as 
publishers  and  editors.” 

Roberts  wondered  “if  it’s  worse  to 
be  associated  with  Mexican  politics 
than  American  politics.  That’s  a  judg¬ 
ment  I’m  not  prepared  to  make.  That 
(judgment)  smacks  of  what  the  Mexi¬ 
cans  would  call  ‘Gringo  arrogance.’ 

“I  just  wonder  if  there  isn’t  some 
sort  of  anti-Latin,  anti-Mexican  prej¬ 
udice  at  work  here.  We  need  two 
wire  services.  Let’s  not  prejudge  the 
person,”  Roberts  added. 

(Continued  on  page  10) 


Roberts  wondered  “if  it’s  worse  to  be  associated  with 
Mexican  poiitics  than  American  poiitics.  That’s  a 
judgment  i’m  not  prepared  to  make.  That  (judgment) 
smacks  of  what  the  Mexicans  wouid  caii  ‘Gringo 
arrogance.’  ” 
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Eugene  Roberts 

“confidence  level”  in  UPI  “remained 
high  as  long  as  Luis  (Nogales)  was 
there.”  He  said  the  Times  is  “more 
than  casually  interested”  in  who 
replaces  Nogales,  who  resigned  as 
UPI  chairman  on  July  11.  It  was 
Nogales  who  guided  UPI  through 
Chapter  11  proceedings  and  its  sale 
to  Vazquez  for  $41  million. 

Vazquez,  who  is  now  UPI  chair¬ 
man,  said  he  eventually  plans  to  bring 
in  someone  as  his  number  two  execu¬ 
tive.  Vazquez  said  he  intends  to  focus 
on  business  and  administrative  mat¬ 
ters  and  will  leave  responsibility  for 
the  news  report  to  editor-in-chief 
Maxwell  McCrohon,  executive  vice 
president  for  the  international  divi¬ 
sion  Mike  Hughes,  and  managing  edi¬ 
tor  Ron  Cohen. 

Johnson  concluded  by  stressing 
that  what  “counts  most”  to  the  Times 


Tom  Johnson 


Francis  Dale 


reporting  on  UPI,  Johnson  said.  “His 
associations  and  political  connections 
bear  scrutiny.  The  reporting  was  in 
that  spirit.” 

Johnson  noted  that  his  own  politi¬ 
cal  past  has  at  times  been  “looked  on 
skeptically.”  He  said  that  over  the 
years  he  has  received  letters  accusing 
him  of  not  supporting  positions  which 
aren’t  consistent  with  the  politics  of 
the  Johnson  administration. 

“It  has  been  essential  for  me  to 
remain  quite  detached  from  any 
political  involvement  in  view  of  that 
(his  White  House  service),”  Johnson 
said.  But  he  added  that  his  time  in 
Washington  has  been  “of  enormous 
value  to  my  understanding  of  govern¬ 
ment.  It  has  given  me  sources  of  infor¬ 
mation  and  contacts  of  genuine  news 
value.” 

Johnson  also  remarked  that  his 


Gringo  arrogance? 

(Continued  from  page  9) 


Vazquez  himself  has  stated  that  he 
does  not  believe  he  is  the  victim  of 
any  anti-Mexican  sentiment  in  the 
U.S. 

He  told  E&P  that  the  intense  scru¬ 
tiny  he  has  come  under  is  the  natural 
result  of  his  “spectacular  move”  in 
acquiring  a  major  international  news 
service. 

Tom  Johnson  affirmed  that  the  Los 
Angeles  Times  is  “watching  UPI  with 
a  very  careful  eye.  Clearly,  the 
reports  of  his  close  political  associa¬ 
tions  in  Mexico  are  troubling.  UPI 
simply  cannot  be  influenced  in  any 
way  by  political  connections.” 

Vazquez’s  nationality  “in  no  way” 
was  a  factor  in  the  newspaper’s 


(Left)  Miami  Herald  publisher  Richard  Capen  today.  (Right)  In  this  1969  ceremony  at  the  Pentagon  in  Washington,  D.C., 
then  Secretary  of  Defense  Melvin  Laird  administers  the  oath  of  office  to  Capen,  as  Mrs.  Capen  looks  on.  Capen  served  as 
Deputy  Assistant  Secretary  of  Defense  (Public  Affairs)  during  the  Nixon  Administration.  Prior  to  assuming  his  post  with  the  Dept, 
of  Defense,  Capen  was  director  of  public  relations  for  Copley  News  Service.  Upon  leaving  his  government  post,  Capen 
rejoined  the  newspaper  industry. 
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remains  “the  quality  of  the  wire.  UPI 
must  remain  strong  and  independent. 
We  are  hopeful  the  new  owner  will  be 
able  to  keep  it  alive.” 

“He  understands  the  ball  is  in  his 
court,”  commented  Miami  Herald 
publisher  Capen  of  Vazquez.  “My 
sense  is  he  is  working  hard  to  carry 
out  the  traditions  of  UPI.” 

Capen  described  his  own  experi¬ 
ence  in  government  as  a  “big  plus. 
It’s  given  me  a  perspective  on  the 
public  sector  that  has  helped  me  in  my 
job  as  publisher.” 

Of  Vazquez’s  political  associations 
in  Mexico,  Capen  responded:  “I 
don’t  see  it  as  a  problem.  I’m  much 
more  interested  in  judging  his  owner¬ 
ship  on  the  basis  of  the  day-to-day 
work  of  UPI. 

“A  newspaper  has  to  earn  its 
respect  and  reputation  everyday  with 
its  readers.  I  feel  the  same  with  UPI. 
It  has  to  earn  its  respect  and  reputa¬ 
tion  everyday  with  its  subscribers.” 

The  Copley  newspapers  “have 
concerns”  about  Vazquez’s  political 
ties,  said  editor-in-chief  Herbert 
Klein,  but  he  added  that  Copley  is 
“not  part  of  any  move  to  bring  pres¬ 
sure”  on  UPI  about  his  ownership. 

Klein,  who  was  director  of  commu¬ 
nications  during  the  Nixon  adminis¬ 
tration,  said  Copley’s  “basic  posi¬ 
tion”  is  to  take  a  “look-and-see”  atti¬ 
tude  toward  UPI. 

At  the  Nashville  Tennessean 


publisher  John  Seigenthaler,  who  was 
Robert  Kennedy’s  administrative 
assistant,  has  asked  one  his  editors  to 
do  a  “comparative  analysis  of  AP’s 
(the  Associated  Press)  coverage  of 
Mexico  and  UPI’s.” 

The  analysis  has  not  been  com¬ 
pleted,  Seigenthaler  said. 


His  main  concern,  Seigenthaler 
continued,  is  whether  the  Mexican 
government  has  the  ability  to  affect 
UPI’s  coverage  of  the  country  by  put¬ 
ting  pressure  on  Vazquez  through  his 
newspapers.  In  Mexico,  newspapers 
must  buy  their  newsprint  from  the 
government  and  also  depend  on  the 
government  for  a  large  share  of  their 
advertising. 

“No  American  newspaper  has  to 
live  with  that  reality,”  he  said.  “It 
makes  (Mexican)  papers  more  sub¬ 
servient  to  the  government.  It  would 
mean  the  owner  of  UPI  could  be  put 
out  of  his  newspaper  business  by  the 
Mexican  government.  Would  that 
influence  UPI’s  coverage  of  the  Mexi¬ 
can  government?” 


He  said  the  American  press  needs 
to  do  more  investigation  of  Vazquez’s 
newspaper  operations. 

“I’m  interested  in  seeing  just  how 
indebted  (to  the  government)  they 
are.  I  don’t  know  anyone  who’s 
looked  at  the  newspapers  to  see 
where  the  advertising  comes  from.” 


Seigenthaler,  who  is  also  editorial 
page  editor  of  USA  Today,  said  he  has 
never  encountered  problems  in  his 
newspaper  jobs  from  having  worked 
for  the  Kennedys. 

“I  never  thought  it  was  a  prob¬ 
lem,”  he  said,  “and  to  the  extent 
anybody  thought  it  was  it  ended  on 
June  5,  1968.” 

After  Vazquez  bought  the  El  Sol 
chain  in  1976  from  Somex,  the  gov¬ 
ernment’s  finance  company,  Eche- 
verria’s  former  press  secretary,  Faus- 
to  Zapata,  and  former  interior  minis¬ 
ter,  Mario  Moya  Palencia  (now  Mex¬ 
ico’s  U.N.  ambassador),  went  to 
work  for  his  newspapers  and  also  be¬ 
came  minority  partners.  The  two 
(Continued  on  page  20} 


Of  Vazquez’s  political  associations  in  Mexico,  Capen 
responded:  “I  don’t  see  it  as  a  problem.  I’m  much  more 
interested  in  judging  his  ownership  on  the  basis  of  the 
day-to-day  work  of  UPI.” 


Vazquez  defends  his  image 

New  UPi  owner  answers  critics  who  have  raised 
questions  about  his  poiiticai  ties  and  his  past 


By  Andrew  Radolf 

Mario  Vazquez  Raha,  the  new 
owner  of  United  Press  International, 
sharply  rebutted  critics  who  inti¬ 
mated  he  acquired  the  news  service  in 
order  to  promote  the  national  inter¬ 
ests  of  Mexico. 

These  concerns  were  raised  by 
publishers  at  the  March  meeting  of 
the  Inter  American  Press  Association 
in  Salvador,  Brazil,  and  were  also 
expressed  recently  by  a  former  U.S. 
diplomat  who,  speaking  on  back¬ 
ground,  said  the  Mexican  government 
has  long  sought  a  vehicle  for 
improving  its  image  in  the  United 
States. 

In  a  two-hour  interview  at  UPI’s 
headquarters,  Vazquez  said  that  to 
use  UPI  to  serve  the  “interests  of  any 
particular  cause,  any  particular 
group,  any  particular  country”  would 
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be  to  throw  away  the  $41  million  he 
has  invested  so  far  in  the  news  ser¬ 
vice. 


“I  have  never  been 
involved  in  any  shady 
dealings.  I  am  a  man 
with  a  clean  record  or  i 
would  be  out  of 
business.” 


“1  didn’t  buy  UPI  to  throw  away 
my  money,”  he  stated.  “The  first 
time  I  try  to  defend  my  country’s 
position  through  UPI,  at  that  moment 
I  would  be  digging  UPI’s  grave.” 

He  asked  U.S.  publishers  “to  have 
confidence  in  me”  and  said  that  over 


time  they  would  see  that  UPl’s 
“integrity  and  independence”  is 
being  preserved. 

He  also  pointed  out  that  editor-in- 
chief  Maxwell  McCrohon,  Mike 
Hughes,  executive  vice  president  for 
the  international  division,  and  manag¬ 
ing  editor  Ron  Cohen  will  continue  to 
be  in  charge  of  UPI’s  news  opera¬ 
tions.  Vazquez  said  that  as  chairman 
and  chief  executive  officer  of  New 
UPI  Inc.  he  will  focus  on  business  and 
administrative  matters. 

Vazquez  owns  95%  of  UPI.  Hous¬ 
ton  developer  Joe  E.  Russo  owns  the 
other  5%. 

During  the  interview,  Vazquez 
stressed  that  he  would  still  like  to 
broaden  UPI’s  ownership.  “1  never 
intended  to  be  the  sole  owner  of  UPI. 
I  would’ve  been  happy  with  a  10% 
(Continued  on  page  20) 
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Canadian  daily’s  U.S.  sales  are  victim  of  trade  war 


American  sales  of  the  Windsor 
(Ont.)  Star  have  been  stopped,  a  vic¬ 
tim  of  the  escalating  trade  war 
between  Canada  and  the  United 
States. 

The  daily  halted  sales  in  Detroit, 
saying  the  long  traffic  delays  entering 
the  United  States  made  the  market 
unprofitable.  Traffic  has  been  snarled 
entering  the  tunnel  and  bridge  cross¬ 
ing  to  Detroit  by  U.S.  Customs  offi¬ 
cials  collecting  a  newly  imposed  $5 
tariff  on  all  commercial  vehicles. 

Detroit  sales  of  the  86,000-circula¬ 


tion  Star  amounted  to  only  about  100 
to  250  copies  daily,  according  to  assis¬ 
tant  circulation  manager  Bob  Herrin- 
ger. 

“We  didn’t  have  a  tremendous 
amount  of  sales  in  Detroit,”  he  said. 
“We  didn’t  feel  we  could  justify  tying 
up  a  truck  driver  while  he  sat  in  a  long 
line  to  pay  the  $5  fee  to  U .  S .  Customs . 
We  made  a  decision  to  pull  out  of  the 
Detroit  market.” 

Both  Detroit  dailies  have  continued 
to  circulate  in  Windsor  because  there 
are  no  delays  entering  Canada.  Sales 


are  also  considerably  larger,  with  the 
Detroit  News  selling  about  3,000 
copies  daily. 

The  U.S.  tariff  is  the  latest  wrinkle 
in  a  trade  war  between  the  two 
nations  which  began  with  President 
Reagan’s  decision  in  June  to  impose  a 
35%  tariff  on  red  cedar  shakes  and 
shingles  used  for  roofing. 

Canada  then  imposed  import  duties 
on  U.S.  books,  periodicals  and  com¬ 
puter  equipment. 

A  day  later,  the  U.S.  imposed  the 
$5  fee. 


An  exercise  in  frustration 


Hostage  reporter’s  sister  returns  from  Middle  East  journey;  trip 
was  her  latest  effort  to  free  her  brother,  AP  reporter  Terry  Anderson 


Peggy  Say  was  one  of  the  first  peo¬ 
ple  to  greet  the  Rev.  Lawrence  Martin 
Jenco  after  he  was  freed  by  the  cap- 
tors  also  holding  Say’s  brother, 
American  reporter  Terry  Anderson, 
but  after  the  tearful  meeting.  Say  said 
she  is  more  afraid  for  her  brother’s 
life. 

“I  knew  things  were  not  good.  I 
didn’t  realize  how  bad  they  were,” 
Say  told  reporters  after  returning 
from  a  two-week  trip  to  Syria,  where 
she  tried  to  persuade  Mideast  leaders 
to  help  free  her  brother  and  the  other 
American  captives. 

While  Say,  of  Batvia,  N.Y.,  was  in 
the  Mideast,  Jenco  was  freed  after  19 
months  in  captivity. 

Anderson  was  the  chief  Middle 
East  correspondent  for  the  Asso¬ 
ciated  Press  when  he  was  kidnapped 
March  16,  1985.  Three  other 
Americans  —  Thomas  Sutherland, 
acting  dean  of  agriculture  at  the 
American  University  in  Beirut;  Wil¬ 
liam  Buckley,  a  political  officer  at  the 
U.S.  Embassy  in  Beirut;  and  David 
Jacobsen,  director  of  Catholic  Relief 
Services  in  Lebanon  —  are  believed 
to  be  held  by  the  Shiite  Moslem 
Islamic  Jihad,  or  Islamic  Holy  War. 
The  group  claimed  to  have  killed 
Buckley  last  October. 

“When  I  first  talked  to  Father 
Jenco  I  literally  went  into  shock,” 
Say  said.  The  hostages,  he  told  her, 
“are  given  the  basic  necessities  of 
life,  and  those  are  very  basic.” 

Jenco,  a  Roman  Catholic  priest 
from  Joliet,  Ill.,  told  her  Anderson 
wore  leg  chains  and  had  received  no 
news  since  March,  not  even  word  of 
the  deaths  of  his  father  and  brother. 
For  five  months  last  year,  she  said. 


Anderson  was  chained  to  a  wall  and 
blindfolded. 

Say’s  trip  to  Syria  was  the  latest  in 
her  efforts  to  secure  the  release  of  her 
brother.  It  was  part  of  the  promise  she 
made  to  her  father,  Glenn  Anderson 
Sr.,  and  her  brother,  Glenn  Anderson 
Jr.,  both  of  whom  died  of  cancer 
within  months  of  each  other  earlier 
this  year. 

Say  had  no  illusions  of  returning 
home  with  her  brother.  Instead,  she 
hoped  that  her  efforts  somehow  will 
“get  word  through  to  Terry  that  we 
haven’t  forgotten  him,  that  I  pray  for 


him  every  day,  that  I’m  proud  of  all  he 
has  done  and  that  he  should  never 
lose  hope  or  faith  that,  someday,  we’ll 
be  back  together  again.” 

Her  campaign  led  her  to  meet  with 
top  officials  in  the  Syrian  government 
and  with  spokesmen  of  Palestinian 
groups.  It  took  14  months  for  Say  to 
get  a  visa  to  visit  Syria,  which  was 
granted  after  Margaret  Papandreou, 
wife  of  the  Greek  prime  minister, 
invited  Say  to  Greece  to  talk  about  the 
hostages.  Later,  the  Greek  govern¬ 
ment,  which  has  close  ties  with  Syria, 
(Continued  on  page  18) 


Peggy  Say,  sister  of  American  hostage  in  Lebanon  Associated  Press'  chief  Middle 
East  correspondent  Terry  Anderson,  is  pictured  arriving  at  Damascus  airport  in 
Syria.  She  was  accompanied  by  Charles  Lewis  (middle),  AP's  Washington  bureau 
chief.  Say  met  with  Syrian  government  officials  and  Palistinian  leaders  and  has  since 
returned  home.  (AP  photo) 
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Scripps  Howard  b 

Scripps’  exec  Ha 
under  the  new  arrang 

Scripps  Howard  has  signed  agree¬ 
ments  to  purchase  the  Evansville 
(Ind.)  Courier,  sell  the  Evansville 
Press  and  acquire  full  ownership  of 
the  Sunday  Courier  &  Press  and  the 
Evansville  Printing  Corporation,  the 
company  that  runs  the  business  op¬ 
erations  of  all  of  the  newspapers. 

The  Courier,  a  morning  newspaper 
with  a  circulation  of  64,000,  is  being 
acquired  by  Scripps  Howard  for  an 
undisclosed  sum  from  the  Robert  C. 
Enlow  Trust  and  from  a  group  of 
minority  stockholders,  including 
Fred  B.  Riechmann,  the  Courier’s, 
current  president. 

Scripps  Howard  is  selling  the 
Press,  an  afternoon  newspaper  with  a 
circulation  of  40,500,  to  Robert  H. 
Hartmann,  who  resigned  his  post  as 
Scripps’  vice  president  and  newspa¬ 
per  division  general  business  manager 
in  order  to  make  the  purchase. 

Scripps  Howard’s  purchase  of  the 
Courier  is  subject  to  Indiana  probate 

uys  one  Evansville  dal 

rtmann  leaves  to  acquire 
ementj  Scripps  will  also  ta 

court  approval  and  regulatory  review. 
Scripps  officials  are  hoping  approval 
can  be  completed  by  next  month. 

Since  the  Courier  and  Press  were 
operating  under  a  Joint  Operating 
Agreement,  an  amended  JOA  plan 
has  been  filed  with  the  U.S.  Justice 
Department. 

Under  the  terms  of  the  current 
JOA,  in  effect  since  1938,  the  two 
daily  newspapers  have  held  equal 
shares  in  the  Evansville  Printing  Cor¬ 
poration,  which  handled  both  papers’ 
business  affairs  and  published  the 
joint  Sunday  newspapers  (circulation 
115,000). 

Under  the  terms  of  the  amended 
JOA  as  filed  with  the  Justice  Depart¬ 
ment,  the  Courier  will  continue  to  be 
the  morning  newspaper  and  will  also 
become  the  sole  Sunday  newspaper. 
The  Press  will  continue  to  be  the  eve¬ 
ning  newspaper.  Each  newspaper  will 
run  an  independent  editorial  opera¬ 
tion  and  the  business  operations  of 

ly,  sells  the  other 

Evansville  Press; 
ke  control  of  the  JOA 

both  newspapers  will  be  administered 
by  Scripps  Howard. 

Thomas  T uley ,  current  editor  of  the 
Press,  will  become  editor  and  presi¬ 
dent  of  the  Courier.  Editorial  employ¬ 
ees  of  the  Courier  will  be  retained, 
according  to  Scripps  Howard, 
although  the  staff  “will  be  aug¬ 
mented.” 

Hartmann  leaves  Scripps  Howard 
after  28  years.  He  served  as  ad  direc¬ 
tor  and  assistant  business  manager  of 
the  Washington  (D.C.)  Daily  News, 
business  manager  of  the  Cleveland 
(Ohio)  Press  and  president  and  busi¬ 
ness  manager  of  the  Pittsburgh  (Pa.) 
Press  before  becoming  general  busi¬ 
ness  manager  of  all  Scripps  Howard 
newspapers  in  1981. 

The  Courier  was  founded  in  1845. 
The  Press  was  started  80  years  ago  by 
E.W.  Scripps  and  colleagues. 

Scripps  Howard  operates  13  daily 
and  46  non-daily  newspapers. 

_ 

IM  RDIFF 
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$4.5  million  libel 
ruling  tossed  out 

A  Pennsylvania  Superior  Court  in 
Philadelphia,  finding  an  “error  of 
law’’  in  lower  court  proceedings,  has 
overturned  a  $4.5  million  jury  verdict 
against  the  Philadelphia  Inquirer  and 
ordered  a  new  trial. 

The  case  stems  from  a  suit  by 
Richard  A.  Sprague,  a  former  first 
assistant  district  attorney,  who 
claimed  that  a  1973  series  of  articles 
defamed  him.  He  is  now  in  private 
practice. 

The  Superior  Court  said  that  errors 
in  the  1983  trial,  which  ended  in  a 
verdict  and  damages  for  Sprague, 
could  be  remedied  only  by  a  new  trial. 

The  articles  said  Sprague  had  ties 
with  a  former  state  police  commis¬ 
sioner  when  state  troopers  tapped  the 
phones  of  investigators  who  were 
looking  into  charges  of  police  corrup¬ 
tion  in  Philadelphia. 

The  Inquirer,  without  identifying 
sources,  said  that  Sprague’s  name 
was  linked  to  the  commissioner’s  in 
proceedings  against  the  troopers  and 
that  he  was  “partly  responsible’’  for  a 
decision  not  to  prosecute  the  commis¬ 
sioner’s  son  in  a  homicide. 

Sprague  claimed  all  the  assertions 
were  false.  The  Inquirer  reporters 
invoked  the  state  shield  law  and  First 
Amendment  and  refused  to  disclose 
their  sources. 

The  trial  court  ruled  that  the  shield 
law  was  not  applicable.  It  ordered  the 
exclusion  of  all  evidence  of  the 
reporters  that  was  based  on  informa¬ 
tion  from  undisclosed  sources. 

The  Superior  Court  held  that  the 
trial  court,  “by  excluding  relevant 
evidence  from  the  jury’s  bailiwick 
was,  in  effect,  ‘exacting’  a  penalty 
upon  the  defendant.” 

The  Superior  Court  said  that  the 
Inquirer  did  not  hide  behind  the  shield 
law  to  violate  Sprague’s  right  “to 
explore  the  reasonableness  of  the 
reporters’  prepublication”  notes  and 
actions. 

Newsday  employees 
approve  contract 

Editorial  employees  at  Long  Island 
(N.Y.)  Newsday  have  approved  a 
contract  that  will  pay  them  $52,000  a 
year  beginning  in  1989. 

The  contract,  approved  over¬ 
whelmingly,  includes  raises  totaling 
18.1%  over  three  years  for  editorial 
employees  represented  by  the 

Graphic  Communications  Interna¬ 
tional  Union,  Local  406,  which  in¬ 
cludes  about  600  reporters,  editors, 
photographers,  artists,  librarians  and 
technical  and  clerical  workers. 

The  existing  contract  was  to  expire 
next  March.  The  extended  contract 
runs  until  March  1990.  It  provides  for 
weekly  base  salaries  for  employees 
with  five  years  experience  to  be 
increased  as  follows:  to  $900  a  week 
beginning  in  1987,  $951  in  1988  and 
$1,002  a  week  in  1989. 

Murdoch’s  British 
plant  damaged 

More  than  200  people  lit  fires  and 
damaged  vehicles  (Aug.  1)  in  an 
attack  on  a  plant  belonging  to 
publisher  Rupert  Murdoch,  whose 
British  operations  have  been  struck 
and  attacked  repeatedly  in  response 
to  his  firing  of  6,000  workers. 

Police  said  15  delivery  vans  and  12 
cars  were  damaged  at  a  plant  in  Thet- 
ford,  England. 

Murdoch  dismissed  6,000  workers 
who  refused  to  negotiate  workforce 
reductions  resulting  from  Murdoch’s 
opening  of  a  modernized  production 
plant  in  the  Wapping  section  of  Lon¬ 
don. 
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A  profitable  second  quarter 

Most  publicly  held  newspaper  companies  report  net  income  hikes 


Publicly  held  newspaper  companies  generally  reported 
good  results  for  the  quarter  that  ended  on  June  30. 

Most  recorded  net  income  ;;ains  in  the  second  quarter. 
Here  is  a  breakdown  by  company: 

Afniiated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
recorded  second-quarter  net  income  of  $10.8  million,  or 
600  per  share  versus  $7.5  million  or  410  per  share  in  the 
same  period  in  1985. 

Revenues  in  the  quarter  increased  to  $  100.6  million  from 
$88.1  million. 

For  the  first  half.  Affiliated  posted  revenues  of  $192.1 
million  compared  with  $171.0  million  a  year  earlier.  First- 
half  net  income  rose  to  $16.8  million,  or  940  a  share,  from 
$12.8  million,  or  690  a  share. 

Affiliated  chairman  William  O.  Taylor  said  the  second- 
quarter  profits  were  the  result  of  “solid  gains”  in  all 
categories  of  newspaper  advertising.  The  Globe’s  adver¬ 
tising  volume  was  up  9.6%  in  the  second  quarter  and  8.9% 
for  the  first  half. 

A.H.  Belo 

A.H.  Belo  Corp.  saw  its  net  earnings  for  the  second 
quarter  drop  slightly  to  $7.6  million,  or  660  per  share,  from 
$8.1  million,  or  700  per  share,  while  revenues  for  the 
period  rose  to  $104.9  million  from  $101  million. 

For  the  first  half,  net  income  was  $9. 1  million,  or  800  a 
share,  compared  to  $10.5  million,  or  900  a  share,  a  year 
earlier.  First-half  revenues  rose  to  $195  million  from 
$186.6  million. 

A.H.  Belo  said  its  publishing  revenues,  principally  the 
Dallas  Morning  News,  rose  2.8%  to  56.8  million.  The 
company  said  advertising  volume  declined  slightly,  but 
that  the  Morning  News  achieved  gains  in  advertising  mar¬ 
ket  share  and  circulation. 

The  company  said  cost  increases,  resulting  from  higher 
circulation  and  television  programming  expenses,  were 
mitigated  by  cost  cutting  in  other  areas.  However,  it  said  a 
higher  tax  rate  in  1986  produced  lower  net  earnings  in  the 
second  quarter  from  a  year  ago. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  reported  its  net  income  for  the 
second  quarter  was  $67.0  million,  or  $4.15  a  share,  com¬ 
pared  with  same-period,  year-earlier  earnings  of  $41.2 
lion,  or  $3.15  a  share. 

Operating  income  in  the  quarter  grew  to  $199.4  million 
from  $82.5  million  a  year  ago. 

Reflecting  the  acquisition  of  the  American  Broadcasting 
Companies,  revenues  in  the  second  quarter  jumped  to  $1 . 1 
billion  from  $267.1  million  a  year  earlier. 

For  the  first  six  months,  net  income  before  extraordi¬ 
nary  gain  stayed  virtually  the  same  at  $69.0  million.  Earn- 
ings-per-share  in  the  first  six  months  declined  to  $4.27 
from  $5.28,  but  average  shares  outstanding  increased  in 
the  period  to  16.2  million  from  13.1  million. 

First-half  operating  income  was  $256.2  million  versus 
$137.9  million  a  year  earlier,  while  revenues  in  the  half 
increased  to  $2.0  billion  from  $501.2  million. 


In  the  half.  Capital  Cities  realized  an  extraordinary  gain 
of  $280.0  million  from  the  sale  of  some  broadcasting  prop¬ 
erties  and  all  of  its  cable  systems,  bringing  total  net  income 
for  the  half  to  $349.0  million. 

Cowles  Media 

Cowles  Media  of  Minneapolis  reported  net  earnings  for 
its  first  fiscal  quarter  of  $7.1  million,  or  $2.28  a  share, 
versus  $6.9  million,  or  $2.20  a  share,  a  year  earlier. 

Revenues  increased  to  $63.9  million  from  $63.1  million. 

Dow  Jones 

Dow  Jones  &  Co.,  publisher  of  the  Wall  Street  Journal, 
said  its  second-quarter  net  income  rose  10.3%  to  $42.0 
million,  or  430  a  share,  from  $38. 1  million,  or  390  a  share,  a 
year  ago. 

Revenues  in  the  quarter  rose  to  $285.3  million  from 
$265.5  million. 

First-half  earnings  increased  to  $107.8  million,  or  $1.07 
a  share,  from  year-earlier  earnings  of  $70.8  million,  or  730 
a  share.  The  first-half  results  include  a  first-quarter,  after¬ 
tax  gain  of  $3 1 .4  million,  or  320  a  share,  from  the  sale  of  2 
million  shares  of  Continental  Cablevision  common  stock. 

Six-month  revenues  totaled  $545.0  million  versus  $511.7 
million  a  year  earlier. 

Journal  advertising  linage  was  down  4.5%  in  the  quarter 
and  down  7.4%  in  the  first  half.  However,  ad  revenues 
rose  4.3%  in  the  second  quarter  and  increased  1%  in  the 
first  half. 

Journal  circulation  closed  the  quarter  about  3%  ahead  of 
last  year. 

The  Ottaway  group  of  newspapers  had  advertising  vol¬ 
ume  gains  of  4.4%  in  the  quarter  and  3.5%  in  the  half.  The 
group’s  total  circulation  also  was  up. 

Gannett 

Gannett  Co.,  reporting  its  75th  consecutive  quarter  of 
earnings  gains,  said  its  net  income  in  the  second  quarter 
rose  8%  to  $77.2  million,  or  960  a  share,  from  $71.8  million, 
or  900  a  share. 

Revenues  for  the  quarter  increased  29%  to  $716.2  mil¬ 
lion  from  $556.9  million. 

For  the  first  half,  Gannett’s  net  income  increased  8%  to 
$122.0  million  from  $113.1  million.  Earnings-per-share 
went  up  7%  to  $1.51. 

Revenues  for  the  half  rose  28%  to  $1.3  billion  from  $1.0 
billion. 

Newspaper  advertising  volume  increased  6%  in  the 
quarter,  reflecting  gains  at  Gannett’s  larger  newspapers 
and  overall  increases  in  classified  volume. 

Knight-Ridder 

Knight-Ridder  Inc.  earned  $38.3  million,  or  660  a  share, 
in  the  second  quarter  compared  to  $36.8  million,  or  590  a 
share,  a  year  earlier. 

Revenues  in  the  quarter  rose  to  $487.9  million  from 
$445.4  million. 

The  company  said  its  performance  benefited  from  lower 
newsprint  costs  and  the  “non-occurrence”  of  a  one-day 
strike  at  the  Philadelphia  Inquirer  in  1985’s  second  quar¬ 
ter. 
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For  the  first  half,  net  income  dropped  slightly  to  $64.9 
million  from  $65.8  million,  although  earnings  per  share  in 
the  half  rose  to  $1.12  from  $1.03. 

Newspaper  advertising  revenues  in  the  quarter  rose  to 
$342.3  million  from  $316.2  million,  due  to  an  increase  in 
preprints  and  higher  rates.  Full-run  ROP  volume  has 
remained  flat. 

Circulation  revenues  in  the  quarter  rose  to  $83.9  million 
from  $80.4  million. 

For  the  first  half,  newspaper  advertising  revenues  rose 
to  $651.8  million  from  $613.1  million,  while  circulation 
revenues  increased  to  $167.0  million  from  $160.7  million. 

Lee  Enterprises 

Lee  Enterprises  stated  that  its  third  fiscal-quarter  earn¬ 
ings  increased  to  $8.6  million,  or  330  a  share,  from  $7.3 
million,  or  270  a  share. 

Revenues  in  the  quarter  rose  to  $57.5  million  versus 
year-earlier  revenues  of  $53.8  million. 

For  the  nine  months,  earnings  rose  to  $27.4  million,  or 
820  a  share,  from  $18.7  million,  or  690  a  share.  Revenues 
for  the  nine  months  rose  to  $166.6  million  from  $154.3 
million. 

Lee’s  earnings  per  share  were  adjusted  for  a  2-for-l  split 
on  March  30,  1986. 

Media  General 

Media  General  reported  its  net  income  for  the  second 
quarter  increased  16.4%  to  $  1 1 .5  million  from  $9.9  million. 
Earnings  per  share  rose  15.8%  to  $1.61  from  $1.39. 

Revenues  for  the  quarter  increased  to  $161  million  from 
$147.4  million. 

For  the  first  six  months,  net  income  rose  to  $18.4  million 
from  $16.7  million,  while  earnings  per  share  increased  to 
$2.58  from  $2.36. 

Revenues  in  the  half  increased  to  $313.1  million  from 
$287.3  million. 

Newspaper  revenues  in  the  quarter  increased  to  $67. 1 
million  from  $64.2  million  and  in  the  half  to  $130.5  million 
from  $124.6  million.  Newspaper  operating  profits  in  the 
first  half  rose  to  $22.6  million  from  $21.6  million. 

Multimedia 

As  a  result  of  interest  expense  incurred  from  recapi¬ 
talizing  the  company.  Multimedia’s  second-quarter  net 
income  declined  to  $2.3  million,  or  210  a  share,  from  $12.8 
million,  or  770  a  share,  a  year  earlier. 

The  interest  expenses  produced  a  net  loss  of  $3.1  mil¬ 
lion,  or  280  share,  for  the  first  six  months  compared  to 
year-earlier  profits  of  $20.5  million,  or  $1.23  a  share. 

Revenues  for  the  quarter  increased  to  $97. 1  million  from 
$88.5  million. 

Operating  profit  increased  in  the  quarter  to  $3 1 .4  million 
from  $24.5  million  and  in  the  half  to  $52.3  million  from 
$40.5  million. 

In  the  quarter,  newspaper  revenues  rose  to  $29.8  million 
from  $27.4  million.  In  the  half,  newspaper  revenues 
increased  to  $56.6  million  from  $52.1  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  an  18%  increase  in 
second-quarter  net  income  to  $36.8  million,  or  910  a  share, 
from  $31.3  million,  or  780  a  share,  a  year  earlier. 

Revenues  in  the  quarter  increased  to  $401 .2  million  from 
$346.4  million. 

For  the  first  half,  net  income  increased  to  $70.8  million, 
or  $1.75  a  share,  from  $63.5  million,  or  $1.59  a  share.  First- 
half  revenues  rose  to  $776.7  million  from  $674.3  million. 

The  newspaper  group  improved  operating  profits  in  the 
quarter  by  34%  to  $74.0  million  from  $55.2  million  and  in 
the  first  half  by  28%  to  $134.6  million. 

Advertising  volume  in  the  New  York  Times  was  up  9%  in 
the  quarter  to  3 1 .0  million  lines  from  28.4  million  lines.  The 
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Times  posted  a  6%  volume  gain  in  the  first  half  to  58. 1 
million  lines  from  54.6  million  lines. 

Advertising  volume  in  the  32  regional  newspapers  rose  a 
total  of  1%  in  the  second  quarter. 

Park  Communications 

Park  Communications  recorded  net  income  of  $4.4  mil¬ 
lion,  or  320  a  share,  in  the  second  quarter  compared  to  $4.2 
million,  or  300  a  share,  a  year  earlier. 

Revenues  in  the  quarter  totaled  $35.5  million  versus 
$29.0  million  a  year  earlier. 

Second-quarter  operating  profit  increased  26%  to  $12.6 
million  from  $9.99  million. 

Park  said  its  second-quarter  profit  increase  was 
achieved  “despite  the  additional  cost  of  interest,  deprecia¬ 
tion  and  amortization  associated  with  more  than  $62  mil¬ 
lion  in  acquisitions  completed  from  September  1985 
through  January  1986.” 

For  the  first  half,  net  income  declined  slightly  to  $6.3 
million,  or  460  a  share,  from  $6.8  million,  or  490  a  share. 
Operating  profits  in  the  half  rose  24%  to  $2 1 . 1  million  from 
$17.0  million  a  year  earlier. 

Revenues  in  the  first  half  improved  to  $65. 1  million  from 
$53.9  million. 

Southam  Inc. 

Southam  Inc.  said  its  second-quarter  earnings  rose 
117%  to  $22.2  million,  while  its  revenues  increased  to 
$324.2  million  from  $291.2  million. 

Most  of  the  increased  revenues  came  from  the  com¬ 
pany’s  U.S.  printing  operations  and  the  trade  magazine 
division. 

Times  Mirror  Co. 

Times  Mirror  Co.’s  second-quarter  net  income 
increased  to  $191 .7  million,  or  $2.96  per  share,  from  $70.6 
million,  or  990  per  share,  a  year  earlier. 

Revenues  for  the  second  quarter  increased  to  $748.9 
million  from  $746.8  million. 

Net  income  for  the  first  half  rose  to  $234.8  million,  or 
$3.63  per  share,  from  $1 14.8  million,  or  $1.63  per  share,  a 
year  earlier. 

Revenues  for  the  half  remained  flat  at  $1.44  billion. 

The  increases  in  net  income  resulted  from  the  sales  of 
Times  Mirror  Microwave  Company,  three  television  sta¬ 
tions  and  the  company’s  interest  in  a  Las  Vegas  cable 
system. 

The  company’s  earnings  in  the  quarter  and  the  half  also 
benefited  from  a  change  in  the  accounting  standards  for 
pension  benefits. 

The  Los  Angeles  Times  and  Hartford  Courant  led  the 
company’s  newspaper  group  in  improved  operating 
profits,  “despite  a  substantial  negative  impact”  from  the 
Dallas  Times  Herald.  Times  Mirror  in  June  entered  an 
agreement  to  sell  the  Times  Herald  for  $1 10  million  to  a 
company  headed  by  William  Dean  Singleton. 

Newspaper  publishing  recorded  second-quarter 
revenues  of  $445.1  million,  versus  $413.1  million  a  year 
earlier,  and  operating  profits  of  $86.4  million  versus  $72.7 
million. 

For  the  first  half,  newspaper  revenues  increased  to 
$846.6  million  from  $794. 1  million,  while  operating  profits 
rose  to  $152.8  million  from  $134.4  million. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  saw  its  second-quarter  net 
income  increase  19%  to  $41.1  million,  or  $1.01  a  share, 
from  $34.5  million,  or  850  a  share,  a  year  earlier. 

Revenues  in  the  quarter  increased  to  $535.7  million  from 
$506.2  million. 

In  the  first  half,  net  income,  before  the  extraordinary 
gain  from  the  sale  of  the  Los  Angeles  Daily  News, 
(Continued  on  page  16) 


15%  wage  cutback  irks  Guild  at  Sacramento  Union 


By  M.L.  Stein 

The  Sacramento  Union  imposed  a 
15%  wage  cut  and  rollbacks  in  other 
benefits,  August  4,  after  it  announced 
an  impasse  had  been  reached  in  con¬ 
tract  negotiations  with  the  Guild. 

But  an  impasse  was  denied  by  Ger¬ 
ald  Rocker,  administrative  officer  of 
the  Newspaper  Guild  of  Northern 
California,  who  said  the  union  will  file 
charges  of  unfair  labor  practices 
against  the  newspaper  with  the 
National  Labor  Relations  Board. 

Meanwhile,  however.  Guild 
employees  continued  working  at  the 
newspaper  and  negotiators  for  both 
sides  were  scheduled  to  meet  August 
12.  Their  contract  expired  in  May. 

Jack  Bates,  the  Sacramento 
Union’s  vice  president  and  general 
manager  told  E&P: 

“The  newspaper  management  has 
asked  the  Guild  for  rollbacks  in  wages 
and  certain  areas  of  benefits.  The 
Guild  has  resisted  these  cutbacks, 
despite  what  the  company  feels  is 
adequate  financial  documentation 
offered  during  the  course  of  negotia¬ 
tions  demonstrating  the  company’s 
need  for  the  bargaining  unit’s  cooper¬ 
ation.” 

Bates  said  there  would  be  no  per¬ 
sonnel  layoffs. 

Rocker  retorted,  “There  is  abso¬ 
lutely  no  impasse.  There  is  clearly 
movement  to  be  made.  They  (the 
newspaper’s  management)  are  in  vio¬ 
lation  of  the  law  if  they  say  this  is  their 
last  offer.” 

According  to  Rocker,  the  Union 


suddenly  “dropped  the  15%  cut  on 
us”  after  the  newspaper  had  agreed  to 
let  the  Guild  look  at  its  books. 

“This  is  the  most  bizarre  situation 
I’ve  been  involved  in  in  20  years  of 
bargaining,”  Rocker  said. 

The  Guild  chief,  whose  union 
includes  newsroom,  advertising,  cir¬ 
culation  and  business  department 
employees,  opined  that  “(Richard 
M.)  Scaife  pulled  the  rug  from  under 
his  bargaining  team.” 

Scaife,  who  lives  in  Pittsburgh,  Pa., 
is  publisher  and  board  chairman  of  the 
Union  Publishing  Co. 

“I  have  to  assume  he  (Scaife) 
knows  what’s  going  on  here,  but 
sometimes  I  wonder,”  Rocker  said. 

Bates  declined  to  say  whether 
Scaife  was  involved  in  the  negotia¬ 
tions. 

The  general  manager  asserted  an 
impasse  was  reached  after  18  bar¬ 
gaining  sessions  during  which  “there 
was  an  inability  to  reach  an  agree¬ 
ment.” 

Rocker  replied  that  “An  impasse 
cannot  be  reached  until  both  sides 
agree  there  is  an  impasse  and  we  have 
not  agreed  there  is.  We  recognize  the 
paper  is  in  trouble,  but  we  feel  there 
are  real  serious  management  prob¬ 
lems  that  have  to  be  recognized  some¬ 
where  along  the  line.  You  can’t  help 
have  problems  when  there  have  been 
four  general  managers  in  four  years. 
We  want  to  help  turn  this  paper 
around.” 

The  Union,  with  a  circulation  of 
95,000,  lags  well  behind  the  rival  Sac¬ 
ramento  Bee,  whose  circulation  is 


over  225,000. 

The  Guild  is  also  negotiating  with 
the  Bee  on  a  new  contract.  About  200 
labor  union  supporters  staged  a  rally 
July  23  outside  the  Bee  building  to 
protest  what  they  termed  anti-union 
policies  of  the  McClatchy  Newspa¬ 
pers,  the  Bee’s  parent  group. 

Part  of  the  protest  centered  on 
McClatchy’s  purchase  of  the  Tacoma 
(Wash.)  News  Tribune  and  the  Pierce 
County  Herald. 

Labor  union  representatives  said 
they  were  unhappy  with  McClatchy’s 
decision  not  to  honor  existing  union 
contracts  on  the  two  Washington 
papers. 

McClatchy  executive  vice  presi¬ 
dent  Irwin  Potts  issued  a  statement 
terming  the  rally  “pointless.”  He 
added  that  “What  we’re  doing  in 
Tacoma  is  hiring  over  600  people  with 
pay  increases,  identical  vacation, 
health  and  welfare  benefits  and,  in 
some  cases,  extra  holidays.” 

Potts  told  E&P  the  Aug.  1  transi¬ 
tion  from  the  old  to  the  new  manage¬ 
ment  went  smoothly.  He  said  that  of 
the  TNT  and  Herald  employees  inter¬ 
viewed  for  jobs  by  McClatchy,  98.2% 
of  them  were  hired,  Potts  said.  Thirty- 
five  TNT  employees,  he  added, 
elected  to  take  early  retirement  under 
the  old  management’s  plan. 

He  reported  that  he,  board  chair¬ 
man  James  McClatchy  and  operation 
director  Robert  D.  Byerly  found 
“nothing  but  friendly  and  enthusias¬ 
tic  employees”  when  they  visited  the 
News  Tribune  on  the  first  day  under 
its  new  management. 


Financial  reports 

(Continued  from  page  15) 

increased  to  $59.4  million,  or  $1 .46  a  share.  With  the  gain 
included,  first-half  net  income  reached  $148.1  million,  or 
$3.65  a  share,  versus  $51.1  million,  or  $1 .26  a  share,  a  year 
earlier. 

Newspaper  publishing  operating  profits  rose  in  the 
quarter  to  $49.9  million  from  $45.1  million.  For  the  six 
months,  newspaper  operating  profits  rose  to  $91 .2  million 
from  $78.9  million 

Newspaper  revenues  in  the  half  declined  slightly  to 
$668.4  million  from  $676.0  million.  For  the  quarter, 
revenues  remained  virtually  unchanged  at  $343.6  million 
compared  to  $343.2  million. 

The  company  said  the  “no  growth”  in  newspaper 
revenues  reflected  the  absence  of  the  L.A.  Daily  News  in 
this  year’s  figures. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  a  12.7%  decline  in 


net  income  from  second  quarter,  to  $30.4  million  from 
$34.8  million.  Eamings-per-share  declined  10.9%  to  $2.37 
from  $2.66  a  year  earlier. 

Revenues  for  the  quarter  rose  10.2%  to  $313.3  million 
from  $284.3  million. 

For  che  first  six  months,  net  income  dropped  to  $42.8 
million,  or  $3.33  per  share,  from  $59.7  million,  or  $4.41  per 
share.  Revenue  for  the  half  rose  to  $590  million  from 
$527.9  million. 

Newspaper  division  revenues  rose  5%  in  the  quarter  and 
4%  in  half.  Washington  Post  advertising  increased  slightly 
in  the  quarter  to  1 ,423 ,300  inches  from  1 ,4 1 3 ,500  inches .  In 
the  half,  advertising  inches  decreased  slightly  to  2,681,800 
from  2,685,500. 

The  company  said  interest  expenses  in  the  quarter  and 
half  were  substantially  higher  than  last  year,  while  interest 
income  declined,  “primarily  because  of  borrowings  to 
finance  the  cable  acquisition  in  January  1986  and  the 
repurchase  of  stock  in  April  1985.” 

Newsweek  revenues  dropped  3%  in  the  quarter,  but 
were  up  1%  for  the  half. 

—  Compiled  by  Andrew  Radolf 
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Who  says  people  don  t  read  a  daily  newspaper? 

Ad  bureau  exec  Leo  Bogart  takes  exception  to  author  Jonathan  Kozol’s 


statements  that 


Don’t  tell  Newspaper  Advertising 
Bureau  executive  vice  president  Leo 
Bogart  that  adults  do  not  read  a  daily 
newspaper. 

Speaking  before  the  recent  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  convention  in  Seattle,  Bogart 
took  umbridge  with  a  speech  given  by 
Jonathan  Kozol  at  the  recent  AN  PA 
convention,  where  Kozol  said  45%  of 
adults  do  not  read  a  daily  news¬ 
paper  —  “10%  of  whom  do  not  read 
by  choice,  the  rest  do  not  read  papers 
because  they  are  functionally  illit¬ 
erate. 

“I  tracked  down  the  source  for  this 
assertation  and  found  it  in  a  1982  U.S. 
News  &  World  Report  which  makes 
the  unsubstantiated  statement  that 
55%  of  the  public  read  newspapers 
‘every  day’,”  Bogart  said.  “Now  the 
fact  that  fewer  people  than  formerly 
read  a  newspaper  every  day  doesn’t 
mean  that  they  don’t  or  can’t  read 
them.  A  variety  of  common  surveys 
indicate  that  between  85%  and  89%  of 
adults  have  read  a  newspaper  within 
the  last  seven  days. 

“A  brand  new  study  by  the  U.S. 
Department  of  Education  and  the 
Census  Bureau  gave  a  test  of  reading 
comprehension  and  skill  to  a  cross- 
section  of  the  public,”  he  continued. 
“It  was  flunked  by  9%  of  the  people 
whose  native  language  is  English  and 
by  13%  of  the  total  population.  But  it 
is  quite  possible  for  someone  who 
couldn’t  answer  the  tricky  questions 
on  this  test  to  find  out  from  the  news¬ 
paper  who  won  the  ballgame  last 
night,  what’s  playing  at  the  movies 
and  what’s  on  sale  at  the  super¬ 
market. 

“The  existence  of  any  illiterates  in 
this  country  is  a  scandal,  but  it’s  a 
problem  that  is  symptomatic  of 
deeper  problems  of  poverty  —  also 
reflected  in  juvenile  crime  and  suicide 
rates,  drug  abuse,  teenage  pregnancy 
and  the  disintegration  of  conventional 
family  life,”  Bogart  continued. 

“Newspapers  have  an  enormous 
stake  in  improving  the  national  level 
of  reading  skills,  and  Newspaper  in 
Education  programs  provide  an 
excellent  channel  for  our  energies.  If 
publishers  want  to  do  something 
about  the  broad  social  issue  of  illiter- 


of  adults  do  not  read 


Leo  Bogart 


acy,  they  should  consider  strength¬ 
ening  their  editorial  support  to  profes- 
sional  educators  and  to  school 
budgets,”  he  said.  “We  can  increase 
the  motivation  to  read  by  producing 
the  best  papers  we  can,  selling  them 
effectively  and  delivering  them  effi¬ 
ciently.” 

In  addition,  Bogart  told  the  circula¬ 
tion  managers  that  in  order  to  make 
sure  newspapers  stay  competitive, 
they  have  to  “give  advertisers  what 
they  want:  which  is  the  ability  to 
reach  specific  kinds  of  customers, 
whether  or  not  they  are  daily  newspa¬ 
per  subscribers,  and  the  way  to  do  it  is 
through  TMC  products  and  pro¬ 
grams. 


“A  variety  of  common 
surveys  indicate  that 
between  85%  and  89% 
of  aduits  have  read  a 
newspaper  within  the 
iast  seven  days.” 

“We  estimate  that  about  29  million 
copies  of  TMC  products  are  distrib¬ 
uted  each  week  by  daily  newspa¬ 
pers,”  Bogart  said.  “In  a  survey  we 
just  made  among  318  publishers,  we 
found  that  85%  of  all  daily  newspa¬ 
pers  now  offer  some  kind  of  TMC 
product. 

“Forty  percent  distribute  through 
the  regular  carrier  force,  and  16% 


a  daily  newspaper 


through  a  special  carrier  force,”  he 
continued.  “Sixty-seven  percent 
have  their  own  facility  for  direct  mail 
distribution  to  non-subscribers,  and 
14%  use  an  outside  direct  mail  facil¬ 
ity. 

“Relatively  few  of  the  larger  papers 
with  TMC  programs  use  carriers. 
Over  half  of  them  use  an  outside 
direct  mail  facility,  compared  with 
only  13%  of  the  smaller  papers,” 
Bogart  reported.  “Of  the  papers  that 
have  their  own  direct  mail  fecilities, 
about  half  also  use  them  for  other 
commercial  purposes,  apart  from 
their  own  non-subscriber  products.” 

Further,  Bogart  said,  “TMC  pro¬ 
grams  are  heavily  dependent 
on  .  .  .  computerized  subscriber/ 
non-subscriber  data  bases.  Today, 
according  to  our  survey,  only  19%  of 
newspapers  don’t  have  a  computer¬ 
ized  subscriber  data  base;  51%  have 
one  that  covers  the  entire  market. 
Over  half  use  their  data  bases  for 
merge/purge  programs  in  cooperation 
with  advertisers  who  want  to  match 
newspaper  coverage  against  the 
names  of  their  charge  account  cus¬ 
tomers.  Two-thirds  use  them  for  pur¬ 
poses  beyond  their  own  circulation 
and  advertising  needs  —  for  exam¬ 
ple,  in  outside  direct  mail  programs 
aimed  at  specific  zip-code  zones.” 

Bogart,  as  part  of  his  update  on  the 
NAB’s  Future  of  Advertising  Project 
committees,  said  that  the  Readership 
and  Pricing  task  forces  have  both 
recommended  a  study  on  newspaper 
economics  to  look  into  the  relation¬ 
ship  between  price  structures  in  cir¬ 
culation  and  in  advertising. 

“We  all  know  that  whether  in  cir¬ 
culation  or  in  advertising,  when  you 
raise  your  rates,  you  lose  volume,” 
he  said.  “My  best  estimate  is  that 
circulation  now  represents  19%  of 
newspaper  revenues;  advertising 
81%.  That  means  that  there  is  a  great 
temptation,  particularly  on  the  part  of 
Wall  Street  security  analysts,  to  think 
of  circulation  as  an  untapped  profit 
center. 

“Our  single-copy  prices  have  gone 
up  somewhat  more  slowly  than  the 
consumer  price  index.  Our  subscrip¬ 
tion  prices  have  gone  up  even  more 
(Continued  on  page  18) 
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slowly,”  Bogart  continued.  “At  the 
same  time,  our  advertising  rates  have 
gone  up  22%  faster  than  the  CPI.  The 
reason  has  to  be  that  market  forces 
have  told  us  individually  that  aggres¬ 
sive  pricing  has  its  consequences  in 
lower  subscription  sales  and  lower 
renewal  rates.” 

Yet,  as  Bogart  pointed  out,  news¬ 
papers  need  “every  subscriber  we 
can  get  —  and  keep.  Our  ability  to 
sell  papers  and  hold  readers  is  t!  e 
cornerstone  of  everything  else  we  do 
in  this  business. 

“AS  our  circulation  penetration  has 
dipped,  so  has  our  share  of  advertis¬ 
ing,”  he  said.  “For  every  percentage 
point  drop  in  the  ratio  of  circulation  to 
adults  over  the  last  15  years,  we  have 
lost  half  a  percentage  point  in  our 
share  of  the  consumer  advertising 
market. 

“It’s  no  secret  that  although  circu¬ 
lation  has  increased  modestly  since 
1970,  it  hasn’t  kept  pace  with  the 
growth  in  either  the  number  of  house¬ 
holds  or  of  adults,”  Bogart  said, 
adding  that  “If  we  eliminate  the 
national  dailies  from  total  circulation 
figures,  today’s  circulation  numbers 
would  be  less  than  they  were  15  years 
ago. 

“Part  of  the  reason  for  that  is  news¬ 
paper  mergers  and  failures.  If  all  the 
big  dailies  published  in  1970  were  still 
being  published  today  and  maintained 
a  circulation  growth  at  the  level  of  the 
rest,  our  total  daily  circulation  would 
be  higher  than  it  is,  but  it  still  wouldn’t 
be  keeping  pace  with  households  or 
adult  population,”  he  said. 

“When  a  paper  like  the  Baltimore 
(Md.)  News  American  goes  under,  it 
represents  a  substantial  loss  in  single¬ 
copy  sales,  which  have  always  been  a 
large  component  for  big-city  papers,” 
Bogart  continued.  “Because  of  the 
lost  big-city  circulation,  a  smaller  pro¬ 
portion  of  all  readers  are  single-copy 
purchasers  than  was  true  in  1970. 

“But  at  the  same  time,  with  the 
level  of  readership  down,  a  higher 
percentage  of  newspapers  sold  today 
are  sold  as  single  copies,”  he  said. 
“In  our  new  study,  two-thirds  of  all 
publishers  report  that  the  percentage 
of  single-copy  sales  account  for  more 
circulation  than  ten  years  ago,  while 
21%  say  it  is  less.  Right  now,  15%  of 
all  circulation  is  in  single  copies  —  a 
15%  increase  in  the  proportion  over 
the  ten-year  period. 

“Obviously,  this  means  it  is  impor¬ 
tant  for  us  to  do  everything  we  can  to 
expand  single-copy  sales  through  bet¬ 


ter  rack  management  and  more  distri¬ 
bution  outlets,”  Bogart  said.  “But 
let’s  not  kid  ourselves.  Selling  papers 
one  at  a  time  is  not  the  way  to  convert 
the  heathens.  It  is  a  way-station  for 
our  customers  between  being  a  regu- 
h  •  reader  and  not  being  a  reader  at  all . 

“The  key  to  holding  and  gaining 
readers  remains  the  sale  of  subscrip¬ 
tions  that  bring  the  paper  into  the 
home  on  a  da  iy  basis  and  guarantee 
us  the  reading  regularity  and  fre¬ 
quency  that  we  have  lost,”  he  con¬ 
tinued. 

“New  subscriptions  have  to  be 
sold.  Our  ICMA  study  tells  us  that 
only  one  in  three  is  a  voluntary  start,” 
Bogart  reported.  “The  typical  news¬ 
paper  spends  4.1%  of  its  circulation 
revenues  on  promotion  and  advertis¬ 
ing  to  gain  new  readers  and  subscrib¬ 
ers.  The  very  biggest  papers  spend 
half  that  much.  All  together,  this  adds 
up  to  some  $220  million  that  our  busi¬ 
ness  spent  last  year. 

“All  of  the  larger  papers  and  over 
half  of  the  smaller  ones  advertise  in 
other  media,”  he  continued.  “Among 
the  bigger  papers,  half  use  television 
and  over  a  third  use  radio;  among 
smaller  papers,  nearly  three  out  of 
four  use  radio  and  one  out  of  four  uses 
direct  mail.  Big  papers  overwhelm¬ 
ingly  pay  for  their  broadcast  adver¬ 
tising,  while  middle-sized  and  smaller 
papers  often  barter  for  space. 

“One  thing  is  certain,”  Bogart  con¬ 
cluded.  “The  Future  of  Advertising 
Project  is  going  to  move  the  circula¬ 
tion  function  even  closer  to  the  center 

Reuters’  net 
earnings  up 

Reuters  Holdings  PLC  reported 
that  its  net  earnings  for  the  first  half  of 
the  year  rose  43%  to  $54.1  million 
from  $37.7  million. 

Operating  profits  in  the  half 
increased  to  $89.2  million  from  $66.1 
million. 

Reuters’  revenues  for  the  half  rose 
to  $410.4  million  from  $325.6  million. 

Santa  Cruz  paper 
switches  to  a.m. 

On  Sept.  2,  the  Santa  Cruz  (Calif.) 
Sentinel  is  slated  to  switch  to  morning 
publication. 

Correction 

In  The  Name  Game  advertisement 
appearing  in  the  1986  E&P  Syndicate 
Directory  July  26,  we  misspelled  the 
name  of  one  of  the  newspapers. 

The  correct  spelling  is; 

EL  NEUVO  DIA,  San  Juan,  PR. 

Our  apologies  to  all  concerned. 

E&P 


of  publisher  attention. 

“In  the  period  before  we  started  the 
Newspaper  Readership  Project,  the 
annual  rate  of  decline  was  2%  a 

year,”  he  said.  “During  the  six  years 
of  the  Project,  that  dropped  to  1 .3%  a 
year.  And  in  the  three  years  since  the 
Project  has  ended,  when  its  effects 
have  presumably  sunk  in,  the  decline 
is  down  to  0.1%  a  year,  almost 
stopped  dead  in  its  tracks.  With  a 
maturing,  more  prosperous,  better 
educated  population,  the  opportunity 
for  growth  is  greater  than  ever.” 


Hostage's  sister 

(Continued  from  page  12) 

asked  Damascus  to  allow  Say  to  visit 
in  her  effort  to  free  Anderson. 

Charles  J.  Lewis,  AP  Washington 
bureau  chief,  accompanied  Say  on 
her  trip. 

The  pro-Iranian  Islamic  Jihad  has 
demanded  the  release  of  17  comrades 
convicted  in  Kuwait  for  bombing  the 
U.S.  and  French  embassies  in  1983. 
Kuwait  has  refused. 

Jenco  said  he  was  moved  seven 
times  during  his  captivity,  and  that 
the  other  hostages  are  frequently 
moved  to  keep  their  whereabouts 
secret. 

On  his  return  to  freedom,  Jenco 
brought  with  him  a  videotape  of  fel¬ 
low  captive  Jacobsen  saying  that  he 
and  the  other  hostages  believe  U.S. 
officials  have  abandoned  them. 

Say  criticized  the  Reagan 
administration’s  refusal  to  negotiate 
with  the  captors  and  said  she  may 
take  her  campaign  to  Congress. 

At  presstime,  the  latest  word  was 
that  a  statement,  purportedly  from 
the  Islamic  Holy  War,  denied  that  the 
group  had  given  messages  to  Jenco  to 
bring  to  President  Reagan,  Pope  John 
Paul  II  and  the  Archbishop  of  Canter¬ 
bury.  The  statement  also  warned  that 
the  remaining  hostages  would  be 
killed  “one  by  one”  if  the  Islamic 
Jihad’s  demands  are  not  met. 

The  statement,  along  with  a  photo¬ 
graph  of  Jacobsen,  was  delivered  to 
the  offices  of  An  Nahar,  the  leading 
daily  newspaper  in  Beirut.  There  was 
no  way  to  confirm  that  the  statement 
came  from  the  Islamic  Jihad,  although 
in  the  past  it  reportedly  has  communi¬ 
cated  in  a  similar  fashion  —  a  state¬ 
ment  with  a  photograph  of  a  hostage 
sent  to  news  organizations. 

In  addition,  reports  have  been  con¬ 
firmed  that  Faik  Wareh,  an  American 
businessman  from  Garden  Grove,. 
Calif.,  born  in  Syria,  had  disappeared 
in  Lebanon  and  was  feared 
kidnapped. 
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Look  up.  A  dream  come  true  is  orbiting 
22,300  miles  above  your  head.  It’s  the  high 
tech  cornerstone  of  the  AD/SAT  Network, 
a  satellite  that  delivers  ads 
directly  to  your  newspaper. 

At  the  speed  of  light. 

It  all  starts  with  one  solitary 
piece  of  repro  material  from  an 
advertising  agency,  and  ends 
moments  later  at  newspapers  across 
America  as  a  facsimile  that's  a  dead 
ringer  for  the  original.  No  missing, 
mangled  or  delayed  ads.  No  missed 
insertions.  No  lost  revenue.  Plus  the 
bonus  of  an  on-line  message  system 
that,  for  the  first  time,  links  ad 
agencies,  newspapers  and  their 
representatives. 

This  fall  the  AD/SAT  Network 
goes  operational,  serving  advertis¬ 
ing  agencies  and  demonstration 
newspapers. 

For  years  it’s  been  your 
dream.  Now  it’s  your  reality. 

And  it’s  time  for  you  to  join  the 
Network.  For  full  details,  contact 
AD/SAT,  527  West  34th  Street, 

New  York  City,  New  York  10001. 

Phone:  212/330-0678. 


We  deliver  newspaper  ads 
at  the  speed  of  light. 


*  THEADS 
FROM  OUTER  SMCE 
ARE  COMING. 


Gringo  arrogance 

(Continued  from  page  II) 


left  El  Sol  after  about  a  year  and  eight 
months  and  Vazquez  has  said  pub¬ 
licly  that  bringing  them  in  was  “an 
error.” 

“Two  people  who  worked  for  the 
government  don’t  work  for  him 
(Vazquez)  anymore.  I  don’t  see  why 
that’s  an  issue  at  all,”  Seigenthaler 
said. 

Seigenthaler  was  more  concerned 
about  the  common  practice  in  Mexico 
of  newspaper  reporters  also  receiving 
payments  from  the  government. 

“It  raises  interesting  questions,” 


Defends  image 

(Continued  from  page  II) 


interest,”  he  said. 

Vazquez  stated  that  he  “talked  to 
more  than  25  people”  in  trying  to 
form  a  group  to  acquire  UPl.  “Once  I 
was  left  all  alone,  I  also  had  the  inten¬ 
tion  of  withdrawing,  but  other  people 
made  me  more  enthusiastic  and  I  did 
present  my  bid.  Only  at  a  later  date 
did  Joe  Russo  join  me  as  a  minority 
partner.” 

Vazquez  said  that  at  times  the 
intense  media  scrutiny  he  has  come 
under  “doesn’t  seem  foir  to  me”  but 
he  also  seemed  resigned  to  it.  “A 
public  figure  like  myself  must  be  pre¬ 
pared  for  things  to  be  said  about 
him.” 

The  UPI  owner  said  he  did  not 
believe  that  the  “attacks”  against  him 
were  the  result  of  “prejudice  against 
Latins  or  foreigners.  If  I  had  bought 
an  auto  factory,  there  wouldn’t  be  any 
of  these  attacks,  but  since  I  bought  a 
news  agency,  that  is  a  more  spec¬ 
tacular  move.” 

He  added  that  the  “attacks  against 
me  have  never  risen  beyond  the  level 
of  rumors.  I  have  never  been  involved 
in  any  shady  dealings.  1  am  a  man  with 
a  clean  record  or  I  would  be  out  of 
business.” 

The  UPI  owner  remarked  that 
while  he  was  in  the  process  of  acquir¬ 
ing  the  company,  he  was  “thoroughly 
investigated”  by  UPI  officials.  “A  lot 
of  people  came  down  to  Mexico,”  he 
said. 

According  to  diplomatic  sources, 
the  U.S.  embassy  in  Mexico  con¬ 
tacted  the  State  Department  to  com¬ 
municate  its  concerns  about  a  sale  to 
Vazquez  and  that  UPI  was  informed 


Seigenthaler  said,  but  he  also  com¬ 
mented  that  Vazquez  told  the  Miami 
Herald  that  he  has  prohibited  the 
practice  at  his  newspapers  and  fired 
reporters  caught  doing  it. 

Francis  L.  Dale,  now  president  of 
the  Music  Center  of  Los  Angeles,  was 
publisher  of  the  Los  Angeles  Herald 
Examiner  irom  1977  to  1985  and  Cin¬ 
cinnati  Enquirer  publisher  from  1965 
to  1973. 

Dale  has  held  several  government 
posts  in  the  Nixon  and  Ford  admin¬ 
istrations  and  served  as  “voluntary 
chairman”  of  the  Committee  to  Re¬ 
elect  the  President  (CREEP)  in  1972. 

Recalling  his  own  goverment 
experience,  Dale  said  it  is  a  legitimate 
function  of  the  press  to  “often  raise 
questions  without  answering  them” 
but  he  warned,  “Sometimes  in  the 


of  the  embassy’s  views. 

However,  UPI  executives  involved 
in  the  sale  negotiations  said  that  in 
addition  to  numerous  trips  to  Mexico 
and  pursuing  contacts  with  the  U.S. 
diplomatic  community  there,  they 
also  contacted  the  State  Department 
and  National  Security  Council  to 
learn  if  the  U.S.  government  had  any 
reservations  about  Vazquez’s 
acquiring  the  news  service.  They  said 
the  U.S.  government  never  raised 
objections  about  the  sale. 


“When  I  have  a  friend, 
he  is  a  friend  for  iife, 
but ..  .my  newspapers 
are  not  at  the  disposai 
of  my  friends  for  any 
causes  they  have.” 


Vazquez  downplayed  his  friend¬ 
ship  with  former  Mexican  President 
Luis  Echeverria.  He  said  Echeverria 
was  “a  greater  friend  before  1  bought 
my  newspapers”  in  1976. 

His  friendship  with  Echeverria 
began  25  years  ago,  Vazquez  said, 
when  he  was  a  member  of  Mexico’s 
riflery  team  and  Echeverria  was  on 
the  Mexican  Olympic  Committee.  “I 
was  still  very  young  and  he  was 
already  a  politician,”  Vazquez  said. 
“When  I  have  a  friend,  he  is  a  friend 
for  life,  but  ...  my  newspapers  are 
not  at  the  disposal  of  my  friends  for 
any  causes  they  have.” 

Vazquez  commented  that  under  his 
ownership,  Organizacion  Editorial 
Mexicana’s  El  Sol  newspapers  have 
grown  from  32  dailies  with  about 
600,000  circulation  to  62  dailies  with 
circulation  of  about  2.1  million. 

“If  my  newspapers  existed  to  be  of 
service  to  the  politicians,  they  would 


asking  itself  we  condemn.” 

Dale  continued:  “I  would  not  be 
upset  necessarily  that  this  fellow  is 
related  to  political  figures.  It  could  be 
a  guilt  by  association  kind  of  thing.” 

Dale  indicated  that  he  was  himself  a 
victim  of  guilt  by  association.  He  said 
whenever  mention  is  made  of  his 
having  worked  for  CREEP,  “the 
inference  is  that  somehow  I  escaped 
going  to  jail.  I’m  entitled  to  that  sec¬ 
ond  sentence.  I  was  not  part  of  the 
Watergate  group.  Like  everyone  else, 
I  was  investigated  by  the  Justice 
Department,  but  I  was  cleared  from 
the  word  go.” 

The  press  should  continue  its  scru¬ 
tiny  of  Vazquez,  Dale  said,  “but 
don’t  assume  that  just  because  he  has 
the  (political)  ties  he  is  incapable  of 
independent  judgment.” 


not  have  the  circulation  that  they 
do,”  he  stated. 

After  acquiring  the  El  Sol  chain, 
Vazquez  sold  his  interest  in  the  family 
furniture  business.  He  said  the  pro¬ 
ceeds  from  that  sale  plus  the  sale  of 
two  other  businesses  “gave  me 
enough  money  to  buy  two  UPIs.” 

The  El  Sol  chain  was  acquired  for 
$12.5  million  plus  an  agreement  to 
repay  the  government  the  chain’s  $84 
million  in  debts. 

A  July  12  Los  Angeles  Times  story 
said  that  UPI’s  biography  of  the  new 
owner  put  the  El  Sol  debt  at  $78  mil¬ 
lion  and  noted  that  Vdzquez  told  Reu¬ 
ters  in  March  that  the  chain’s  debt 
was  only  $30  million. 

Vazquez  told  E&P  that  $84  million 
is  the  “correct  figure”  for  the  debt. 

The  “rumors”  that  have  surfaced 
about  him,  Vazquez  said  —  specifi¬ 
cally,  how  he  acquired  the  El  Sol 
chain  and  allegations  that  he  was 
somehow  behind  the  death  of  Carlos 
Lerota  de  Mola,  a  former  Yucatan 
governor  and  journalist  —  were  the 
work  of  “some  envious,  jealous  peo¬ 
ple,  who  are  sometimes  worse  than 
enemies.  These  personal  attacks  do 
not  come  from  very  prestigious  peo¬ 
ple.” 

However,  Vdzquez  declined  to 
identify  any  individuals  who  he 
thought  might  be  behind  the  allega¬ 
tions. 

The  rumor  surrounding  El  Sol  is 
that  the  Echeverria  government 
deliberately  forced  the  chain’s  previ¬ 
ous  owner.  Col.  Jose  Garcia  Valseca, 
into  bankruptcy  by  cutting  off  his 
credit  to  buy  newsprint  in  order  to 
turn  the  newspapers  over  to  Vazquez. 

Vdzquez  said  that  Garcia  Valseca 
had  been  in  arrears  on  his  newsprint 
payments  to  the  goverment  for  sev¬ 
eral  years  and  that,  Somex,  the  gov¬ 
ernment  financing  company  took 
(Continued  on  page  31) 
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Geo-demographics  —  combining  the  ‘who’  with  the  ‘where’ 


By  Debra  Gersh 

In  the  current  environment  of  very 
swift  change  and  explosive  fragmen¬ 
tation  and  segmentation,  simple 
demographics  are  no  longer  enough  of 
a  market  measure,  according  to  Jac¬ 
quelyn  Nixon,  local  media  account 
manager  for  the  Claritas  Corp.  of 
Alexandria,  Virginia. 

The  Claritas  Corp.  has  developed  a 
system  of  geo-demographics  known 
as  PRIZM,  which  combines  the  who 
with  the  where  of  a  market. 

Nixon  told  the  International  News¬ 
paper  Promotion  Association  confer¬ 
ence  that  PRIZM  is  based  on  the 
theory  of  social  cluster  —  that  people 
of  similar  characteristics  tend  to  live 
in  the  same  neighborhoods.  While 
members  of  these  groups  may  not  be 
exactly  like  their  neighbors,  they  are 
closer  to  them  than  they  are  to  those 
in  other  neighborhoods,  she  said. 

The  original  PRIZM  model  identi¬ 
fied  groups  simply  by  zip  code, 
although  now  there  are  three  models, 
postal,  census  and  multi-coded. 

There  are  twelve  social  groups, 
such  as  SI  —  described  as  educated. 

Dailies  combined 
in  Florida 

The  two  daily  Daytona  Beach,  Fla. , 
News-Journal  newspapers  will  be 
combined  into  a  single,  expanded 
morning  newspaper  starting  Monday, 
Aug.  4. 

The  new  newspaper  will  be  called 
the  News-Journal  and  will  combine 
features  from  the  Morning  Journal 
and  the  Evening  News. 

Staffers  from  both  the  morning  and 
evening  papers  —  many  of  whom 
already  work  for  both  newspapers  — 
will  work  on  the  new  single  newspa¬ 
per. 

Reynolds  fund 
gives  j-school 
$2.5  million 

The  Donald  W.  Reynolds  Founda¬ 
tion  Inc.,  has  pledged  a  $2.5  million 
matching  grant  toward  the  construc¬ 
tion  of  a  $5  million  journalism  building 
at  the  University  of  Nevada,  Reno. 

The  University’s  School  of  Jour¬ 
nalism  is  named  after  Reynolds, 
president  of  Donrey  Media. 
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affluent  executives  and  professionals 
in  elite  metro  suburbs  —  and  forty 
life-style  clusters  within  the  social 
groups. 

The  life-style  names  include  Blue- 
Blood  Estates,  New  Homesteaders, 
Gray  Power  and  Tobacco  Roads. 


The  paper  uses 
PRIZM,  Del  Grande 
continued,  to  help  It 
identify  top  socio¬ 
economic  markets  that 
are  best  for  advertising. 


Each  cluster  is  unique,  Nixon  con¬ 
tinued,  and  every  market  has  a  cluster 
“footprint”  made  up  of  such  data  as 
household  characteristics  and  retail 
purchasing  patterns.  They  can  even 
be  seen  in  mini-markets  identified  by 
telephone  exchange  or  newspaper  cir¬ 
culation  area. 

Charles  Del  Grande,  manager  of 
national  marketing  services  for  the 
Chicago  Tribune,  explained  how  his 


newspaper  uses  PRIZM  to  show  a 
product’s  potential  nationally  and 
locally  and  to  map  various  neighbor¬ 
hoods  for  potential  activity. 

Advertisers  can  select  neighbor¬ 
hoods  with  the  target  type  and  can  run 
advertising  in  zoned  editions  for 
greater  efficiency.  In  addition,  direct 
mail  can  be  targeted  by  zip  code  for 
specific  markets. 

The  paper  uses  PRIZM,  Del 
Grande  continued,  to  help  it  identify 
top  socio-economic  markets  that  are 
best  for  advertising.  Then  it  can  con¬ 
centrate  its  circulation  efforts  in  those 
areas. 

In  fact,  Del  Grande  concluded,  the 
Tribune  finds  new  applications  for 
PRIZM  all  the  time. 

Dow  Jones  to 
buy  up  stock 

Dow  Jones  &  Co.  said  it  intends  to 
purchase  shares  of  its  common  stock 
from  time  to  time  on  the  open  market 
or  through  private  transactions. 


Systems 


Simple  systems 
Efficient  systems 

In  the  final  analysis,  it  is  reliable  systems 
performance  that  results  in  mailroom  profit¬ 
ability  —  the  bottom  line. 

For  complete  systems  —  design,  engineer¬ 
ing,  installation  and  service  —  contact: 


MAILRCX)M  SYSTEMS.  INC. 

N114  W18850  Clinton  Drive,  P.O.  Box  155 
Germantown,  Wl  53022  •  Phone;  (414)  255-0040 
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“We  must 
all  hang  together, 
or  assuredly  we  shall  all 
hang  separately” 

Benjamin  Franklin,  July  4, 1776 


America’s  railroads  and  farmers  always 
have  had  a  special  relationship,  some¬ 
times  stormy,  always  interdependent. 
Railroads  helped  make  the  establishment 
of  agricultural  communities  in  the  west¬ 
ern  states  possible,  but  farmers  came  to 
fear  the  economic  power  of  the  railroads 
and  became  the  driving  force  behind  ini¬ 
tial  government  rail  regulation. 

That  early  regulation  was  intended 
only  as  a  means  of  curbing  rate  abuses. 
Over  time,  it  became  a  controlling  web 
that  grew  more  and  more  pervasive, 
intruding  in  virtually  every  facet  of  rail¬ 
road  operation  and,  ultimately,  restrict¬ 
ing  the  railroads’  ability  to  provide  the 
services  upon  which  farmers  and  other 
shippers  depended. 

Unable  to  adjust  rates  rapidly  to  meet 
changing  business  or  competitive  condi¬ 
tions  and  hampered  even  in  decisions  as 
to  the  use  of  equipment,  rail  service  de¬ 
teriorated  and  farmers  suffered.  Grain 
shipments  rotted  on  the  ground  as  rail  car 
shortages  became  an  annual  occurrence. 

By  1980,  it  was  apparent  that  some¬ 
thing  had  to  be  done.  Congress  recog¬ 


nized  the  need  and  passed  the  Staggers 
Rail  Act,  partially  deregulating  the  rail 
system.  This  legislation  allowed  railroads 
to  conduct  business  in  an  orderly,  logical 
manner  and  to  negotiate  contracts  with 
farmers  and  other  shippers. 

Now,  after  five  years  of  partial  deregu¬ 
lation,  it’s  obvious  that  Staggers  has  pro¬ 
vided  real  benefits  both  for  railroads  and 
farmers.  During  this  five-year  period, 
nationwide  grain  shipping  rates  declined 
by  26  percent.  A  study  conducted  jointly 
by  the  Department  of  Agriculture  and 
Kansas  State  University  found  “...a  sig¬ 
nificant  decrease  in  rail  rates  in  Kansas...” 
and  called  deregulation  “...an  important 
contributing  factor  in  a  market  which 
made  these  decreases  possible.” 

Deregulation  is  working  for  farmers  as 
well  as  railroads  and  the  timing  couldn’t  be 
better  because  farmers  currently  need  all 
the  help  they  can  get.  Yet  a  few  special  inter¬ 
est  shippers  operating  under  the  misnomer. 
Consumers  United  for  Rail  Equity  (C.U.R.E.), 
have  asked  Congress  to  modify  the  Stag¬ 
gers  Act:  in  effect,  legislating  a  subsidy  for 
their  own  industries  to  the  disadvantage 


of  farmers  and  other  satisfied  shippers. 

The  Association  of  American  Railroads 
is  prepared  to  provide  journalists  with 
more  information  on  this  subject,  includ¬ 
ing  rebuttals  of  the  charges  C.U.R.E.  has 
made.  These  include  charges  that  rail- 
dependent  shippers  are  subsidizing 
those  less  dependent  (the  reverse  is 
more  accurate);  that  deregulation  has 
allowed  coal  rates  to  rise  too  fast  (they 
have  risen  much  less  since  Staggers 
than  before);  and  that  the  Interstate 
Commerce  Commission  is  unwilling  to 
protect  “captive”  shippers  from  unrea¬ 
sonably  high  rates  (actually,  the  Com¬ 
mission  just  has  adopted  new  rate 
guidelines  that  have  been  overwhelm¬ 
ingly  endorsed  by  the  nation’s  leading 
economists). 

There’s  a  story  here,  but  you  need 
facts,  not  assertions,  to  tell  it  properly.  To 
get  them,  write;  Media  Information,  Dept. 
609,  Association  of  American  Railroads, 
50  F  Street,  N.W.,  Washington, 
DC.  20001.  Or,  if  you’re  on 
a  deadline,  call  us  at  (202) 
639-2550. 


ASSOCIATION  OF  AMERICAN  RAILROADS 


EWSPEOPLE  IN  THE  NEWS 


Elizabeth  Morgan,  assistant  city 
editor  of  the  Miami  News  since  1984, 
was  promoted  to  executive  business 
editor.  She  joined  the  paper  in  1983  as 
a  business  reporter,  previously  hav¬ 
ing  reported  for  the  Miami  Herald  and 
the  Tallahassee  Democrat. 

Her  husband  is  Matt  Bokor,  news 
editor  of  the  Associated  Press  bureau 

in  Miami.  ^ 

♦  ♦  * 

Dennis  Hetzel  recently  was 
named  managing  editor  of  the  Madi¬ 
son  (Wis.)  Capital  Times.  He  had 
been  associate  editor  of  the  Racine 
(Wis.)  Journal-Times,  where  he 
worked  nine  years,  first  as  a  reporter 
and  next  as  an  editor  developing  new 
sections. 

Earlier,  Hetzel  worked  as  a  sports 
reporter  for  the  Barrington  (Ill.) 
and  then  as  a  reporter  for  the  Gales¬ 
burg  (III.)  Register-Mail  before  mov¬ 
ing  to  Racine. 

♦  ♦  * 

Richard  N.  Heintz  was  named  edi¬ 
tor  and  publisher  of  the  Arizona  Daily 
Sun,  Flagstaff,  succeeding  Burl  L. 
Lyons,  who  stepped  down  for  health 
reasons.  Lyons  is  on  vacation  until 
October  1 ,  when  he  assumes  duties  as 
an  editorial  consultant  for  the  Scripps 
League  Newspaper  Group,  owner  of 
the  Flagstaff  paper. 

Heintz  has  been  editor  of  the  Napa 
(Calif.)  Register,  also  owned  by 
Scripps  League. 

*  ♦  * 

Terence  M.  Tazioli  has  been 
named  editor  of  the  Seattle  Times' 
lifestyle  section.  Scene.  He  was  with 
KING  Broadcasting  in  Seattle  as  pro¬ 
ducer  of  the  nightly  television  news 
magazine.  Top  Story. 

Prior  to  five  years  with  KING, 
Tazioli  was  with  the  Bellevue  (Wash.) 
Journal- American,  where  he  worked 
as  general  assignment  reporter,  col¬ 
umnist,  feature  writer  and  arts  & 
entertainment  editor. 


INK  MIST 
PAPER  DUST 
NOISE 

CONTROL  SYSTEMS 


28  East  Hanover  Avenue 
Morris  Plains,  NJ  07950 
Telephone:  (201 )  267-4242 


Elizabeth  Morgan  Jim  I 

Jim  Preston,  a  Denver  Post  pho¬ 
tographer  for  four  years,  has  been 
named  photography  director. 

Preston,  who  heads  a  staff  of  12 
photographers,  traveled  around  the 
world  as  a  U.S.  Navy  photojournalist 
before  joining  the  Post.  He  has  won  a 
number  of  awards  as  a  Post  photogra¬ 
pher  and  covered  the  Mexico  City 
earthquake  last  year. 

♦  *  ♦ 

Michael  M.  Hammett  is  the  newly 
appointed  director  of  industrial  rela¬ 
tions  at  the  St.  Louis  Post-Dispatch. 
He  fills  a  position  that  had  been  Va¬ 
cated  in  January  when  Marvin  G. 
Kanne,  now  vice  president-opera¬ 
tions  and  assistant  to  the  publisher, 
was  appointed  director  of  operations. 

Hammett  was  formerly  manager  of 
industrial  relations  for  St.  Louis  Die¬ 
casting  of  Bridgeton  and  had  respon¬ 
sibilities  with  other  plants  of  the 
parent  company,  Hayes- Albion  Cor¬ 
poration. 

*  ♦  ♦ 

Jonathan  Taylor  has  been  pro¬ 
moted  from  rock  music  critic  of  the 
Daily  News  of  Los  Angeles  to  enter¬ 
tainment  editor  and  will  direct  cover¬ 
age  of  film,  theater,  dance,  music  and 
art. 

Before  joining  the  Daily  News  in 
1982,  he  was  editor  and  co-publisher 
of  D.I.Y.  Magazine,  a  rock  music 
trade  publication,  and  a  freelance 
writer  for  Rolling  Stone. 
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eston  Richard  J.  Viola 

Richard  J.  Viola  has  been 
appointed  circulation  director  of  The 
Record,  Hackensack,  N.J. 

Since  joining  The  Record  as  a  dis¬ 
trict  manager  in  1977,  Viola  has  held 
manager  positions  for  regional  home 
delivery,  total  market  coverage,  con¬ 
sumer  marketing,  and  in  1984  was 
promoted  to  circulation  manager  for 
Passaic  and  Morris  counties.  Last 
March  he  became  assistant  director  of 
circulation. 

♦  ♦  ♦ 

Joseph  A.  Browne  is  the  newly 
appointed  publisher  of  the  Burlington 
County  Times,  Willingboro,  N.J. ,  and 
Stanley  Ellis  is  the  newly  named 
general  manager. 

Browne  succeeds  John  Lux,  who 
left  Calkins  Newspapers  to  pursue 
career  interests  in  the  Midwest. 
Browne  was  advertising  director  at 
the  Times  from  1973  to  1983  and 
returns  after  three  years  as  marketing 
director  for  Ingersoll  Publications, 
Princeton.  Earlier  in  his  career, 
Browne  was  advertising  director  at 
the  Bucks  County  Courier  Times, 
Levittown. 

Ellis,  whose  late  father,  Marvin  E. 
Ellis,  was  publisher  of  the  Burling¬ 
ton  County  Times,  joined  Calkins 
full  time  in  1979  as  an  advertising 
sales  representative  at  the  Doyles- 
town  (Pa.)  Intelligencer.  He  became 
advertising  manager  at  the  Richboro 
office  of  the  Courier  Times  and  then 
moved  to  the  corporate  staff  in  Levit¬ 
town  as  assistant  to  the  president  and 
then  as  vice  president  for  advertising. 
*  ♦  ♦ 

Patty  Lou  Andrews  has  been 
appointed  director  of  promotions  for 
the  Edmonton  (Alta.)  Sun.  She  previ¬ 
ously  was  a  director  of  client  services 
at  Palmer  Jarvis  Associates,  an 
Edmonton  advertising  agency. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Glenn  Henderson,  formerly  news 
editor  of  the  Miami  Herald’s  Trea¬ 
sure  Coast  edition,  has  been  named 
Martin  County  editor  of  the  Palm 
Beach  Post  and  the  Evening  Times. 
He  will  supervise  the  county  report¬ 
ing  staff  and  contribute  to  the  Opinion 
section  of  the  Post  in  Martin  County. 

Prior  to  the  Herald,  Henderson  was 
assistant  news  editor  at  the  Tampa 
Times  and  also  had  worked  as  assis¬ 
tant  city  editor  of  the  Tampa  Tribune. 
*  ♦  ♦ 

Jerome  Weeks  joined  the  Dallas 
Morning  News  as  theatre  critic,  mov¬ 
ing  from  the  Houston  Post,  where  he 
was  an  entertainment  writer. 

Earlier,  Weeks  was  an  associate 
editor  of  Third  Coast  magazine,  Aus¬ 
tin,  and  a  writer  for  the  University  of 
Texas  Performing  Arts  Center  and 
taught  English  at  the  University  of 
Connecticut  and  the  University  of 
Texas  at  Austin. 

*  ♦  ♦ 

The  National  Society  of  Newspa¬ 
per  Columnists  has  elected  Richard 
Des  Ruisseaux  of  the  Louisville 
Times  as  president  for  1986-87.  The 
new  vice  president  is  Patricia  Kite 
of  P.K.  Communications,  Newark, 
Calif.;  and  the  secretary  is  Mike 
Harden  of  the  Columbus  (Ohio)  Dis¬ 
patch,  and  treasurer  is  Bob  Hill  of 
the  Louisville  Times. 


Jeanne  Gates,  former  retail  adver¬ 
tising  manager  of  the  Detroit  News, 
has  joined  the  Daily  News  of  Los 
Angeles  in  the  same  position. 

♦  ♦  * 

Kevin  Peterson  has  been  named 
editor  and  assistant  publisher  of  the 
Calgary  (Alta.)  Herald.  Managing 
editor  since  1980,  he  also  had  served 
as  city  editor,  business  editor  and 
legislature  bureau  chief. 

Don  Babick,  formerly  advertising 
director,  has  been  promoted  to  mar¬ 
keting  director.  He  has  been  retail  and 
general  advertising  sales  manager  of 
the  Montreal  Gazette,  advertising 
director  of  the  Montreal  Star  and 
classified  advertising  director  of  the 
Vancouver  Sun. 

Sandy  Muir,  Herald  advertising 
sales  manager  since  1984,  succeeds 
Babick  as  advertising  director.  Muir 
previously  held  advertising  and  cir¬ 
culation  posts  with  the  Toronto  Star, 
Kitchener-Waterloo  Record,  Edmon¬ 
ton  Journal  and  Brantford  Expositor. 

The  appointments  coincided  with 
announcement  that  George  Will- 
cocks,  former  Herald  marketing 
director,  has  been  named  assistant 
publisher  and  publisher-designate  of 
the  Medicine  Hat  News.  Both  Alberta 
papers  are  in  the  Southam  Inc.  group. 
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George  Wachtler  has  been 
named  controller  of  the  World-Herald 
Company,  Omaha,  with  responsibil¬ 
ity  for  the  accounting  and  data  sys¬ 
tems  departments.  He  also  will  serve 
as  assistant  to  the  director  of  adminis¬ 
trative  services.  Wachtler  has  been 
with  World-Herald  for  21  years,  most 
recently  as  chief  accountant. 

Steve  Peterson  will  become  the 
chief  accountant  with  supervisory 
responsibilities  for  the  accounting 
department.  With  the  newspaper 
since  1983,  he  most  recently  was 
advertising  billing  supervisor. 

♦  ♦  ♦ 

Clyde  Pinson  has  been  named  gen¬ 
eral  manager  of  the  Ocean  County 
Reporter,  Toms  River,  N.J.  He  most 
recently  was  vice  president  and 
advertising  director  of  the  Buffalo 
News  and  before  that,  advertising 
director  of  the  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

♦  ♦  ♦ 

Steve  Harbison  has  accepted  a 
position  as  director  of  photography 
with  the  Greeneville  Publishing  Com¬ 
pany,  an  East  Tennessee  chain  based 
in  Greeneville,  and  will  be  responsi¬ 
ble  for  photography  and  graphics  for 
the  Greeneville  Sun  and  work  on  a 
consulting  basis  with  other  dailies  and 
weeklies  owned  by  the  company. 

For  the  past  five  years,  Harbison 
has  been  owner/operator  of  a  corpo¬ 
rate  and  editorial  photography  studio 
in  Nashville,  and  prior  to  that  was 
chief  photographer  for  the  Monroe 
County  Observer. 

♦  ♦  ♦ 

William  D.  Florence  was 
recently  named  executive  editor  of 
the  Salem  (Ore.)  Statesman-Journal. 
He  previously  was  executive  editor  of 
the  Lafayette  (Ind.)  Journal  and 
Courier  from  July  1984  until  his  move 
to  Salem. 

In  addition  to  those  papers,  he  was 
managing  editor  of  the  Sioux  Falls 
(S.D.)  Argus  Leader  for  two  years 
and  spent  ten  years  at  the  Port  Huron 
(Mich.)  Times  Herald  in  editing  roles 
—  all  are  Gannett  newspapers. 
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Ed  Willhide,  night  assistant  metro 
editor  at  the  Modesto  (Calif.)  Bee  the 
past  four  years,  has  been  named 
metro  editor  in  charge  of  local  news. 
He  succeeds  Mark  Vasche,  who 
became  managing  editor  in  March. 

Mary  Ann  Mariner  has  joined  the 
Modesto  Bee  as  features  editor.  She 
was  with  the  Anchorage  Daily  News, 
also  a  McClatchy  Newspaper,  where 
she  was  lifestyle  editor.  Before  join¬ 
ing  the  Daily  News,  Mariner  headed 
the  University  of  Alaska  rural  educa¬ 
tion  office  in  Dutch  Harbor,  a  small 
fishing  town  in  the  Aleutian  Islands. 
♦  ♦  ♦ 

Dan  Mikkelson,  former  national 
advertising  manager  of  the  Long 
Beach  (Calif.)  Press-Telegram,  has 
joined  the  Los  Angeles  sales  staff  of 
Knight-Ridder  Newspaper  Sales.  He 
has  worked  for  K-R  the  past  19  years, 
including  16  years  at  the  San  Jose 
Mercury  News  and  three  years  with 
the  Press-Telegram. 

9tc  4c  i|C 

Leonard  Pergentile  was  named 
mechanical  superintendent  of  the 
New  Jersey  Herald,  Newton.  He  pre¬ 
viously  was  composing  room  superin¬ 
tendent.  In  a  related  move,  John 
Frey  was  named  composing  room 
foreman. 
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Tom  Eblen,  editor  and  general 
manager  of  the  Fort  Scott  (Kan.)  Tri¬ 
bune  for  the  past  six  years,  is  now 
general  manager  and  news  adviser  of 
the  University  Daily  Kansan,  campus 
daily  at  the  University  of  Kansas, 
Lawrence. 

Eblen  will  advise  the  student  news- 
editorial,  advertising  and  photogra¬ 
phy  staffs  and  teach  news-editorial 
courses  at  the  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications. 

He  succeeded  Susanne  Shaw,  who 
will  devote  more  time  to  her  position 
as  executive  director  of  the  Accredit¬ 
ing  Council  on  Education  in  Journal¬ 
ism  and  Mass  Communications, 
which  is  based  at  KU. 

A  former  Kansas  City  Star  manag¬ 
ing  editor,  Eblen  taught  at  KU  in 
1979-80  as  Gannett  Foundation  pro¬ 
fessional  in  residence. 

*  *  * 

David  E.  Sumner,  since  1981  editor 
of  Interchange,  the  newspaper  of  the 
Episcopal  Diocese  of  Southern  Ohio, 
Cincinnati,  is  entering  the  University 
of  Tennessee  at  Knoxville  in  Septem¬ 
ber  to  work  on  a  doctor’s  degree  in 
journalism. 


Ellsworth  Zahm  has  been  named 
news  editor  of  the  Riverside  (Calif.) 
Press-Enterprise.  He  is  a  former  news 
editor  of  the  San  Diego  Union. 

♦  *  ♦ 

The  new  community  weekly.  Val¬ 
ley  Times  in  Southeastern  Mendocino 
Co.,  Calif.,  has  appointed  Jerry 
Newton  as  editor  and  Dan  McKee  as 
associate  editor. 

Newton,  a  radio  newsman  and  for¬ 
mer  editor  and  publisher  of  The  Jour¬ 
nal,  a  Verde  Valley,  Ariz.,  weekly, 
was  a  bureau  chief  for  the  Santa  Rosa 
(Calif.)  Press  Democrat  and  served 
under  former  Gov.  Ronald  Reagan  as 
assistant  director  of  the  California 
Department  of  Conservation. 

McKee  is  former  managing  editor 
of  the  Ukiah  (Calif.)  Daily  Journal 
and  the  Willits  (Calif.)  News. 


Anthony  E.  Szkatulski  and  Ste¬ 
phen  B.  Weinshenker  have  been 
promoted  to  retail  group  sales  manag¬ 
ers  for  the  Buffalo  News.  Szkatulski, 
a  25-year  employee  of  the  newspaper, 
most  recently  has  been  a  retail  divi¬ 
sion  manager.  Weinshenker  joined 
the  staff  in  1980  after  working  at  the 
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Atlanta  Journal  and  Constitution,  the 
St.  Petersburg  Times  and  Indepen¬ 
dent  and  the  Hendersonville  (N.C.) 
Times-News. 


OBITUARIES 


Neal  T.  Ashby,  61,  a  reporter  for 
the  Des  Moines  Register  and  Kansas 
City  Star  before  joining  the  New  York 
Mirror,  died  June  19  at  Nassau 
County  Medical  Center  in  East 
Meadow,  L.I.  He  had  suffered  a 
stroke  on  May  17. 

Following  the  death  of  the  Mirror  in 
1963,  Ashby  became  an  associate  edi¬ 
tor  of  Parade  magazine  and  managing 
editor  of  Family  Weekly  magazine. 
After  retiring,  he  worked  as  a  free¬ 
lance  writer. 

♦  *  * 

Guy  Earl  Jr.,  92,  a  longtime  Los 
Angeles  business  man  and  former 
owner  of  the  Los  Angeles  Herald  and 
radio  station  KNX,  died  June  18  at 
Hoag  Memorial  Hospital  in  Newport 
Beach. 

He  bought  the  Los  Angeles  Herald 
from  his  uncle,  Edwin  T.  Earl,  and 
then  sold  it  to  William  Randolph 
Hearst  in  the  30s.  Hearst  merged  the 
paper  with  the  Los  Angeles  Express, 
and  the  Herald-Express  eventually 
became  the  Herald-Examiner. 

!|S  ♦  * 

Dorothy  Mitta  Howland,  86,  a 
writer  for  The  Daily  Hampshire 
Gazette,  Northampton,  Mass.,  died 
June  19.  She  also  wrote  for  the 
Springfield  (Mass.)  Morning  Union. 
*  *  * 

Peter  J.  Martin,  83,  first 
publisher  and  co-founder  of  the  Bel¬ 
mont  (Mass.)  Herald,  died  June  6. 
With  his  late  brother,  John  J.  Martin 
Sr.,  he  founded  the  Herald  in  1931. 

Martin  was  also  a  former  managing 
editor  of  the  weekly  Watertown 
(Mass.)  Sun  owned  by  the  Herald 
Publishing  Co.,  which  the  Martin 
brothers  also  had  founded.  Earlier 
Peter  Martin  worked  at  the  now- 
defunct  Boston  Post. 

*  *  * 

Maria  Riccardi,  26,  television  cri¬ 
tic  of  the  Cleveland  Plain  Dealer,  died 
May  1 1  at  St.  Vincent  Charity  Hospi¬ 
tal  and  Health  Center.  She  was  admit¬ 
ted  ten  days  earlier  with  a  respiratory 
ailment  diagnosis  and  had  been  on  a 
respirator  in  the  intensive  care  unit. 

Riccardi  began  at  the  newspaper  in 
1981  as  a  feature  writer  and  was 
named  television  critic  in  1984.  She 
held  internships  the  Boston  Globe  and 
Washington  Post. 
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FIEWS/TECH 


Cuneiform  runs  out  of  money,  is  put  up  for  saie 

Move  is  the  latest  chapter  in  a  saga  of  financial  problems  and 
ownership  changes  for  the  computerized  typesetting  system  company 


By  George  Garneau 

Cuneiform  Systems  Inc.  has  run 
out  of  money,  shut  its  doors  and  hung 
out  the  “for  sale”  sign. 

“There’s  no  cash  left  in  the  till,  and 
the  bank  has  declined  to  provide  fur¬ 
ther  financing.  The  company  appar¬ 
ently  has  not  been  successful  in  seek¬ 
ing  further  investment,”  Malcolm 
Low,  who  was  recently  named  presi¬ 
dent,  told  E&P. 

Low  said  about  33  people  were  laid 
off,  all  but  ending  operations,  except 
for  a  skeleton  crew.  He  said  all 
employees  had  been  paid  and  he  esti¬ 
mated  accounts  payable  at  between 
$150,000  and  $180,000. 


The  company  has  a 
customer  base  of  about 
100  U.S.  newspapers  in 
a  worldwide  base  of  500 
users  of  all  types. 


“We  are  eager  to  do  what  we  can  to 
promote  the  sale  of  the  assets,”  Low 
said. 

The  moves  are  the  latest  chapter  in 
a  saga  of  financial  problems  and  own¬ 
ership  changes  for  a  computerized 
typesetting  system  that  traces  its 
roots  to  the  first  phototypesetters  and 
the  earliest  front-end  systems  in  U.S. 
newspapers. 

Cuneiform  was  created  last  year 
when  Chorus  Data  Systems  Inc.  pur¬ 
chased  the  remnants  of  Unitex  Inc. 
after  it,  too,  had  been  shut  down  by  its 
lender,  Indian  Head  National  Bank. 

History  repeated  itself  July  16, 
when  Indian  Head  closed  Cuneiform 
and  put  it  up  for  sale. 

Low  was  formerly  with  Chorus  and 
took  over  Cuneiform  less  than  a  week 
after  the  “resignations”  of  the  presi¬ 
dent,  Doylene  Roberts,  and  her  hus¬ 
band,  Tom  Hogan,  who  was  a  direc¬ 
tor. 

Cuneiform,  based  in  Nashua, 
N.H.,  is  49%  owned  by  Indian  Head; 
the  remainder  is  held  by  Chorus. 
Indian  Head  had  more  than  $4  million 
invested  in  the  enterprise,  one  former 
executive  at  Cuneiform  estimated. 


The  company  has  a  customer  base 
of  about  100  U.S.  newspapers  in  a 
worldwide  base  of  500  users  of  all 
types. 

Customers  with  various  models  of 
CPS  (copy  processing  systems)  front- 
end  systems  and  Mark  IX  typesetters 
have  become  so  accustomed  to 
changes  in  who  maintains  their  sys¬ 
tems  that  they  recently  changed  the 
name  of  the  user  Group  from  Cunei¬ 
form  User  Group  to  Publishing  Sys¬ 
tems  Group. 

According  to  Hank  Simon  chair¬ 
man  of  the  users  group,  Cuneiform 
“was  never  really  in  the  business.” 
He  said  the  company,  with  whom  he 
had  a  running  battle,  never  manufac¬ 
tured  any  typesetters  since  it  was 
formed. 

Simon  said  Cuneiform  “put  on  a 
hell  of  a  show  but  had  no  sales 
force  ...  .It  was  almost  like  Dallas 
up  there  in  Nashua,  the  fun  and 
games.  It  was  not  very  businesslike.” 

Since  it  began  in  June  1985,  Cunei¬ 
form  sold  “a  couple  of  systems  and  a 
few  upgrades,”  a  former  employee 
said. 

Cuneiform  basically  went  out  of  the 
service  business  in  April  this  year 
when  Dale  Sharp,  national  service 
manager,  left  the  company,  along 
with  most  of  the  field  service  staff, 
and  established  Complex  Services 
Inc.,  an  independent  service  organi¬ 
zation  as  an  unofficial  Cuneiform 
maintenance  and  service  unit,  in 
Marietta,  Ga. 

Simon,  president  of  Trentypo  in 
Trenton,  N.J.,  said  users  were  “kind 
of  in  limbo.”  He  said  he  was  inviting 
different  vendors  to  discuss  with  the 
users  group  in  February  the  possibil¬ 
ity  of  taking  over  the  systems.  “If  we 
can  find  someone,  we’ll  latch  onto 
them,”  he  said. 

He  described  the  history  of  the 
various  companies  that  have  con¬ 
trolled  the  product  lines  as  something 
like  a  continuing  soap  opera.  The 
family  tree  began  in  the  late  1940s 
when  Photon  developed  what  was 
considered  the  first  phototypesetter. 
It  has  included  numerous  manage¬ 
ments  and  names  including  Star 
Parts,  Dymo  Graphic  Systems, 
Esselte,  Itek  Graphic  Systems,  Lit¬ 


ton,  and  Unitex. 

Low  said  no  bids  have  been 
received  for  the  company  but  several 
firms  have  expressed  an  interest  in 
bidding. 

“Obviously  the  only  way  the  com¬ 
pany  could  continue  is  if  someone 
else  bought  the  assets,”  Low  said. 

Said  to  be  interested  in  the  com¬ 
pany  were  Complex  and  Computer 
Peripheral  Sciences  in  Denville,  N.J. 

Low  said  the  assets  included  an 
inventory  of  parts,  a  manufacturing 
plant  and  the  rights  to  manufacture 
the  products  and  sell  software.  He 
said  he  was  “reasonably  confident” 
the  assets  would  be  sold. 


“I  have  a  lot  of  years 
of  my  life  tied  up  with 
this  product  line,”  Sharp 
said.  “I  don’t  enjoy 
seeing  the  product  line 
die.” 


However,  the  sale  of  the  assets 
could  be  complicated  by  the  fact  that 
a  $400,000  creditor,  whom  he 
declined  to  name,  has  first-interest 
rights  to  the  font  library,  one  of 
Cuneiform’s  biggest  assets. 

According  to  Sharp,  who  has  been 
involved  with  the  products  since  1967 
under  various  owners,  the  different 
managements  “changed  the  direction 
of  the  company  too  many  times.’’ 

Cuneiform,  Sharp  said,  “ate  up  (its 
financing)  in  expenses  and  didn’t  do 
any  sales.”  He  surmised  that  the  late 
management  change  was  the  result  of 
a  failure  to  fulfill  commitments  and 
slow  development  of  products. 

“I  have  a  lot  of  years  of  my  life  tied 
up  with  this  product  line,”  Sharp 
said.  “I  don’t  enjoy  seeing  the  prod¬ 
uct  line  die.  The  products  have  taken 
some  unfortunate  lumps,  but  its  over, 
time  to  turn  out  the  lights  and  go 
home.  As  they  throw  the  ashes  on  the 
system.  I’ll  still  say  its  a  good  sys¬ 
tem.” 

Users  agreed  the  CPS  system  was  a 
workhorse;  Simon  called  it  “a  damn 
good  system.” 
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TECHNICAL  BRIEFS 


Sll  reports 
profits  up 

System  Integrators  Inc.  has  re¬ 
ported  higher  profits  on  slightly  better 
sales  for  the  quarter  ending  March  3 1 . 

Revenues  rose  just  $86,000  to 
$16,092,000,  compared  with  the  same 
period  a  year  ago.  But  profits  rose 
from  190  a  share  to  210. 

The  results  followed  a  stock  offer¬ 
ing  of  1.1  million  shares  last  March 
that  netted  more  than  $15  million. 

Sll  president  Jim  Lennane  said  that 
to  offset  falling  prices  for  electronic 
equipment,  the  company  has  started 
service  and  support  products  de¬ 
signed  to  “provide  a  higher  per¬ 
centage  of  gross  profit  for  each  dollar 
of  sales.” 

He  said  future  pricing  would  be 
based  on  long-term  revenues  rather 
than  on  initial  capital  costs.  He  cited 
the  San  Jose  (Calif.)  Mercury-News, 
which  has  contracted  for  more  than  $7 
million  in  ad  makeup  and  pagination 
systems  and  is  projected  to  pay 
$25,000  a  month  in  software  and  sup¬ 
port  fees. 

Yellow  Pages 
buys  ad  system 

Information  International  Inc.  has 
sold  a  $3  million  ad  makeup  system  to 
US  West  Direct,  a  Yellow  Page  direc¬ 
tory  publisher. 

US  West,  in  addition  to  saving  time 
and  labor  on  ad  makeup,  was  in¬ 
terested  in  providing  “an  integrated 
data  base  for  future  expansion  and 
other  applications  such  as  compute¬ 
rized  pagination,”  according  to  Don 
Kado,  director  of  systems  develop¬ 
ment. 

Systems  will  be  installed  at  three 
sites  in  the  West. 

III.  paper  prints 
despite  fire 

The  Commercial-News  of  Dan¬ 
ville,  Ill.,  suffered  heavy  damage 
from  a  fire  (June  20)  but  publication 
continued. 

No  injuries  were  reported,  how¬ 
ever,  the  90-year-old  building  suf¬ 
fered  heavy  smoke  damage,  and  part 
of  the  newsroom  ceiling  collapsed. 

Damage  to  the  building  and  com¬ 
puter  equipment  was  estimated  at 
$200,000  to  $300,000. 

The  Saturday  morning  edition  of 
the  paper,  which  is  published  in  the 
afternoon  on  weekdays,  hit  the 
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streets  about  four  hours  late,  partly 
because  it  had  to  be  composed  at  the 
Journal  and  Courier  of  Lafayette, 
Ind.,  a  sister  newspaper  in  the  Gan¬ 
nett  chain,  according  to  Bruce  Klink, 
Commercial-News  controller. 

“We’re  surviving.  We’re  still  up 
and  running,”  Klink  said. 

Klink  said  the  fire  started  from  a 
transformer  on  a  utility  pole  next  to 
the  building  about  7:30  p.m.,  Friday, 
after  the  paper  was  all  but  closed.  It 
climbed  the  pole  to  the  roof  of  the 
newspaper  and  spread  above  the 
newsroom,  where  several  reporters 
were  working. 

Berthold  to  use 
ECRM’s  PelBox 

ECRM  and  Berthold  AG  have 
agreed  on  an  arrangement  for 
ECRM’s  PelBox  laser  recording  de¬ 
vice  to  be  used  in  Berthold’s  new  laser 
typesetter. 

Scripps  buys  out 
its  cable  partner 

Scripps  Howard  has  become  the 
sole  owner  of  TeleScripps  Cable  Co. 
with  its  purchase  of  50%  of  the  joint 
venture  from  Tele-Communications 
Inc. 

The  cable  system,  begun  in  1983, 
operates  systems  in  Tennessee,  Ken¬ 
tucky,  Georgia,  Virginia,  West  Vir¬ 
ginia,  Indiana,  South  Carolina  and 
Florida. 


Atex  announces 
system  sales 

Atex  Inc.  has  reported  agreements 
to  install  computerized  publishing 
systems  at  the  following  newspapers: 
in  New  Zealand,  the  Daily  Telegraph 
in  Napier  and  the  Hawke’s  Bay 
Herald-Tribune  in  Hastings;  in 
Denmark,  Skive  Folkeblad,  a  12- 
terminal  system;  the  Daily  Journal 
Co.,  publishers  of  the  Los  Angeles 
Daily  Journal,  Daily  Commerce  and 
Weekly  Law  Digest,  a  33-terminal 
Series  6  system;  in  Pennsylvania,  the 
Sharon  Herald  and  Williamsport  Sun- 
Gazette,  Series  4  systems;  the  Adver¬ 
tiser-Tribune  in  Tiffin,  Ohio,  a  14- 
terminal  system;  the  Columbia  (S.C.) 
State  Record,  Biloxi-Gulfport  Sun- 
Herald  and  Sun-News  in  Myrtle 
Beach,  S.C.,  Series  4  systems;  the 
Spartanburg  (S.C.)  Herald-Journal', 
and  Newsday  for  its  New  York  City 
edition. 


Mass,  daily  plans 
PEC  press  overhaul 

Publishers  Equipment  Corp.  has 
announced  an  agreement  with  the 
Patriot  Ledger  in  Quincy,  Mass.,  for 
installation  of  a  modernized,  eight- 
unit,  double-width  offset  press. 

The  job  includes  installation  of  a 
new  digital  pump  and  rail-inking  sys¬ 
tem,  press  drive  motors  and  controls. 


T  ECHNICAL  BRIEFS 


AP  starts  shortened 
sports  agate  wire 

The  Associated  Press  has  intro¬ 
duced  an  abbreviated  version  of  its 
sports  agate  service. 

Designed  for  medium-size  news¬ 
papers  that  either  can’t  afford  or  don’t 
want  the  full-sports  agate  service, 
SelectStats  provides  a  small  and  flexi¬ 
ble  menu  of  sports  statistics  derived 
from  SportStats,  the  AP’s  full  sports 
agate  service. 

With  SelectStats,  editors  can  order 
up  to  five  items  at  a  time  and  can 
change  the  items  they  receive. 

“This  individualized  approach 
allows  newspapers  to  give  their  read¬ 
ers  more  of  what  they  want  without  a 
significant  addition  of  space  or  cost,’’ 
said  Darrell  Christian,  AP  sports  edi¬ 
tor. 

Both  services  are  delivered  on 
separate,  satellite-driven  1200-baud 
circuits  programmed  from  New  York. 

Edwards  named 
Sll  president 

Alden  L.  Edwards  has  been  pro¬ 
moted  to  president  and  chief  opera¬ 
ting  officer  of  System  Integrators  Inc. 
from  vice  president  of  sales  and  mar¬ 
keting. 

With  the  move,  James  Lennane  will 
give  up  the  title  of  president  but 
remain  as  chariman  and  chief  execu¬ 
tive  officer. 

Also  as  part  of  the  reorganization, 
William  Aronson,  national  sales  man¬ 
ager,  has  been  named  vice  president 
of  sales,  and  John-Paul  Menard,  for¬ 
merly  with  the  Calma  Division  of 
General  Electric,  will  join  SII  as  vice 
president  of  engineering. 

“Overall,  the  reorganization  is 
designed  to  allow  me  to  concentrate 
on  strategic  planning,  especially  in 
the  area  of  new  products  and  sys¬ 
tems,”  Lennane  said. 

Atkins  named  to 
head  Denver  plant 

Tom  Atkins  has  been  named  plant 
manager  for  the  Denver  Post’s  new 
$56-million  production  plant. 

Atkins,  who  has  been  overseeing 
construction  of  the  185,000-square- 
foot  plant,  joined  the  newspaper  25 
years  ago  and  has  been  a  journeyman 
pressman,  pressroom  superintendent 
and  production  manager. 

Operations  vice  president  Jerry 


Polk  said  that  under  Atkins  construc¬ 
tion  is  ahead  of  schedule  and  within  its 
budget. 

The  plant  is  located  on  45  acres  and 
will  house  a  high-speed  offset  press 
and  14,000-ton  newsprint  storage 
area. 

Royal  printer  picks 
printing  equipment 

Monotype  International  has 
announced  that  Her  Majesty’s  Sta¬ 
tionery  Office,  Britain’s  official 
printer,  will  use  three  Lasercomp  100 
textsetters  at  the  new  Parliamentary 
Press. 

The  Parliamentary  Press’s  £7.5 
project  will  be  used  to  print  working 
papers,  committee  reports,  bills  and 
acts  for  Parliament  as  well  as  the  Lon¬ 
don  Gazette,  the  official  daily  record 
of  legal  notices  and  government 
announcements. 

A  System  400  computerized  com¬ 
position  system  is  being  built  by  Miles 
33.  The  agency  is  planning  to  use  a 
six-unit  Solna  Distributor  D25  web 
offset  press  with  four  folders. 

Prepress  specs 
are  published 

The  International  Prepress  Asso¬ 
ciation  has  released  its  Specifications 
for  Web  Offset  Publications. 

The  booklet  is  designed  primarily 
for  advertising  in  magazines  and 
magazine  inserts  for  newspapers.  It  is 
available  from  the  IPA  in  South  Hol¬ 
land,  Ill. 

Canadian  newsprint 
capacity  hike 

The  capacity  to  make  newsprint  in 
Canada  is  expected  to  grow  by  less 
than  3%  through  1988,  according  to 
the  Canadian  Pulp  and  Paper  Associa¬ 
tion 

Additional  capacity  in  Quebec  will 
be  offset  to  a  large  extent  by  the  con¬ 
versions  and  retirements  of  existing 
newsprint  machines. 

The  increase  in  newsprint  capacity 
amounts  to  less  than  half  the  capacity 
increase  for  paper  and  board,  ex¬ 
pected  to  increase  by  1%. 

That  increase  reflects  a  growing 
market  predicted  for  printing  and 
writing  papers,  CPPA  said  in  a  recent 
report. 


Times  Mirror  sells 
subsidiary  units 

Times  Mirror  Co.  has  completed 
the  sale  of  its  common-carrier  micro- 
wave  division  to  a  management  group 
headed  by  Ralph  Swett  and  George 
Vatch. 

The  division.  Transcontinental 
Communication  Co.,  is  based  in  Aus¬ 
tin,  Texas,  and  serves  42  U.S.  cities. 

Communications  Equity  Associ¬ 
ates,  which  handled  the  sale,  also  said 
that  Herman  Greenspun  and  G.C.A. 
Associates  Limited  Partnership  have 
acquired  Times  Mirror  Cable  Televi¬ 
sion  of  Nevada  Inc.  The  system  in  the 
Las  Vegas  area  lists  62,000  subscrib¬ 
ers. 

Post  Co.  plans 
sale  of  cable  firm 

The  Washington  Post  Co.  has 
announced  plans  to  sell  its  20%  in¬ 
terest  in  the  Washington-Baltimore 
cellular  phone  system  to  Southwest¬ 
ern  Bell  Corp. 

The  Post  Co.  said  it  expects  after¬ 
tax  profits  on  the  sale  to  be  between 
$20  and  $25  million. 

It  also  said  it  will  hold  its  60%  share 
in  the  Miami  cellular  system  and  its 
18%  share  in  the  Detroit  cellular 
system. 

U.K.  firm  to  market 
CText’s  products 

CText  Inc.  has  announced  with 
Press  Computer  Systems  of  England 
the  formation  of  CText  Ltd. 

The  new  company  will  distribute 
CText’s  networked  personal  com¬ 
puter  publishing  systems  in  Western 
Europe. 

CText  president  Larry  Moore  said 
the  company  had  grown  significantly 
in  the  U.S.  market  for  small-  and 
medium-sized  newspapers.  He  said 
PCS,  which  sells  larger  publishing 
systems,  was  expected  to  aid  in  pene¬ 
trating  European  markets. 

Xerox  forms  group 
backing  Interpress 

Xerox  Corp.  has  formed  Interpress 
Implementors  Group  to  support  orga¬ 
nizations  that  use  Xerox’s  Interpress 
page  description  language  in  their 
products. 

The  group  is  sponsored  by  Xerox 
Systems  Institute  of  Palo  Alto,  Calif. 


30 


EDITOR  &  PUBLISHER  for  August  9,  1986 


Defends  mage 

( Continued  from  page  20) 


over  the  chain  three  years  before  he 
(Vazquez)  acquired  it. 

At  the  lAPA  meeting  in  March, 
Vazquez  also  answered  questions 
about  how  he  bought  the  El  Sol  chain. 

Vazquez  maintained  that  he  origi¬ 
nally  approached  Echeverria  about 
acquiring  an  electric  appliance  busi¬ 
ness  owned  by  the  government  which 
he  felt  at  the  time  would  be  a  good  fit 
with  his  family’s  furniture  store 
chain,  Hermanns  Vazquez.  The  UPI 
owner  said  the  government  originally 
agreed  to  sell  it  and  then  Echeverria 
told  him  the  government  had  a  change 
of  heart  and  decided  to  keep  the 
appliance  business.  Instead,  the  gov¬ 
ernment  asked  him  to  buy  the  El  Sol 
chain. 

Vazquez  told  lAPA  he  was  one  of 
“16  or  17  people”  Echeverria 
approached  about  acquiring  the  El 
Sol  chain. 

After  he  acquired  El  Sol,  Vazquez 
brought  into  the  business  as  partners 
two  former  Echeverria  aides:  press 
secretary  Fausto  Zapata,  who  be¬ 
came  editor,  and  Interior  Minister 
Mario  Moya  Palencia,  who  became 
general  director.  (Moya  Palencia  is 
now  Mexico’s  ambassador  to  the 
United  Nations.) 

The  two  left  the  El  Sol  chain  within 
two  years  of  his  acquiring  it,  accord¬ 
ing  to  Vazquez.  At  lAPA  he  said  it 
was  an  “error”  to  bring  them  into  the 
newspapers  and  that  doing  so  was 
what  started  the  rumors  that  Echever¬ 
ria  was  his  partner.  “A  100-percent 
lie,”  he  told  lAPA.  “I  deny  it  and  I 
have  denied  it  1,000  times.” 

At  lAPA,  Vazquez  said  that  he 
originally  had  four  partners  when  he 
acquired  the  El  Sol  chain,  but  that  he 
“had  to  get  rid”  of  them  because  they 
did  not  want  to  “re-invest”  in  the 
ailing  company.  “By  the  tenth  month 
I  controlled  100%  of  the  shares.” 

He  said  that  since  Mexican  law 
requires  five  people  to  form  a  com¬ 
pany,  he  now  owns  96%  of  El  Sol’s 
shares  and  his  wife  owns  1%  and  his 
oldest  daughters  hold  the  other  3%. 

Vazquez  told  E&P  that  he  had  a 
good  relationship  with  El  Sol’s  former 
owner  and  said  that  Col.  Garcia  Val- 
seca  once  said  to  him,  “I  look  upon 
you  as  the  son  I  never  had.” 

Vazquez  added  that  the  colonel’s 
wife  “was  a  witness  to  that  conversa¬ 
tion.” 

He  also  recounted  that  he  was 
forced  to  fire  the  colonel’s  son, 
Eduardo,  after  the  son  one  day 


Luis  Nogales 
defends  Vazquez. 


showed  up  for  work  drunk  and  began 
shooting  a  pistol  in  his  office. 

Vazquez  said  he  spoke  to  Col.  Val- 
seca  of  his  plan  to  fire  his  son  and  the 
elder  Valseca  condoned  it. 

Last  February,  Carlos  Loret  de 
Mola,  64,  a  journalist  and  former  gov¬ 
ernor  of  Yucatan,  was  found  dead 
along  with  his  29-year-old  secretary 
on  the  side  of  a  ravine  near  the 
burned-out  shell  of  his  Mercedes 
Benz.  The  two  had  been  driving  on  a 
winding,  mountain  road  that  went  to 
the  Pacific  Coast  resort  of  Ixtapa- 
Zihuatanejo. 

At  the  time  of  his  death,  Loret  de 
Mola  was  said  to  have  been  writing  a 
book  about  Echeverria  and  a  portion 
of  the  book  was  to  have  discussed  the 
acquisition  of  the  El  Sol  chain  by 
Vazquez.  No  manuscript  has  been 
found,  and  UPI  officials  said  it  has 
never  been  proven  that  one  actually 
existed. 

However,  Loret  de  Mola’s  death 
led  to  rumors  that  Vaquez  was  some¬ 
how  involved,  although  no  evidence 
has  ever  been  presented  to  link 
Vazquez  in  any  way  to  Loret  de 
Mola’s  death. 

The  two  bodies  were  buried  soon 
after  discovery  in  unmarked  graves. 
The  Mexican  government  subse¬ 
quently  dug  up  the  bodies  and  investi¬ 
gated  the  deaths,  concluding  that 
Loret  de  Mola’s  body  had  a  high  level 
of  alcohol  content  and  that  he  had 
simply  gone  off  the  road. 

But  Loret  de  Mola’s  son,  Rafael, 
has  sought  to  have  the  government 
reopen  the  investigation  though  he 
has  also  said  publicly  that  he  has 
never  accused  Vazquez  of  any 
involvement. 

Vazquez  said  that  Loret  de  Mola’s 
death  and  the  questions  raised  that 
hinted  of  his  involvement  in  the  death 


prompted  him  to  order  his  own  inves¬ 
tigation  by  a  team  of  five  reporters 
from  his  newspapers. 

At  the  March  lAPA  meeting,  he 
promised  to  have  his  reporters  con¬ 
duct  a  complete  investigation  and  pre¬ 
sent  the  results  to  lAPA  and  all  its 
members. 

He  said  the  investigation  came  to  a 
similar  conclusion  as  the  government. 
Vazquez  told  E«&P  that  the  road  being 
taken  by  Loret  de  Mola  not  only  had 
“sharp  curves”  but  also  had  been 
weakened  by  the  recent  earthquakes. 
“It  is  the  most  dangerous  and  deso¬ 
late  road  we  have  in  Mexico,”  he 
commented. 

“This  newspaperman  was  traveling 
with  his  mistress,”  Vazquez  stated  to 
E&P.  “This  fact  had  not  come  out 
previously.” 

According  to  both  the  L.A.  Times 
story  and  a  May  19  story  in  the  Miami 
Herald,  Rafael  Loret  de  Mola  said  his 
father  never  drank  and  disputed  the 
government’s  finding  of  high  alcohol 
content.  But  Vazquez  said  in  the 
interview  that  “the  son  admits  the 
father  only  drank  wine.” 

A  small  handgun  had  been  found  in 
the  dead  woman’s  handbag,  but  Loret 
de  Mola’s  pistol  was  missing. 
Vazquez  said  his  investigators 
learned  that  the  pistol  had  been  con¬ 
fiscated  earlier  at  a  military  check 
point. 

As  for  the  quick  burial,  Vazquez 
said  the  bodies  had  been  dead  for 
three  days  when  discovered  and  that 
the  nearest  town  was  “a  hamlet”  with 
only  about  20  houses.  “There  were  no 
health  measures.  No  place  to  keep  the 
bodies  on  ice,”  Vazquez  said. 

Vaquez  said  the  rumors  that  he 
was  involved  with  Loret  de  Mola’s 
death  were  started  by  the  magazine 
Processo,  which  he  called  a  “muck¬ 
raking”  publication.  He  said  the  Pro¬ 
cesso  story  about  Carlos  Loreta  de 
Mola’s  death  contained  statements  by 
Rafael  Loreta  de  Mola  and  Eduardo 
Garcia  Valseca  which  “dropped  me 
into  it.”  He  said  the  article  then 
became  an  issue  at  the  lAPA  meeting 
where  copies  of  Processo  were 
passed  around  “by  people  who  might 
be  described  as  not  very  good  friends 
of  mine.  It  was  a  tactic  by  those  who 
want  to  hurt  me.” 

Former  UPI  chairman  Luis 
Nogales,  who  was  at  the  lAPA  meet¬ 
ing,  said  the  people  who  were  raising 
questions  about  Vazquez  were  “a 
little  group  of  Mexican  publishers” 
who  are  his  competitors  and  have 
“axes  to  grind.” 

Nogales  said  this  same  group  also 
waged  a  campaign  against  Vazquez  in 
the  U.S.  by  contacting  American 
publishers. 

(Continued  on  page  44) 
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How  Dan  Piraro  came  to  draw  ‘Bizarro’ 

When  the  cartoonist  saw  Gary  Larson’s  ‘Far  Side,’  he  reaiized  that 
there  was  a  market  for  unconventionai  newspaper  comic  paneis 


By  David  Astor 

“The  Far  Side”  by  Gary  Larson 
has  played  a  significant  role  in  Dan 
Piraro’s  cartooning  career. 

Back  in  1983,  Piraro  was  trying  to 
get  over  the  disappointment  of  having 
about  10  syndicates  reject  a  science 
fiction  strip  he  had  created.  Then  he 
saw  Larson’s  comic  for  the  first  time, 
and  was  amazed  newspapers  would 
print  a  panel  with  such  unconven¬ 
tional  humor.  ‘ 

Piraro  subsequently  dug  up  some 
weird  cartoons  he  had  drawn  a  couple 
of  years  earlier,  and  sent  them  off  to 
several  syndicates.  Chronicle  Fea¬ 
tures  liked  them,  but  told  Piraro  that 
they  couldn’t  take  him  on  at  the  time. 
It  seemed  Chronicle  was  already  dis¬ 
tributing  a  way-out  comic  panel  — 
namely,  “The  Far  Side.” 

But  then  Larson  moved  to  Univer¬ 
sal  Press  Syndicate  in  1984,  opening  up 
a  space  for  Piraro.  “It’s  kind  of 
strange  that  it  worked  out  that  way,” 
he  noted. 

Piraro  had  a  contract  with  Chroni¬ 
cle,  but  he  didn’t  yet  have  a  name  for 
his  comic.  So  the  cartoonist  asked 
some  friends  for  suggestions.  He  got 
about  10  of  them,  and  showed  the  list 
to  Chronicle  editor/general  manager 
Stuart  Dodds. 

Dodds  chose  “Bizarro”  —  which 
Piraro’s  friend  had  picked  up  from  the 
rejected  sci-fi  strip.  The  main  charac¬ 
ter  in  that  comic  had  been  a  woman 
from  another  planet  named  Babs 
Bizarra.  The  friend,  perhaps  aware  of 
the  rhyme  potential  with  Piraro, 
changed  the  “a”  to  an  “o.” 

“I  like  the  name,”  said  Piraro, 
while  noting  that  it  does  have  its 
drawbacks.  He  observed:  “When 
editors  hear  it,  they  feel  the  comic  is 
stranger  than  it  is.  That  scares  some 
of  them.  It’s  not  that  bizarre.” 

Whether  “Bizarro”  is  considered 
somewhat  bizarre  or  very  bizarre,  the 
six-times-a-week  comic  has  been  sold 
to  a  respectable  number  of  newspa¬ 
pers  since  its  January  1985  introduc¬ 
tion.  Subscribers  include  the  Boston 
Herald,  Dallas  Times  Herald,  Mil¬ 
waukee  Sentinel,  San  Francisco 
Chronicle,  Seattle  Times,  and  Tor¬ 
onto  Globe  and  Mail. 


America's  love  affair  with 
the  full-size  sedan. 


Gets  an  inch  to  the  gallon. 

This  client  list  has  been  built  in  a 
highly  competitive  marketplace  filled 
with  zany  comic  panels  introduced 
during  the  past  two  or  three  years  (see 
E&P,  July  26).  The  question  is,  how 
does  Piraro’s  cartoon  differ  from  its 
unconventional  counterparts? 

For  one  thing,  the  art  in  “Bizarro” 
is  more  elaborate  than  that  of  most 
other  zany  panels.  “I’m  not  always  all 
that  confident  in  my  writing  ability, 
but  I’m  very  confident  in  the  drawing 
part,”  said  Piraro.  “I  put  a  lot  of 
effort  into  my  art.  I  kind  of  have  a  love 
affair  with  details.” 

Another  different  thing  about 
“Bizarro,”  believes  Piraro,  is  the 
way  it  changes  from  day  to  day. 
Although  most  way-out  comic  panels 
don’t  have  continuing  characters  and 
situations,  the  Chronicle  cartoonist 
observed  that  some  of  them  tend  to 
repeat  certain  character  types  and 
themes.  Piraro  said  he  studiously 
attempts  to  avoid  this. 

“I  try  to  do  everything,”  declared 
the  27-year-old  Dallas  resident. 
“Some  of  my  jokes  are  slapstick  and 
some  play  with  words.  Some  are 
intellectual  and  some  are  really  stu¬ 
pid!” 

Like  many  other  comic  creators, 
Piraro  finds  it  difficult  to  explain  how 
he  comes  up  with  ideas.  He  did  note 
that  things  might  occur  to  him  while 


Ned  will  be  glad  when  his  truck  gets 
out  of  the  shop. 

They're  not  exactly  lap  dogs. 


Dan  Piraro 


walking  down  the  street,  hearing 
something  a  person  says,  sitting  in  the 
library  leafing  through  a  picture  book, 
reading,  or  watching  television. 

“I  try  to  stay  politically  and 
socially  informed,”  said  Piraro.  “It 
helps  me  get  an  angle  on  what’s 
bothering  people.”  Which,  he  added, 
can  lead  to  the  creation  of  a  panel 
idea. 

Piraro  watches  public  tv  shows  (“I 
have  to  say  that  or  people  won’t  think 
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I’m  cool”);  listens  to  National  Public 
Radio;  reads  Woody  Allen,  John 
Irving,  S.J.  Perelman,  James  Thur- 
ber,  Mark  Twain,  Kurt  Vonnegut, 
and  others;  and  peruses  cartoon 
books. 

Cartoonists  whom  Piraro  likes 
include  Glen  Baxter  of  Great  Britain, 
George  Booth  of  The  New  Yorker, 
“The  Quigmans”  creator  Buddy 
Hickerson  of  the  Los  Angeles  Times 
Syndicate,  B.  Kliban,  Larson, 
“Inside  Out”  creator  Kevin  Pope  of 
Tribune  Media  Services,  “Tumble¬ 
weeds”  creator  Tom  K.  Ryan  of  News 
America  Syndicate,  “Doonesbury” 
creator  Garry  Trudeau  of  Universal, 
and  “Herman”  creator  Jim  Unger  of 
Universal. 

Universal  is  based  in  Kansas  City, 


where  Piraro  was  bom  and  lived  for 
three  years.  His  family  then  moved  to 
St.  Louis,  Oklahoma,  Washington, 
and  then  back  to  Oklahoma  —  where 
Piraro  spent  his  teen  years  in  Tulsa. 

He  studied  fine  arts  for  awhile  at 
Washington  University  in  St.  Louis, 
and  then  returned  to  Tulsa  to  work  in 
a  variety  of  jobs.  One  of  them  was  as 
manager  and  sole  employee  of  a  store 
that  sold  plumbing  fixtures,  unfin¬ 
ished  furniture,  Christian  books,  and 
Christian  jewelry. 

“We  were  lucky  if  we  had  two  cus¬ 
tomers  a  week,”  recalled  Piraro.  “1 
spent  a  lot  of  time  painting  in  the  back 
room.  Every  once  in  awhile  a  cus¬ 
tomer  would  come  in  the  store  and 
bother  me!  I  would  get  rid  of  them  and 
go  back  to  painting!” 


Eating  junk  food  con  be  sort  of  hellish  for  Sherman. 

Strip  features  greeting  card  monk 


A  comic  starring  a  “gentle  monk 
from  Mt.  Miracle”  will  be  introduced 
September  7  by  the  Los  Angeles  Times 
Syndicate. 

Initial  “Sherman  on  the  Mount” 
clients  include  the  Chicago  Tribune, 
Dallas  Times  Herald,  Detroit  Free 
Press,  Los  Angeles  Times,  Sac¬ 
ramento  Bee,  San  Jose  Mercury  News 
and  Seattle  Times. 

Sherman  —  who  has  appeared  on  a 
best-selling  line  of  American  Greet¬ 
ings  cards  for  almost  seven  years  and 
on  over  50  other  products  —  is  joined 
in  the  comic  by  the  characters  of 
Penny  from  Heaven,  the  “cheerful 
guardian  angel-in-training”;  the 
“sharp  of  tongue”  Scribe,  who  “quit 
the  rat  race  for  the  Mt.  Miracle  pace”; 
and  the  “philosophical  and  serene” 


Abbot,  who  runs  the  monastery. 

The  daily  and  Sunday  comic  is  by 
Michael  Fruchey  and  Walt  Lee. 

Fruchey  —  the  writer  and  creator 
of  “Sherman”  —  has  written  for  tele¬ 
vision,  radio,  newspapers,  and  maga¬ 
zines,  and  has  worked  in  marketing 
and  advertising.  He  holds  a  B.A.  in 
communications  from  Ohio  Univer¬ 
sity  and  an  M.A.  in  urban  studies 
from  Cleveland  State  University. 

Lee  teamed  up  with  Fruchey  while 
working  for  American  Greetings.  The 
award-winning  painter,  graphic 
designer,  and  illustrator  has  had  his 
art  exhibited  at  more  than  100  shows. 
A  native  of  England,  Lee  is  a  graduate 
of  the  Liverpool  College  of  Art  and 
worked  in  advertising  before  moving 
to  the  U.S.  in  1960. 


Column  talks  about  the  single  life 


Laura  Kovesh 


“Tales  from  the  Front”  —  a  col¬ 
umn  focusing  on  the  relationships  of 
single,  divorced,  and  widowed  people 
—  has  been  introduced  by  Tribune 
Media  Services  (TMS). 

The  Cheryl  Lavin/Laura  Kavesh- 

(Continued  on  page  34) 


Piraro  went  on  to  become  a  display 
artist  for  a  record  store  chain,  travel 
to  Europe  for  four  months,  and  paint  a 
mural  for  an  Oklahoma  church  before 
moving  to  Dallas. 

Once  in  Texas,  Piraro  played  in  a 
rock  band  and  worked  as  a  newspaper 
and  magazine  ad  designer  for  Nei- 
man-Marcus  (where  he  drew  the  car¬ 
toons  that  later  attracted  Chronicle’s 
interest).  Then  Piraro  joined  a  free¬ 
lance  illustration  business  that  does 
ads  for  companies  like  Pepsi,  Ameri¬ 
can  Airlines,  and  Taco  Beil. 

Piraro  said  he  has  a  “low  opinion  of 
advertising,”  but  is  still  working  full¬ 
time  at  the  illustration  business  out  of 
financial  necessity.  The  cartoonist  — 
whose  wife  Kalin  is  studying  for  a 
rehabilitation  science  degree  (she  and 
Dan  have  a  three-year-old  daughter 
named  Killian)  —  does  “Bizarro”  at 
night. 

What  does  the  future  hold?  Chroni¬ 
cle  Books  this  September  is  due  to 
release  Piraro’s  first  comic  anthol¬ 
ogy.  (“It’s  called  Bizarro,”  said  the 
cartoonist.  “We  were  going  to  call  it 
Meet  the  Beatles,  but  that  was 
already  taken.”)  There  are  already  24 
“Bizarro”  greeting  cards  on  the  mar¬ 
ket,  with  12  more  —  and  a  calendar — 
coming. 


THE  MINDS 
THAT 

MATTER  FOR 
READERSHIR 


V.^  ^7 


Our  OPINION  &  ANALYSIS  columns 
stimulate  your  readers  with  ideas 
from  Gregory  Fossedal,  Phyllis 
Schlafly,  Richard  Louv,  Jonathon 
Freedman,  Joe  Holley,  Lionel  Van 
Deerlin,  Doug  Bandow  and  Ralph  de 
Toledana  Plus  up>-to-date  analysis  by 
our  9-reporter  Washington  Bureau. 

Call  toll-free  800-44^4555  and  we'll 
send  you  a  piece  of  our  team's 
mind -with  art-free.  Alaska,  Cali¬ 
fornia,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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(Continued  from  page  33) 
written  feature  —  much  of  which  con¬ 
sists  of  comments  by  single  men  and 
women  —  discusses  “the  triumphs 
and  disheartening  defeats”  of  being 
unmarried.  Topics  addressed  include 
blind  dating,  video  dating,  no  dating, 
meeting  in  laundromats,  breaking  up 
gracefully,  “becoming  an  answering 
machine  junkie,”  and  so  on. 

Each  column  ends  with  the 
“Overheard  ...”  section,  which 
consists  of  quotes  like:  “1  knew  it  was 
love  when  he  put  a  child’s  seat  on  the 


back  of  his  bike  for  my  son”  and  “The 
greatest  line  I  ever  heard  came  from  a 
mortician  I  once  dated.  He  hugged  me 
and  said,  ‘You’re  so  warm!”’ 

Lavin  is  a  Chicago  Tribune  feature 
writer  who  also  does  the  TMS-distrib- 
uted  “Fast  Track”  column,  which 
consists  of  celebrity  interviews.  She 
has  won  several  honors,  including  the 
1983  Peter  Lisagor  Award  for  an  arti¬ 
cle  about  the  late  John  Belushi.  The 
Chicago  native  —  who  graduated 
from  the  University  of  Wisconsin, 
earned  a  contemporary  literature 


degree  from  Northwestern  Univer¬ 
sity,  and  attended  the  Sorbonne  in 
Paris  —  was  a  teacher  and  freelance 
journalist  before  joining  the  Tribune. 

Kavesh  is  a  freelance  writer  pursu¬ 
ing  a  Ph.D.  in  clinical  psychology  at 
the  University  of  Illinois  in  Chicago. 
She  has  a  B.A.  from  Bryn  Mawr  Col¬ 
lege  and  a  master’s  in  journalism  from 
the  University  of  Missouri.  The 
award-winning  Kavesh  was  a  news 
and  feature  writer  for  four  years  at  the 
Orlando  Sentinel  and  also  worked 
three  years  at  the  Tribune. 


Two  major  dailies  change  ‘Doonesbury’  wording 


At  least  one  newspaper  changed 
the  wording  of  last  Sunday’s 
“Doonesbury”  strip,  which  made  a 
reference  to  unmarried  sex. 

In  the  next-to-last  panel  of  the 
August  3  episode,  Garry  Trudeau  had 
the  Marcia  character  jokingly  suggest 
to  the  seemingly  asexual  Zonker: 
“Okay,  instead  of  going  bowling 
again  tonight,  what  do  you  say  we  go 
to  my  place,  slip  out  of  our  clothes, 
and  jump  into  the  sack?” 

The  Boston  Globe  removed  all  the 
words  after  “place.”  The  editors  who 
made  this  decision  were  on  vacation 
this  past  week,  but  Globe  managing 
editor  Thomas  Mulvoy  told  E&P  that 
it  was  thought  the  Marcia  quote 
wasn’t  as  “tasteful”  as  it  could  have 
been. 

Mulvoy  stated  that  he  did  not  feel 
the  Globe  action  involved  censorship, 
and  said  papers  should  have  the 
“right  to  edit.” 

In  another  recent  example  of 
“Doonesbury”  rewording,  the  Kan¬ 
sas  City  Star  edited  the  last  panel  of 
the  July  25  strip  to  remove  what  it 
thought  could  be  considered  an  ethnic 
slur. 

In  that  episode,  Trudeau  referred  to 
the  term  Jewish  princess  (see  art). 
Jewish  American  Princess  is  used  by 
some  people  to  describe  a  spoiled, 
fairly  affluent  young  woman. 

“It  can  be  taken  as  an  ethnic  slur,” 
said  Star  assistant  managing  editor/ 
features  Michael  Nelson,  whose 
paper  changed  the  last  panel  to  read: 
“That’s  it!  She  said  you  were  a  prin¬ 
cess!” 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee 
Salem  said  he  didn’t  think  Jewish 
princess  was  a  “slur  within  the  con¬ 
text  of  that  strip.  Knowing  Garry’s 
attitude,  he  wouldn’t  have  written  it  if 
it  was  derogatory.”  Salem  added 
that,  out  of  millions  of  “Doonesbury” 
readers,  only  one  wrote  to  complain 
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Baseball  was  not  the  only  'royal'  topic  in  K.C.  last  month. 


about  the  Jewish  princess  reference. 
And  he  said  almost  all  of  the  nearly 
900  “Doonesbury”  papers  ran  the 
July  25  and  August  3  strips  without 
changes. 

The  executive  at  the  Kansas  City- 
based  syndicate  stated  —  as  he  has  on 
a  number  of  occasions  —  that  he 
would  rather  a  paper  drop  a  comic 
episode  than  change  the  wording. 
Making  the  situation  worse,  he  said, 
is  when  papers  don’t  notify  readers 
that  they  have  made  changes. 

“This  is  unfair  to  Garry  and  it’s 
unfair  to  readers,”  declared  Salem, 
who  reported  that  Universal  will  talk 
to  (or  has  talked  to)  the  Star  and 
Globe  about  the  situation. 

Nelson  said  pulling  the  July  25  strip 
would  have  prevented  readers  from 
knowing  that  Marcia  worked  for  Mike 
Doonesbury. 

Like  Mulvoy,  Nelson  said  a  paper 
should  have  the  right  to  edit  the  mate¬ 
rial  it  publishes.  “We  edit  AP  every 
day,”  Nelson  stated.  “We  edit  col¬ 
umnists.  We  edit  letters-to-the- 
editor  .  .  .  .” 

The  changing  of  the  July  25  episode 
was  not  the  first  time  this  year  that  the 
Star  or  its  sister  paper,  the  Kansas 
City  Times,  has  done  something  with 
a  comic.  Nelson  reported  that  the 
papers  have  edited  out  words  such  as 
“damn”  and  “hell”  at  least  a  dozen 
times  in  1986,  and  have  also  pulled 


three  strips  that  were  thought  to  be  in 
poor  taste. 

“We  feel  the  comics  page  should 
reflect  the  standards  of  the  commu¬ 
nity,”  he  said. 

Star/Times  editor  Joseph  McGuff 
noted  that  words  like  “damn”  and 
“hell”  are  removed  from  all  sections 
of  the  two  papers  —  not  just  the  com¬ 
ics  pages.  He  said  he  didn’t  think  the 
use  of  words  like  “damn”  and  “hell” 
was  “good  journalism.”  McGuff  did 
report  that  exceptions  are  sometimes 
made,  such  as  when  Bishop  Desmond 
Tutu  said  the  West  could  “go  to  hell” 
after  President  Reagan’s  recent 
speech  opposing  sanctions  against  the 
apartheid  South  African  government. 

— David  Astor 

Cartoon  competition 

The  entry  deadline  for  the  1986 
John  Fischetti  Editorial  Cartoon 
Competition  is  September  1 .  The  con¬ 
test  is  sponsored  by  Columbia  Col¬ 
lege,  600  S.  Michigan  Ave.,  Chicago, 
Ill.  60605-1996. 

Gottfredson  is  dead 

Arthur  Floyd  Gottfredson,  who 
drew  the  King  Features  Syndicate-dis¬ 
tributed  “Mickey  Mouse”  comic  for 
45  years,  has  died  at  the  age  of  81. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


PressNetwork  pays  publishers,  too. 
Co-op  news  service  starts  9/1.  (314) 
522-1300  or  l-(800)  522-1301. 


ANIMALS 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples;  EARTH  LI  NGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


MONEY 


“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MEANING'  Reviews,  for  lifestyle, 
entertainment  or  religion  sections. 
What  are  latest  films  saying?  Popular 
twice  monthly  column.  Low  rates. 
Samples.  FILM  FOCUS,  Magazine 
Associates,  PO  Box  399,  1263  Folly 
Rd.,  Warrington,  PA  18976. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTMENT  OR  PARTNERSHIP  with 
established  Arizona  newspaper  wishing 
to  diversify  into  book,  magazine  and 
commercial  printing.  For  further  infor¬ 
mation  phone  Mike  Sugamele,  (602) 
453-7900. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
We’ve  moved. 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


REAL  ESTATE  BIlL  MATTHEW  COMPANY  conducts 

“HOUSE  CALLS”-Globe-Democrat,  Professional,  confidential  negotiations 
Miami  Herald,  Sun-Times,  Oklahoman,  ?n^thp 

etc.  800-word  weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 

240  Hemingway  Dr.,  Rochester,  NY  ^  ^ 

14620(716)473-4973  (813)733-8053  daytime; 

I40^u.  uio)  _  (813)446-0871  nights:  or  write  Box 

conoTC  3364,  Cleanwater  Beach  FL  33515.  No 

obligation  of  course. 

DIAMOND  REFLECTIONS— Baseball  , 

nostalgia  at  its  best.  Weekly  column. 

Tom  Knight,  8302-6th  Ave.,  Brooklyn,  ^®i/.2ADri*Dmrr>c'i®flCQn° 

NY  (?l  701  -RTPfi  obligation.  RICHARD  BRIGGS  &  ASSO- 

'  CIATES,  Box  8225,  Savannah,  GA 

31412  (912)  236-1596. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


ADD  HUMOR  TO  your  football  coverage. 
30-year  member  Football  Writers'  Asso¬ 
ciation  of  America  offers  lighter-side 
column.  Excellent  for  dailies,  weeklies, 
same  programs,  in-house  publications, 
etc.  Lengths  vary.  Samples  available. 
Box  1165,  Editor  &  Publisher. 


NutritioNews  is  a  brief,  informative  JAMES  W.  HALL,  JR. 

weekly  column  which  helps  parents  _  ,  ,  Newspaper 

feed  their  children  (and  themselves)  Sales,  AppraiMis,  Consultations 

right.  Only  $10/year  during  introductory  Media  Se^ices,  Inc. 

offer.  Association  for  Child  Develop-  ccc  JirXi 


ment,  PO  Box  10089,  Lansing,  Ml 
48901. 


(205)  566-7198 


_  J.F.  HICKS  MEDIA  SERVICE 

“SENIOR  CLINIC"  is  America’s  only  31 


health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric  KREF 

problems  of  past  middle  life.  Written  by  Rrni<pr<;. 
a  specialist  physician,  SENIOR  (CLINIC  j 

has  anchored  the  Sunday  health  section  Pqi 

in  Rochester  (NY)  Democrat  &  Chroni-  401  n  ini 
cle  since  1982.  "Warm  witty,  authorita-  p, 

tive,  excellent  reader  response.”  Now  in 

6th  year.  Weekly,  600  words.  Samples,  _ 

rates.  Dr.  Frank  Macinnis,  HFM  Literary  MEL  HOC 
Enterprises,  Box  307,  Edmonton,  PO  Box  22 
Alberta,  Canada  T5J  2J7,  (403)  ( 

973-2361. 
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Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


COLORADO:  Shopper,  drop  box,  9,000 
circulation,  $150,000  gross  in  '85 
excellent  growth  potential,  world  class 
skiing  and  lifestyle.  $110,000  total 
price  with  $35,(100  down  and  seller 
financing  on  the  balance  or  make  offer  - 
motivated  seller. 

UTAH:  Shopper,  carrier/mail  distribu¬ 
tion,  19,00(1  circulation,  $275,000 
gross,  58%  growth  over  last  year,  profit¬ 
able,  beautiful  area.  $10(1,000  total 
price,  terms  are  cash. 

KANSAS:  Five  day  daily  with  shopper, 
county  exclusive,  three  unit  web,  small 
job  shop,  good  brick  building  with 
5,800  sq.  ft.,  large  state  hospital 
stabilizes  economy,  $470,000  gross  in 
'85.  $750,000  total  price  with  build¬ 
ing,  down  payment  is  $300,000  with 
terms  on  balance. 

NEW  ENGLAND:  Shopper  with  legal 
newspaper  status,  39,000  circulation, 
carrier  delivery  system,  six  unit  Goss 
web,  historic  building  with  $1,000,000 
market  value,  very  desirable  area  with 
many  ski  slopes,  growth  potential,  '85 
gross  was  $2,250,000  with  cash  flow 
of  $650,000  plus.  This  is  a  top  shelf 
business  with  management  in  place. 
Total  price  is  $4,000,000  including 
building. 

CRIBB  MEDIA  SERVICE,  INC.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. _ 

Dominant  weekly  with  real  estate,  Texas 
Panhandle  county.  $50K  down.,  owner 
financing. 

Controlled  circulation  suburban  weekly, 
asking  $178K,  owner  financing.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 

EAST  SAN  DIEGO  county  California 
weekly  newspaper.  Circulation  4,600, 
$150K  gross,  $10K  net,  one  year  lease, 
no  press.  Bankruptcy  court  auction  sale 
9/29/86,  9:30  AM,  940  Front  St.,  5th 
floor.  Court  3,  San  Diego,  CA  92189. 
Opening  bid  $32K  overbid  $1K  incre¬ 
ments,  cash  and/or  terms.  (619) 
696-9922. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


IOWA  DAILY  AND  SHOPPER,  4  unit 
press,  building,  gross  $1.1  million, 
profitable,  over  5,000  paid  circ.  Cash 
or  terms. 

BLACK  HILLS,  SOUTH  DAKOTA  weekly 
and  shopper  gross  $255,000  fast 
growth.  $275,000,  $80,000  down, 
balance  12  years,  10%. 

DAILY,  West  Zone  5  gross  $1.3  million, 
5,500  subs.,  shopper,  5-unit  Commun¬ 
ity,  color  decks.  (College  town,  county 
seat.  Terms. 

MICHIGAN  DAILY  AND  WEEKLY, 
central  plant,  gross  $900,000.  College, 
county  seat.  Good  terms. 

THREE  MIDWEST  WEEKLIES,  SHOP¬ 
PERS,  neighboring  towns  2  county 
seats,  centralized  composing  by  wire. 
Gross  $357,000,  highly  efficient. 
Terms. 

WICONSIN  WEEKLY  AND  SHOPPER. 
Priced  at  gross  $350,000.  3200  subs. 
Terms. 

ALASKA  WEEKLIES,  exclusive  on 
southern  coast,  gross  $545,000.  Full 
plant,  rent  press,  fine  building.  Excel¬ 
lent  opportunity  for  pioneer  spirit.  Good 
terms. 

MISSOURI  OZARK  weekly  and  shopper, 
unopposed,  $110,0(1  gross.  Net 
$36,000.  $100,000,  terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  100  A 
Fairway,  KS  66205 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  798,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 


AILING  PAPER.  NEED  HELP?  Editor, 
publisher,  will  consider  offers,  buy.  Call 
Dave  Kaiser,  (305)  491-1684. 


CANADIAN  NEWSPAPER  GROUP  (21 
publications)  is  seeking  to  purchase 
smaller  U.S.  daily  newspapers  (to 
25,000  circulation).  Write  or  telephone 
Arthur  E.  Weeks,  Sterling  Newspapers 
Limited,  2nd  Floor,  1827  West  5th 
Ave.,  Vancouver,  B.C.  V6J  1P5 
(604)  732-4443. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  “putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


ATTENTION  ADVERTISERS 

Due  to  the  Labor  Day  Holiday,  the  offices  of  Editor 
&  Publisher  will  be  closed  Monday,  September  1, 
1986. 

EDITOR  &  PUBLISHER 
CLASSIFIED  ADVERTISING 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


STOPBUSTERS 


REDUCE  STOPS 
IMPROVE  CUSTOMER 
RELATIONS 

This  STOPBUSTER  seminar 
helps  your  staff  master  the 
essential  skills  to  STOP  THE 
STOPS!  Learn  how  to 
Communicate  More  Effect¬ 
ively,  use  Feature  Benefit 
Statements,lncrease  Know¬ 
ledge  of  your  newspaper  and 
Identify  Selling  Techniques. 

BECOME  A 

STOPBUSTER  NOW! 

SALES  TR/UNING  CONSVLTAMTS 
2281  YUCCA  AVE.  HOLLYWOOD 
FLORIDA  33026  13051  432-4534 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


_ CONSULTANTS _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


EQUIPMENT 

j 

&  SUPPLIES! 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


FITS  ANY  BUDGE 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


NO  PROBLEMS  UPlORAP 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


dy 

station  inserting  system  (2  into  1)  with 
conveyor.  IV2  year  old,  excellent  condi¬ 
tion.  Call  Randolph  Camp  or  Jimmy 
Fambrough  at  Walton  Press,  Inc., 
Monroe,  GA  (404)  267-2596. 


KIRK  RUDY  inserter  4  into  1  with  mail 
base.  Good  condition.  Call  Revan  Corp. 
(203)  335-1655. 


MODEL  227  Muller  3  in  1  inserter. 
Being  replaced  with  larger  inserter. 
Available  end  of  August.  Can  be  seen  in 
operation  at  the  Cullman  Times,  Cull¬ 
man,  Alabama.  Have  ability  to  move  to 
your  plant  and  install.  Call  Bob  Bryan, 
Owner,  or  Clayton  Hayes,  Production 
Manager  (205)  734-2131. 


MODEL  750  Stepper  Fold  'N  Tyer  (2) 
with  double  bin  bagging  attachments. 
Includes  wax  paper  and  spare  parts. 
Both  in  good  condition!  Call  Bob 
Gulick,  Leesburg  Commercial,  Lees¬ 
burg,  FL  32749  (904)  787-4515. 


MULLER  NEWSPAPER  inserter.  EM 
10-Z  sn.#  116047.  Main  station  plus 
three  insert  stations.  Automatic  reject. 
Can  be  seen  in  operation.  Call  Jack 
Kaake(517)  548-2000. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


STEPPER  labeler  w/hopper.  Write  or 
call  Chippewa  Herald-Telegram,  PO  Box 
69,  Chippewa  Falls,  Wl  54729,  (715) 
723-5515,  ask  for  Gary  or  Mike. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AZ  drive  conversions 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers  and  pasters 

Sta-Hi  251  &  257  S  stackers  stackers 

Baldwin  Count-O-Veyors  106’s 

Truck  Loaders 

Sheridan  48P 

45°  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

Signal  MLN  II  Tying  Machines 

3  ML2EES 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

THREE  58  pica  MGD  metrosets  in 
excellent  working  condition.  Extensive 
spare  parts  package  included.  Asking 
$30,000,  Negotiable.  Contact  Lome 
Rotar,  Kitchener-Waterloo  Record, 
Kitchener,  Ontario,  Canada,  N2G  4E5. 
(519)  894-2231. 


WE  USE  a  10  Mil  plastic  envelope  18" 
X  24”  to  facilitate  moving  ads  through 
dispatch  to  camera.  Excellent  protec¬ 
tion.  31e  each. 

We’ll  send  you  a  free  sample.  Write  the 
LEADER-TELEGRAM,  Eau  Claire,  Wl 
54701.  Ask  for  AD-FLO. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. 


AM  6400  system  with  image  previewer 
and  type  library.  2  years  old.  $19,950. 
(716)  385-3027. 


BROWN  CAMERA  Model  1822  with 
carbon  exposure  computer;  Teleram 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
Box  69,  Chippewa  Falls,  Wl  54729, 
(715)  723-5515,  ask  for  Gary  or  Mike. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
(;(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

COMPUGRAPHIC  MCS  100  2  terminal 
system  with  powerview.  8400  with 
approx.  50  fonts.  1  year  old 
$39,950.  (716)  385-3027. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPUES 

PHOTOTYPESEUING 

PRESSES 

PRESSES 

PRESSES 

COMPUKWIK  I  PROCESSOR,  New  in  PRESS  EQUIPMENT 

Carton,  $850;  1  News  King  add-on  unit,  1975 

C6  SELECTLINE  PERMAKWIK  RC  1  KJ6  folder  with  Vi,  '/4  and  DP 
PROCESSOR  &  DRIER,  (Same  as  2400  5  Unit  Color  King,  KJ6  folder 
Z),  New  $29  000'  Complete  press  or  add-on  unit 

MCS  HIGH  SPEED  PROCESSOR,  5  Unit  Daily  King  II,  KJ8  folder 
Reconditioned,  $2500.  mfg.  1983  -  like  new 

BOB  WEBER  (216)  831-0480.  2  Unit  grease  lubricated 


PRESS  EQUIPMENT 
1  News  King  add-on  unit,  1975 


Reconditioned,  $2500.  mfg.  1983  -  like  new 

BOB  WEBER  (216)  831-0480.  2  Unit  grease  lubricated  Goss 

-  Community 

DAVID  JOHN  COMPANY  1  Goss  Community  add-on  oil  bath  unit 

National  Equipment  Brokers  7  Unit  SSC,  1983,  4-high  with  heatset 

“Buy  for  the  least"  package,  3  floor  Community  units 

"Sell  for  the  most"  2  Urbanite  Tri-color  units  -  U-705, 

(216)  562-5000  U-731 

crMTVA/DiTCDc  in  efrinp  Qn  fl  ^  Unit  Harris  V-15A,  JF7  folder 

®  '^^5  dOUble-COded  With 

W3rr3nt66.  R6Condition6Cl.  High  or  low  JF25*S”1976 


range.  Graphic  Systems  Exchange. 
(716)  385-3027. 


4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 

ELECTRONIC  PUBLISHING  SERVICE  can  be  used  for  newspaper  and/or 
(MERG)  325,  8  Terminals,  (2)  80  Meg 

Hard  Disks,  ATP  Software,  CPS  Printer,  INLAND  NEWSPAPER  MACHINERY 

S15  000  CORPORATION 

BOB  WEBER  (216)  831-0480.  (913)  492-9050 _ ^Ix  42362 

EXCELLENT  BUY;  4-unit  Harris  V15  aTLAS  WEB  LE^A[)°eT‘^ 
web  press  with  extra  features  including  ,  ' 
oil  bath,  pneumatics.  1  pressman  can  ^ 

operate.  Priced  to  sell.  Call  Mr.  or  Mrs. 

Sllfeof®’  WoSJS  ,™d  75  H.P, 

FOR  SALE:  Unisetter  HR  with  direct  Will  sell  as  twinned  press  or  two-5  unit 
entry  key  board.  Excellent  condition,  presses. 

Two  Compuscan  Alpha  scanners.  (1)  Like  new  condition.  Seller  will  install 
High  speed  Courier  and  Perry.  (2)  Perry  and  guarantee.  Can  be  seen  running, 
only.  Spare  parts.  Call  Jake  Caylor  Available  December.  Save  big  dollars 
(814)  3/1-4200.  off  new  price.  Trades  welcome. 


KURZWEIL  4000,  Document  Feeder, 
Tablet,  Micro-output,  1/2  year, 
$33,000; 

LINOTRON  202,  32K  Program 
Memory,  Parallel  Interface,  4000 
Hours,  $13,000. 

BOB  WEBER  (216)  831-0480. 


off  new  price.  Trades  welcome. 
Offered  exclusively  by: 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


Hours,  $13,000.  Rebuilt  Goss  Community,  6  units  are 

BOB  WEBER  (216)  831-0480.  SSC  with  swingdown  fountains,  2  units 

-  running  circ.  SC  folder,  new  60  hp  drive 

MCS  5  8216,  256K,  DD,  18  Fonts,  and  motor.  On  our  floor. 


Ruling,  MCO,  Ve"!.  Just.,  $9500; 
EDIT  7700  Edit  HR,  $5250; 
COMP  IV  B  HR,  $3750. 

BOB  WEBER  (216)  831-0480. 


THOROUGHLY  TESTED  and  warranted 

Unisetters  and  Trendsetters  available  dfrimit  Warric  u  id  fpir 

now  from  Inland  Printing  Equipment.  ^IC^  REBUILT 

Call  (800)  255-6746.  f®'®  owner.  4  units  and  folder  bought 

_  from  a  national  used  printing  equip- 

MDT-350.  Rebuilt.  Warranteed.  "]ent  broker/dealer.  Spent  $60  000 
Graphic  Systems  Exchange.  (716)  plus  rebuilding  to  present  good  shape. 
385-3027  to  you!  Buy  one 

that  is  truly  in  good  shape.  Used  in  last 

PRINTED  CIRCUIT  BOARDS  and  a  wide  ‘sacriffcl?or°S28  00^®''''' 
variety  of  typesetter  parts  for  almost  all  /oqi  i  268-5673'  No  dealers 

models  of  CG  equipment  and  other  - 

manufacturers.  Call  for  a  free  catalogue  ^  PRESSES 

tailored  to  your  needs.  Over  1000  Rebuilt  and  guaranteed 

boards  in  stock  GOSS  COMMUNITY  3-Unit  press, 

BOB  WEBER  (216)  831-0480.  running  side  register,  folder  w/  20  H.P. 

_ _  drive,  complete  press  with  all 

Two  ATEX  9000,  28  ports,  134-key  ncp  „h,,iit 

terminals,  three  300  MB  drives  and  SC  FOmER  rebuilt,  1/4  fold  tape 

disk  packs.  Customized  for  use  with  °el^ery  50  Finwr 

Poet  nffar  Bnv  1 1  Qfi  N EW5KI NG,  recooditioned  add-on  uo  t 
mam  frame.  Best  orter.  box  iiyo,  .  ..  .  ^  1071  pvrpiiont 

Editor  &  Publisher.  stano.  la/d  excellent 

iiMiocTTirp  u  D - FORMER,  Harris,  new  1979 

UNISETTER  H.R.  r6Condition6d.  10  !;K6  n6w  Pricsd  to  S6ll 

strips.  Warranteed  Grap^hic  Systems  rebuilt  GOSS  COMMUNITY  Oil  bath 

Exchange.  (716)  385-3027.  presses,  add-on  units. 

All  machinery  is  on  our  floor  available 

_  for  immediate  delivery. 

USED  TYPESETTING  EQUIPMENT  WE  GUARANTEE  OUR  MACHINERY 

WANTED  TO  BUY 

Cameras . Platemakers  Goss-Harris-King  presses  and 

Nationwide  Brokers-10%  Sales  1 3<^cessories 


Rebuilt  105  Counterveyor 

Rebuilt  Goss  Community,  2  units,  oil,  6 

web  folder,  on  our  floor. 

Any  combination  of  above,  clutched  if 
desired. 

Dauphic  Graphics  (717)  362-3243 


mam  trame.  Bes 
Editor  &  Publisher 


USED  TYPESETTING  EQUIPMENT 


Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and  Camano  Island,  WA  98292 

Videosetter  Universal  with  RLO.  Avail-  |  (206)  387-0097 

able  immediatelv.  Installed  and  ........  .  . 

warranted.  Inland  Printing  Equipment  tr^mpri  a 


Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


ranf?i  oaa  e.7Ae.  6  m  k  5g2  stitcher,  3  knife  trimmers  with  4 

(Buw  ^os-o/40. _  5  g  pockets  R.S.  10  stacker 

VIDEOSETTER  UNIVERSAL.  8  grids,  manufactured  1981,  $55,000 
Analog  and  digital  spare  chips.  Graphic  complete  with  stacker.  (408) 
Systems  Exchange.  (716)  385-3027.  289-1400  Telex  172644,  Jim  Estes. 
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WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands. 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21'/2  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-N-1650.  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22” 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


GOSS 

SSC  Community  21.5  x  35  3/2  high  2/1 
high  units,  2  folders,  4  Carey  Splicers 
HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 

BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 

MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

TE(1  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
i  cold  configurations 
-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co..  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

FINCOR  40  hp  drive  and  control  panel. 
Write  or  call  Chippewa  Herald- 
Telegram.,  PO  Box  69,  Chippewa  Falls, 
wl  54729,  (715)  723-5515,  ask  for 
Gary  or  Mike. 

GOSS  1500  series  Suburban  4  units 
I  plus  8  position  roll  stand  no  folder. 
I  (408)  289-1400,  Telex  172644,  Jim 
Estes. 


!  GOSS  URBANITE  22  3/4”  cut  off,  10 
units  (4  stacked)  all  cylinders  fitted 
with  new  bearings.  Urbanite  fclder 
U832  with  balloon.  S.U.  folder  with  1/4 
fold  and  double  parallel  fold. 
Community  folder  with  1/4  fold.  Color 
preprint  capability  with  reel  winder  and 
Crosfield  scanner.  This  versatile  press 
prints  every  day.  Available  April/May 
1987  from: 

South  China  Morning  Post 
G  P  0  Box  47 
Hong  Kong 

Telephone  5-652222  Telex  HX  86008 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 

GOSS  Urbanite,  "1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

I  ONE  Corporation 

I  3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

I  Harris  V25  add  on  units,  (two)  com- 
;  pletely  refurbished 
I  Harris  V700  add  on  units 
I  Harris  upper  former 
I  KING 

I  News  King  6  units  KJ6  folder,  imma- 
I  culate  condition  with  large  spare 
j  parts 

MISCELLANEOUS 

I  Single  Butler  splicer  4042-8  dual 
I  unwind  and  hoist  system 
1  All  equipment  available  immediately  in 
I  our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 
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COMPLETELY  RE-MANUFACTURED 
SC  folder  1/2  with  1/4  folder  and  75  HP 
motor  and  controller.  One  year  mechan¬ 
ical  warranty.  Call  Mountain  States 
(602)  574-0031. _ 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

_ COMPUTERS _ 

TELERAM 

Parts  and  service  now  available  exclu¬ 
sively  from  N&R  Scientific  Company. 
We  have  in  stock  the  entire  Teleram 
inventory  of  spare  parts.  Formatted 
Cassettes,  diskettes,  in-house  repair 
and  service  contracts,  2277  disk 
drives,  factory  refurbished  computers 
available.  Contact  N&R  Scientific 
Company,  Inc.,  462  11th  St.,  Pali¬ 
sades  Park,  NJ  07650.  (210) 
592-1864. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 


_ _ ADMINISTRATIVE 


GENERAL  MANAGER 
Anglo-Jewish  weekly  in  Southeast  seek¬ 
ing  individual  with  knowledge  of  mark¬ 
eting  and  business  in  newspaper  indus¬ 
try  plus  a  take  charge  attitude. 
Limitless  potential  from  a  solid  base. 
Box  1236,  Editor  &  Publisher. 
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ADMINISTRATIVE 


EXECUTIVE  DIRECTOR,  Inland  Daily 
Press  Association,  headquarters  in 
Chicago  suburbs.  Want  creative  execu¬ 
tive  to  build  membership,  direct  news¬ 
paper  seminars,  supervise  staff  and  $1 
million  foundation,  plan  conventions, 
sen/ice  500  member  papers.  Newspap¬ 
er  experience  valuable,  organizational 
abilities  essential.  Send  letter  telling  all 
with  resume  to  Scott  Schurz,  Chairman, 
Search  Committee,  Herald-Telephone, 
Box  909,  Bloomington,  IN  47401. 
DEADLINE:  SEPTEMBER  1,  1986. 

PUBLISHER  for  large  Montana  weekly. 
Successful  candidate  will  have  strong 
background  in  sales,  web  and  sheet 
printing  operations  and  community 
relations.  Send  resume  with  salary 
history  to  Box  1252,  Editor  &  Publisher. 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 


ADMINISTRATIVE 


FAMILY-OWNED  14,000  independent 
daily  newspaper  in  Zone  5  seeks  exper¬ 
ienced  business  or  general  manager. 
Job  open  due  to  retirement.  Candidate 
must  be  organized,  aggressive,  quality 
conscious  and  possess  the  ability  to 
motivate  and  work  well  with  people. 
Person  must  have  ability  to  communi¬ 
cate  with  ownership  and  the  desire  to 
move  into  general  management.  Ten 
years  newspaper  experience  desired. 
TMC  or  shopper  background  helpiful. 
Position  available  January  1,  1987. 
Salary  commensurate  with  experience 
plus  good  fringe  benefit  package. 
Resume  should  include  past  employ¬ 
ment  history  salary  requirements,  refer¬ 
ences  and  education.  Please  send 
resume  to  Box  1183,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  rapidly  grow¬ 
ing,  weekly  classified  newspaper  in 
Zone  5.  Candidate  must  have  strong 
desire  and  drive  to  succeed,  backed  up 
with  ability  and  energy  to  compete  in  a 
competitive,  growing  market.  Must  have 
proven  leadership  qualities,  excellent 
highly  developed  communication,  sales 
and  people  skills.  Strengths  must 
include;  managing,  planning,  organiz¬ 
ing  and  directing  in  the  areas  of  circula¬ 
tion,  classified  advertising,  display  busi¬ 
ness  advertising  and  operations,  this  is 
a  "hands-on,  challenging  and  exciting 
position.  Candidate  will  be  directly 
responsible  for  bottom-line  results. 
Submit  salary  requirements  and  resume 
to  Box,  1238,  Editor  &  Publisher. 


PRESSROOM 


CONSOLIDATING  OPERATION:  Equip¬ 
ment  for  sale.  Baldwin  stak-o-veyor  with 
bump  and  turn  unit;  acumeter  4  unit 
pasting  machine  log  E  film  processor 
and/or  chemical  blender;  MacBeth  RD 
512  densitometer;  and  bundle  tyers. 
Call  (405)  355-3361  or  (405) 
353-5904  and  ask  for  Mr.  or  Mrs. 
Haag. 


PRINTING  EQUIPMENT  Chandler  and 
price  19+  cutter,  nuco  graphic  model 
375  Camera,  A  B  Dick  offset  model 
350  + ,  A  B  Dick  offset  model  350  C  D 
press.  Offered  as  a  complete  package. 
Contact  Joan  Holler  at  (7 1 6)  546-8390. 


WANTED  TO  BUY 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

University  of  Minnesota 
School  of  Journalism  and  Mass  Communication 

Several  recent  retirements  have  created  the  possibility  of  our  hiring  up  to 
four  assistant  or  asscxriate  professors  for  one  of  the  most  prestigious 
undergraduate  and  graduate  programs  in  the  country.  We  are  looking  for 
seasoned  professionals  who  are  in  a  position  to  contribute  effectively  to 
our  educational  mission  in  their  fields  and  to  carry  forward  the  tradition 
of  excellence  for  which  our  School  is  noted.  We  have  a  new  director, 
Mary  Ann  Yodelis  Smith,  and  new  challenges  in  journalism  education. 
We  want  to  see  your  application  and  credentials.  The  following  is  the 
official  job  description. 

The  University  of  Minnesota  School  of  Journalism  and  Mass  Communication  invites 
applications  for  faculty  positions  at  the  assistant  or  associate  professor  level  (tenure  track 
or  tenured  respectively,  beginning  September  1987).  Areas  of  specialization  are  broadly 
conceived,  including  but  not  limited  to  advertising,  broadcast  journalism,  news- 
editorial,  international  communication,  theory  and  methodology,  and  visual  com¬ 
munication.  We  are  seeking  faculty  to  participate  in  both  undergraduate  and  graduate 
programs  of  teaching  and  research.  We  encourage  applications  from  experienced, 
energetic  professionals  and  academics  with  strong  research  and  writing  interests  and 
credentials. 

Applicants  must  have  a  BA  degree;  PhD  preferred  for  academics.  Specific  rank  will 
depend  on  experience  and  qualifications.  Applicants  should  send  a  letter  stating  their 
teaching  and  research  interests,  vita,  published  or  unpublished  examples  of  written 
work,  and  three  letters  of  recommendation  to  Irving  Fang,  School  of  Journalism  and 
Mass  Communication,  206  Church  St.  SE,  Minneapolis,  MN  55455.  The  closing  date 
for  applications  is  November  15,  1986.  The  University  of  Minnesota  is  an  equal  op¬ 
portunity  educator  and  employer  and  specifically  invites  and  encourages  applications 
from  women  and  minorities. 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  wanted  for  west¬ 
ern  high  growth,  zoned  shopper. 
Successful  candidate  will  have  proven 
sales  and  administrative  skills,  with 
ability  to  motivate,  communicate  with 
lenders,  upper  management,  and  major 
customers.  Send  resume  and  salary 
requirments  to  Box  1255,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  50,000 
zoned  weekly.  Zone  5  suburban  metro, 
highly  competitive  area.  Must  have 
strong  sales  and  composition  back¬ 
ground.  Send  cover  letter,  complete 
resume,  salary  history  and  references  to 
Box  1199,  Editor  &  Publisher. 


PUBLISHER'S  ASSISTANT 
Sell  major  accounts  and  learn  the  ropes 
for  a  year  to  allow  publisher  to  spend 
time  away  from  business.  Must  have  a 
strong  background  in  sales  and  compos¬ 
ition.  We  are  a  25  year,  medium-sized, 
independent,  free  community  newspap¬ 
er  (formerly  shopper).  Competitive, 
suburban  Kansas  City  growth  area. 
Send  complete  resume  including  salary 
history  and  references  to  Vivian  L. 
O’Dell,  Publisher,  12  N.  Main,  Liberty, 
MO  64068. 


EDITOR  &  PUBLISHER 

11  West  19th  St 
New  York,  NY  1 001 1 


VICE-PRESIDENT  -  OPERATIONS 
Creative  Data  Systems,  a  high-growth 
Kansas  City  based  software  firm,  mark¬ 
eting  nationally  to  the  publishing  indus- 
t^,  seeks  a  proven  results  oriented  indi¬ 
vidual  to  assume  the  position  of  Vice- 
President  of  Operations.  This  position 
reports  directly  to  the  president  of  the 
company. 

Responsibilities  include  development 
and  supervision  of  product  line  mana¬ 
gers,  development  and  attainment  of 
annual  plans  that  average  150%  to 
200%  growth  each  year,  increasing 
revenues  with  existing  clients,  acting  as 
major  customer  liaison,  managing  new 
customer  installations,  and  supervising 
continuing  customer  support. 

The  ideal  candidate  must  have  a  proven 
track  record  that  demonstrates  the  abil¬ 
ity  to  manage  a  group  of  highly  moti¬ 
vated  individuals  toward  a  common 
goal.  Computer  hardware/software 
exposure,  an  MBA,  and  consulting 
experience  are  a  plus. 

Salary  and  bonus  incentives  open. 
Please  send  a  resume  with  qualifica¬ 
tions  and  salary  requirements  to: 

Creative  Data  Systems 
9300  W.  noth  St.,  Suite  150 
Overland  Park.  KS  66210 


GENERAL  MANAGER 
California  daily  in  attractive,  growing 
market  seeks  (jM. 

Our  publication  is  an  award-winning 
7-day  daily  in  the  40M  plus  circulation 
range. 

Our  company  owns  several  daily  and 
weekly  newspapers,  shoppers  and 
magazines.  We  are  large  enough  to  offer 
numerous  advancement  possibilities, 
but  small  enough  not  to  have  lost  our 
sense  of  personal  touch. 

We  seek  a  TM  with  well-developed 
managerial,  people  and  analytical 
skills.  One  who  possesses  the  vision  to 
set  high  goals,  the  energy  and  drive  to 
execute  regardless  of  obstacles  and 
achieve  them. 

He  or  she  should  have  strong  advertis¬ 
ing  and  marketing  background  with  a 
proven  record  of  successes.  We  offer 
excellent  starting  salary,  annual  perfor¬ 
mance  bonus  and  liberal  fringe 
benefits. 

If  this  sounds  like  you,  send  us  your 
confidential  resume.  Box  1240,  Editor 
&  Publisher. 


HELP  WANTED 


ARTIGRAPHICS 


ARTIST — The  Greensboro  News  & 
Record  is  seeking  an  artist  for  the  news 
department.  Chief  qualifications  are  an 
ability  to  visualize  and  produce  innova¬ 
tive  feature  illustrations  and  informa¬ 
tional  graphics,  charts  and  maps  for  use 
with  news  content  under  deadline  pres¬ 
sure.  Full  knowledge  of  black  and  white 
and  color  reproductions  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  and  2  to  4 
years  daily  newspaper  experience. 
Submit  resume  to  Ben  Bowers,  VP/ 
Executive  Editor,  Greensboro  News& 
Record,  PO  Box  20848,  Greensboro, 
NC  27420. 


ARTIST 

The  Montgomery,  Alabama,  Advertiser 
is  seeking  a  newsroom  artist  skilled  at 
maps,  graphs,  charts.  Send  resumes, 
samples,  to  William  B.  Brown,  Manag¬ 
ing  Editor,  P.O.  Box  1000,  Montgom- 
erv.  AL  36192. 


CARTOONIST 


GAG/CONTINUITY  WRITER  sought  to 
join  talented,  off-beat  cartoonist  to 
develop  up-beat,  contemporaiy  humor 
comic  strip/panel  for  submission  to 
syndicates.  Box  1231,  Editor  & 
Publisher. 


DATA  PROCESSING 


NEWS  AND  SUN-SENTINEL 
COMPANY  has  two  openings  for  compu¬ 
ter  professionals  to  support  on-line,  real 
time  computer  systems  on  two  VAX 
1 1/780's  and  IBM  436 1 .  We  are  seek¬ 
ing  a  SYSTEMS  ANALYST  who  will  be 
responsible  for  interfacing  with  adver¬ 
tising  and  financial  users.  Prior 
implementation  and  support  of  adver¬ 
tising  receivables  system  is  required,  as 
is  3-5  years  of  COBOL  programming 
experience.  We  also  have  an  opening  for 
a  PROGRAMMER/ANALYST  with  two  to 
four  years  of  COBOL  programming 
experience.  This  position  will  be 
responsible  for  interfacing  with  circula¬ 
tion  users,  operations  personnel  and 
software  vendors.  Interested  candidates 
should  send  a  resume  to  News  &  Sun- 
Sentinel  Comoany,  PO  Box  14430,  Fort 
Lauderdale,  FL  33302. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  large 
Chicago-based  weekly  with  strong 
growth  potential.  Part  of  total  rebuilding 
process.  Join  excited  management 
team.  PO  Box  11181,  Chicago,  IL 
60611,  C/0  General  Manager. 


CIRCULATION  PROMOTION  MGR. 

A  progressive,  aggressive  growing 
30,000  7  day  publication  is  looking  for 
a  similar  type  to  join  its  staff. 

To  qualify  for  this  opportunity  you  must 
be  able  to  analyze,  make  judgments, 
plan,  organize  and  communicate.  You 
must  be  a  team  player.  A  minimum  of  3 
years  circulation  experience,  computer 
background,  budgeting  abilities, 
customer  service  strengths  and  layout 
knowledge  are  needed.  We  utilize  the 
CollierJackson  CIS  and  DATATRIEVE. 
Responsibilities  will  include  the  deve¬ 
lopment,  planning  and  implementation 
of  goal  oriented  short  and  long  term 
carrier  and  personnel  sales  promotions, 
working  closely  with  inside  and  outside 
staff,  in  addition  to  managing  the  office 
staff. 

If  you're  interested  please  write  to  us 
outlining  your  background  and  salary 
requirements. 

Telegraph  Publishing  Co. 

PO  Box  1008 
Nashua,  NH  03061 
Attn:  E.  McCabe. 
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HELP  WANTED 


CIRCULATION 


DISTRICT  MANAGERS.  We  are  looking 
for  a  few  eager  district  circulation 
managers  to  keep  pace  with  this  rapidly 
expanding  market  and  our  6  day  AM 
newspaper.  We  offer  a  truly  excellent 
salary  and  bonus  package.  Zone  5. 
Reply  in  confidence  to  Box  1242, 
Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
We  are  one  of  the  fastest  growing  metro¬ 
politan  newspapers  in  the  country  and 
we  have  an  award-winning  circulation 
team.  As  a  result  of  sustained  circula¬ 
tion  growth,  we  are  looking  for  a  moti¬ 
vated  professional  to  join  this  team  as  a 
PM  Home  Delivery  Manager. 

If  you  are  looking  for  a  challenging  posi¬ 
tion  in  a  fast-paced  metro  environment 
and  believe  results  are  obtained  through 
good  communications  and  positive 
leadership,  please  send  your  resume  to 
Tom  Peterson,  Circulation  Director,  The 
Orange  County  Register,  625  North 
Grand  Ave.,  Santa  Ana,  CA  92711. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Chain  of  established  free  distribution 
weekly  newspapers  requires  aggressive 
sales  director  with  strong  marketing  and 
personnel  skills.  Mail  delivered  TMC 
product  with  exceptionally  modern 
printing  plant  located  in  exploding  area 
of  Zone  2.  Very  adequate  compensation 
for  individual  with  proven  track  record. 
Box  1237,  Editor  &  Publisher. 


ASSISTANT  AD  DIRECTOR 
New  England’s  fastest-growing  news¬ 
paper  seeks  an  energetic  professional 
as  understudy  and  successor  to  its 
advertising  director,  someone  familiar 
with  all  aspects  of  ad  sales  and  new 
ideas  to  help  keep  us  growing.  Send 
letter,  resume,  and  salary  history  to 
Publisher,  Journal  Inquirer,  306  Prog¬ 
ress  Drive,  Manchester,  CT  06040. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MAKEUP 
NYC  Spanish  daily  newspaper  has  avail¬ 
able  a  position  in  the  advertising 
makeup  and  layqut  department.  Candi¬ 
date  must  be  bilingual,  capable  of  coor¬ 
dinating  work  between  sales,  art  and 
composing  departments.  Hands-on 
experience  in  makeup  and  layout. 
Salary  $20,000  plus  commensurate 
with  experience.  Colle*e  degree  a  plus. 
Equal  Opportunity  Employer.  Send 
resumes  to  Radio  City  Station,  PO  Box 
809,  New  York,  NY  10019. 


CLASSIFIED 

INSIDE  SALES  SUPERVISOR 


The  Seattle  Times  is  looking  for  an 
experienced  Classified  Supervisor  to 
provide  leadership  for  an  experienced 
inside  sales  group.  The  ideal  candidate 
will  have: 

-5  years  of  Newspaper  Sales  exper¬ 
ience  with  a  good  grounding  in  classi¬ 
fied  sales. 

-3  years  of  supenrising  and  managing 
sales  people. 

-An  understanding  of  marketing 
concepts  (a  college  degree  is 
preferred). 

-The  ability  to  motivate  others  and 
work  as  a  team  member. 

In  return,  we  offer  an  attractive  salary, 
bonus  and  benefit  package  plus  the 
challenge  of  working  on  two  major 
metro  newspapers  involved  in  a  JOA. 
Please  send  resume  and  salary  history 
to: 

Renee  C.  Follett 
Seattle  Times 
PO  Box  70 
Seattle,  WA98111 

No  Phone  Calls  Please! 


ADVERTISING 

MANAGERS 

The  Best  and  The  Brightest! 

We’ve  grown  tremendously  in  the  past  few  years.  Our  need 
for  the  best  and  the  brightest  advertising  professionals  has 
grown  too.  Opportunities  abound! 

We  have  an  immediate  need  for  Classified  and  Retail 
Advertising  Managers.  If  you  have  a  proven  track  record  of 
building  revenue  and  developing  people,  with  a  solid  back¬ 
ground  in  newspaper  advertising  sales,  we’d  like  to  hear 
from  you.  Prior  experience  with  TMC  products  a  definite 
asset  for  retail  applicants. 

Since  our  group-owned  newspapers  vary  in  size  and  loca¬ 
tion,  the  opportunities  will  vary  as  well.  You’ll  need  at 
least  one  to  two  years  supervisory  experience.  A  college 
degree  is  a  plus.  We’re  achievement  oriented,  you’ll  need 
to  be  too! 

Please  submit  letter  and  resume  including  salary  require¬ 
ments,  geographic  preference  and  long  term  goals  to: 

Box  1198,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISIING 


ADVERTISING  SALES  MGR.  for  fast 
growirig  L.l.  regional  business  publica¬ 
tion.  ucellent  opportunity  for  growth. 
Knowledge  of  L.l.  essential.  Immediate 
opening.  Negotiable  high  salary  plus 
incentives.  Non  smoker  preferred.  Send 
resume  to  2150  Smithtown  Ave.,  Ronk- 
onkoma,  NY  11779.  Call  Pat  Daly  for 
appointment  (516)  737-1700. 

ADVERTISING  DIRECTOR 
38,000  7  day  publication  seeking 
seasoned  professional  to  work  in  beauti¬ 
ful  southeastern  New  England.  Excel¬ 
lent  compensation  package  for  a  strong 
leader  and  motivator.  Send  resume  and 
salary  history  to  Raymond  Blume, 
General  Manager,  Fall  River  Herald 
News,  207  Pocasset  St.,  Fall  River,  MA 
02722. _ 

ADVERTISING  DIRECTOR 
Growing  Zone  3,  5  daily  with  25,0000 
circ.  seeks  an  experienced  ad  manager. 
Strengths  should  include  staff  training, 
TMC  experience  and  selling  in  a  compe¬ 
titive  market.  Send  resume  and  salary 
history  to  Box  1264,  Editor  & 
Publisher. 

ASSISTANT  ADVERTISINgIdTrECTOR 
for  medium  size  daily  in  New  Jersey. 
This  person  must  have  exceptional 
skills  in  all  areas  of  advertising  sales. 
This  person  must  be  able  to  motivate 
and  get  along  well  with  sales  staff.  Send 
resume  and  salary  history  to  Box  1195, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER 
to  lead  and  motivate  inside  sales  staff  of 
7  for  20,000  circulation  Knight-Ridder 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 

DISPLAY  MANAGER 
Oppprtunity  for  strong  manager  to  lead 
outside  sales  staff  of  9  (retail  and  clas¬ 
sified  di^lay)  in  highly  competitive 
market.  The  Boca  Raton  News  is  a 
Knight-Ridder,  20,000  circulation 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 

PRESENTATIONS  &  TRAINING 
100,000  daily  seeks  skilled  communi¬ 
cator  to  prepare  presentations  and  sales 
materials  and  train  sales  staff.  Must 
have  familiarity  with  competing  media, 
ability  to  analyze  research.  AV  and 
personal  computer  experience  desir¬ 
able.  Send  resume  and  samples  to: 
Personnel  Dept.,  Winston-Salem  Jour¬ 
nal,  PO  Box  3159,  Winston-Salem,  NC 
27102. _ 

SALES  MANAGER  for  western  zoned 
direct  mail  shopper.  Proven  ability  to 
lead  and  motivate  retail  sales  force  of  8 
- 10.  Strong  skills  in  planning,  develop¬ 
ing  and  implementing  marketing  strate¬ 
gies;  assisting  with  the  development  of 
annual  budget;  and  overseeing  the  day 
to  day  operations  of  the  department. 
Send  your  resume,  salary  requirments 
to  Box  1253,  Editor  &  Publisher. 

TELEMARKETING/CLASSIFIED 
MANAGER — Southwestern  Florida 
weekly  newspaper.  Ideal  position  for 
salesperson  with  strong  telemarketing 
and  classified  background  who  wants  to 
move  up.  Full  range  of  benefits.  Send 
full  details  and  salary  requirements  to 
Box  1241,  Editor  &  Publisher.  All 
replies  confidential. 

WEST  TENNESSEE  afternoon  daily  has 
an  immediate  opening  for  an  exper¬ 
ienced  display  advertising  salesperson. 
Send  resume  and  salary  requirements 
to  Advertising  Manager,  Union  City 
Daily  Messenger,  PO  Box  430,  Union 
City,  TN  38261. 
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HELP  WANTED 


COMBINATION  EDITING/REPORTING 
position  available  immediately  at 
33,000  daily  in  southern  West  Virginia. 
Will  accept  recent  college  graduate 
although  1-2  years  experience 
preferred.  Send  applications  and 
resumes  to  Executive  Editor,  The 
Register/Herald,  Drawer  R,  Beckley,  WV 

25802. _ 

AMBITIOUS  WEEKLY  NEWSPAPER  in 
Zone  2  needs  an  assistant  news  editor 
who  will  be  the  number  2  person  in  the 
news  department.  Must  have  a  clear 
picture  of  what  makes  for  solid  and 
interesting  stories  with  empahasis  on 
layout/design,  editing,  writing,  and 
managing  personnel.  If  interested, 
please  send  resume,  including  salary 
history  plus  clips  to  the  Freeman’s  Jour¬ 
nal,  Box  591  Cooperstown,  NY  13326 
or  call  (607)  547  2545. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


ASSISTANT  EDITOR 
A  Zone  1,  monthly  business  magazine 
that  prides  itself  on  being  readable  as 
well  as  informative  is  seeking  an  assis¬ 
tant  editor  who  can  edit  for  style, 
content,  story  flow  and  produce  appeal¬ 
ing  heads.  The  job  also  includes  some 
writing.  You  must  work  well  with  repor¬ 
ters  and  other  editors,  be  good  at  gener¬ 
ating  story  ideas,  and  thrive  on  respon¬ 
sibility.  You  should  have  the  ability  to 
interview,  write  imaginative  leads  and 
stories  that  are  strongly  organized  and 
analytical,  as  well  as  the  ability  to  help 
reporters  hone  these  skills.  You  should 
have  some  editing  experience,  a  strong 
background  in  reporting,  at  least  5 
years  experience  on  a  magazine  or  a 
daily  newspaper,  and  some  of  that 
experience  should  have  included  cover¬ 
ing  business  or  economics.  Send  a 
letter  outlining  your  qualifications, 
resume,  clips,  plus  your  salary  history 
and  desired  compensation  range  to 
Editor,  Business  NH,  177  East  Indust¬ 
rial  Drive,  Manchester,  NH  03103. 
Please  do  not  call. 

BUSINESS  REPORTER  with  some 

feneral  assignment  work  on  AM-PM 
0,000  combo  in  a  city  of  50,000  in 
north  central  Okalahoma.  Experience 
required.  Send  resume,  clips  to  Phil 
Brown,  Managing  Editor,  Enid  Morning 
News,  PO  Box  312,  Enid,  OK  73702. 

BUSINESS  REPORTER  who  can  dig  up 
scoops  and  help  us  dominate  local  busi¬ 
ness  coverage.  Enjoy  the  time  and 
resources  to  develop  big  stories.  Seven- 
member  staff;  excellent  salary  and 
benefits.  City  has  colleges,  character 
and  culture.  Resume  with  references 
and  clips  to  Editor,  Nashville  Business 
Journal,  PO  Box  23229,  Nashville,  TN 
37202. _ 

BUSINESS  REPORTER,  preferably  with 
at  least  a  year's  experience,  wanted  at 
Knight-Ridder  daily.  Send  resume, 
clips  and  references  to  Steve  Gitt,  Busi¬ 
ness  Editor,  The  Bradenton  Herald, 
102  Manatee  Ave.  W,  Bradenton,  FL 
33505. 

CITY  EDITOR  for  top  award  winning 
25,000  PM  daily  near  Atlanta. 
Requires  experience  in  city  desk  opera¬ 
tions.  Duties:  planning  coverage, 
assignments  and  follow-up  with  report¬ 
ing  staff,  meeting  public,  staying 
aggressively  on  top  of  news  in  a 
community  that  expects  a  paper  of  local 
application.  Contact  Pierre  Noth,  Depu¬ 
ty  Editor,  Rome  (GA)  News-Tribune, 
(404)  291-  6397. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Zone  4  morning  daily  seeks  enterprising 
hard  news  journalist  with  solid  repertor- 
ial  credentials.  Five  years  experience 
minimum.  Box  1200,  Editor  & 
Publisher. 

COLUMNIST 

Florida  PM  seeks  columnist  with  a 
sense  of  humor,  healthy  disrespect  for 
authority  and  an  interest  in  local 
people,  trends  and  issues.  Send 
resume,  references,  clips.  Box  1212, 
Editor  &  Publisher. 

COPY  DESK  CHIEF 

The  Tacoma  News  Tribune,  a 
McClatchy  Newspaper,  seeks  a  skilled 
manager  and  wordsmith.  He/she  will 
mold  a  crew  that  can  make  copy  sing, 
headlines  whistle.  Slot  experience 
required.  Send  resume,  complete 
edition  of  current  paper  to  Tom  Osbor¬ 
ne,  News  Editor,  PO  Box  11000,  Taco¬ 
ma,  WA  98411. 


COPY  EDITORS 

Florida  PM  seeks  copy  editors  who  prac¬ 
tice  the  fundamentals  to  produce  clear 
copy  and  lively  pages.  Send  resume, 
references,  tearsheets.  Box  1213, 
Editor  &  Publisher. 

COPY  EDITOR 

Award-winning,  growing  Central  Califor¬ 
nia  newspaper  with  73,000  daily  circu¬ 
lation,  80,000  on  Sunday  has  a  full¬ 
time  slot  for  a  newsroom  copy  editor 
who  has  daily  newspaper  experience  in 
copy  selection  and  editing,  layout  and 
news  packaging  with  graphics  planning. 
Desire  two  years  daily  experience  with 
supervisory  background,  good  commu¬ 
nications  skills,  ability  to  work  well  with 
others,  knowledge  of  production  tech¬ 
niques  including  front-end  systems  and 
Spanish  fluency.  Expect  hard  work  and 
good  rewards  like  working  evenings  and 
some  weekends  and  enjoy  challenges- 
this  is  the  job  for  you! 

37  '/2  hour  work  week,  sa'ary  $500  to 
$664  per  week,  DOE;  excellent  health 
benefits,  sick  leave  and  vacation. 
Interested?  Qualified?  Send  resume 
outlining  experience,  best  7  clips  and  3 
professional  references  to:  Marilyn 
D'Accardo,  Personnel  Department,  PO 
Box  3928,  Modesto,  CA  95352.  An 
EOE/Women  or  minorities  encouraged 
to  apply. 

COPY  EDITORS 

New  York  Metropolitan  daily  seeks 
knowledgeable  experienced  copy 
editors  to  handle  local  and  wire  copy.  If 
you  are  experienced  in  page  layout, 
headline  and  caption  writing  and  have 
outstanding  grammatical  skills  we  can 
offer  an  exciting  career  opportunity  with 
a  rapidly  growing  newspaper.  For  imme¬ 
diate  consideration  call  T.  Kerrigan  at 
the  News  Tribune  (201)  442-0400  or 
mail  resumes,  clips  and  salary  require¬ 
ments  to  1  Hoover  Way,  Woodbridge, 
NJ  07095.  EOE. _ 

COPY  EDITOR,  BOATING 
Join  two-person  copy  desk  working  with 
small  but  excellent  staff  of  reporters  on 
the  nation's  leading  boating  newspaper. 
We  want  a  creative  editor  who  handles 
words  and  writers  well,  moves  alot  of 
copy  skillfully,  has  a  good  sense  of 
layout  and  design  and  is  deft  with  head¬ 
lines  and  blurbs.  Boating  knowledge 
/experience  a  plus.  Pleasant  work  envi¬ 
ronment;  Competitive  salary.  Please 
send  resume  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 

COPY  EDITOR  for  small  but  growing  NJ 
daily.  Must  have  some  previous  desk 
experience,  good  command  of 
language,  and  flair  for  layout  and  head¬ 
line  writing.  NJ  native  preferred.  Salary 
commensurate  with  experience.  Send 
resume,  clips  to  Box  1239,  Editor  & 
Publisher. 


HELP  WANTED 


COPY  EDITORS  for  Connecticut  daily. 
Experience  preferred,  but  will  consider 
recent  journalism  graduates.  Excellent 
benefits  and  profit  sharing.  Send 
resume  and  layout  samples  to  Box 
1228,  Editor  &  Publisher. 

COPY  EDITOR  The  York  Daily  Record,  a 
40,000  AM  seving  the  87th  largest 
metro  area  in  the  U.S.,  is  about  to  intro¬ 
duce  a  Sunday  publication.  As  a  result, 
we  are  expanding  our  copy  desk.  If 
you've  got  a  track  record  of  concise  edit¬ 
ing,  bright  heads,  pleasing  graphics  and 
an  ability  to  meet  deadlines,  you  may  be 
the  person  we’re  looking  for.  In  return, 
we  offer  competitive  pay  and  the  oppor¬ 
tunity  to  work  in  a  quality  conscious, 
growth  oriented  atmosphere.  Inter¬ 
ested?  Send  a  resume,  cover  letter  and 
samples  to  Dave  McCoy,  Managing 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 

COPY  EDITORS  AND  REPORTERS 
needed  for  an  aggressive  Sunbelt  after¬ 
noon  daily  in  a  capital  city.  I  you’ve  got 
the  ambition  we’ll  give  you  a  place  to 
grow  and  develop  your  talents.  Send 
resume,  clips  to  Box  1245,  Editor  & 
Publisher. 

COPY  EDITOR 

The  Montgomery,  Alabama,  Advertiser 
is  seeking  applicants  with  strong  spell¬ 
ing  and  grammar  skills  for  its  copy  desk. 
1-2  years  experience  preferred,  but 
promising  entry  level  candidates  will  be 
considered.  Send  resumes  to  William  B. 
Brown,  Managing  Editor,  P.O  Box 
1000,  Montgomery,  AL  36192. 

COPY  EDITOR 

Copy  editor  needed  for  7-day,  33,000 
AM.  We  have  a  commitment  to  quality 
and  want  a  copy  editor  who  does,  too. 
Our  universal  desk,  copy  editors  edit, 
write  headlines  and  design  pages  for 
news,  sports  and  feature  sections.  Send 
resume  and  work  samples  to  Anne 
Green,  News  Editor,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro,  KY 

42302. _ 

$25,000-$30,000  for  assistant  editor 
with  management  experience  for 
25,000  circulation  Arizona  lifestyle 
magazine.  Send  resume  to  Editor,  Tom 
Kuhn,  PO  Box  33201,  Phoenix,  AZ 
85067. 

EDITOR 

CORPORATE  REPORT  MINNESOTA 
MCP  Inc.  is  looking  for  a  minimum  of  3 
years  business  journalism  editing.  Job 
responsbilities  include  the  leadership  of 
a  full  time  staff  and  stable  of  free¬ 
lancers.  Good  writing,  reporting  and 
editing  skills  essential.  Heavy  know¬ 
ledge  of  local  business  community  a 
plus.  The  perfect  opportunity  for  the 
right  individual.  Send  resume  and 
salary  history  tO: 

Attention:  Publisher 

MCP  Inc. 

600  First  Avenue  North 

Suite  600 

Minneapolis,  MN  55403 

EDITORIAL  WRITER 
The  Oregonian,  largest  newspaper  in 
the  Pacific  Northwest  seeks  a  broad- 
gauge  editorial  writer,  preferably  with 
solid  background  in  scientific/technical 
and  business/economic  subject  areas  to 
join  9-writer  editorial  staff.  Prior  editor¬ 
ial  writing  not  essential,  if  excellent  and 
writing  and  analytical  skills  can  be 
documented  in  news  reporting  or  in 
academic,  think-tank,  business  or 
broadcasting  organizations.  Send  letter 
and  resume  to  Personnel  Director,  The 
Oregonian,  1320  SW  Broadway,  Port¬ 
land,  OR  97201.  An  Equal  Opportunity 
Employer. 

EDITOR  NEEDED  for  antique  weekly 
newspaper.  AntiqueWeek,  PO  Box  90, 
Knightstown,  IN  46148  or  l-(800) 
i  428-4156. 
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EDITORIAL 

EDITOR-RESEARCH  CONSULTANT  to 
research,  write  and  edit  literature, 
history,  geography  from  old  traditional 
Persian  into  simplified  Farsi.  Duties 
include  preparing  question  and  answers 
to  be  used  in  preparation  of  educational 
games  for  young  children  and  selected 
text.  Must  be  able  to  work  without 
supervision.  Must  be  fluent  in  writing 
and  reading  Farsi.  Requires  MA  in 
Persian  literature  or  Middle  Eastern 
literature  with  minimum  24  semester 
units  in  Persian  literature  and  1  year 
experience  in  editing,  as  well  as  2  years 
experience  in  working  with  elementary 
age  children.  Salary  $35,600  a  year. 
Job  site  and  interview  Modesto,  Califor¬ 
nia.  Send  this  ad  and  a  resume  to  Job 
No.  AW  5001,  PO  Box  9560, 
Sacramento,  CA  95823-0560  no  later 
than  August  24. 

EDITOR 

Small  North  Alabama  daily  seeks 
managing  editor  to  direct  outstanding 
staff  on  a  newspaper  committed  to 
quality  journalism.  Great  opportunity 
for  experienced  reporters  looking  to 
move  up.  Must  be  organized,  good  with 
people,  skilled  writer-photographer. 
Good  benefits,  salary  commensurate 
with  experience.  Send  resume,  salary 
requirements  and  non-returnable  clips 
to  Bob  Bryan,  Publisher,  Athens  News 
Courier,  PO  Box  670,  Athens,  AL 
35611. 

ENTERTAINMENT  &  ARTS  writer/editor 
for  300,000  Sunday  section.  Prefer 
solid  background  in  Music/Theater 
criticism.  Send  resume  to  Box  1219, 
Editor  &  Publisher. 

EXECUTIVE  EDITOR  WANTED— A 
person  knowledgeable  and  committed 
to  Catholic  Church  teaching,  with 
strong  writing  ability,  good  leadership 
qualities  and  willingness  toward  high 
visibility  in  the  community.  The  Execu¬ 
tive  Editor  will  act  as  the  chief  executive 
officer  of  The  Pilot,  and  in  close  associ¬ 
ation  with  its  Publisher,  Bernard  Cardi¬ 
nal  Law.  Salary  negotiable  and  includes 
excellent  health  benefits.  Fall  1986 
starting  date  anticipated. 

Resume,  samples  of  writing  and  300 
(approx.)  word  essay  on  "The  Role  of 
the  Catholic  Editor  in  Today's  Catholic 
Press”  should  be  sent  to: 

Rev.  Peter  Conley 
Secretary  for  Community  Relations 
Archdiocese  of  Boston 
49  Franklin  Street 
Boston,  MA  02110 

EXECUTIVE  SPORTS  EDITOR  to 
manage  merged  sports  departments  for 
two  NY  metro  dailies,  one  AM,  the  other 
PM,  with  combined  64,000  circulation. 
Candidate  should  be  highly  self- 
motivated,  idea  charged  to  produce  top- 
notch  sports  section  with  local  sports, 
local  major  league  teams  and  features. 
Box  1215,  Editor  &  Publisher. 

;  FASHION  WRITER 
P.M.  Newspaper  is  looking  tor  a  knowl¬ 
edgeable  writer  who  can  generate  lively 
fashion  copy  from  the  local  and  national 
scenes,  plus  an  occasional  non-fashion 
feature.  Send  clips  and  resume  to; 
Living  Editor,  Indianapolis  News,  P.O. 
Box  145,  Indianapolis,  IN 
46206-0145. 


FEATURE  EDITOR  L 

Our  feature  sections  need  a  leader  to  Award-wini 
give  them  better  focus,  direction  and  ing  (2)  for 
energy.  We  are  going  to  fill  this  position  Writing  a 
with  an  editor  who  knows  how  to  meet  important, 
these  goals.  We  are  a  group  of  Daily/  features  or 
Weekly  newspapers  in  a  strong  New  covers  maj 
England  Market.  This  position  offers  a  other  tradil 
highly  competitive  salary  and  benefits  ibie  with 
package.  Please  send  resume  and  Resume,  : 
salary  history  in  confidence  to:  Box  Midland  (T 
1250,  Editor  &  Publisher.  Box  1650, 

EDITOR  &  PUBLISHER  for  August  9,  1986 


FINANCE  WRITER.  Writes  weekly, 
locally  oriented  stocks  column.  Covers 
local  banks,  brokerages  and  insurance 
companies.  Experience  a  must.  Salary 
mid-$20s.  Resume  and  clips  to  Brian 
Tucker,  Editor,  Crain's  Cleveland  Busi¬ 
ness,  140  Public  Square,  Cleveland, 
OH  44114. 

GENERAL  ASSIGNMENT  reporter. 
Send  resume  and  clips  to  Managing 
Editor,  Daily  Sentinel,  333  W.  Domi¬ 
nick  St.,  Rome,  N.Y.  13440. 

GENERAL  ASSIGNMENT  REPORTER 
with  some  news  desk  work  on  AM-PM 
30,000  combo  in  a  city  of  50,000  in 
north  central  Oklahoma.  Experience 
preferred.  Send  resume  and  clips  Phil 
Brown,  Managing  Editor,  Enid  Morning 
News,  PO  Box  312,  Enid,  OK  73702. 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

GRAPHICS  DESIGNER 
The  Roanoke  Times  &  World  News  is  a 
125,000  all-day  newspaper  located  in 
the  Blue  Ridge  Mountains  of  beautiful 
southwest  Virginia. 

We  are  looking  for  a  graphics  designer 
for  our  news  art  department.  This 
person  will  be  responsible  for  day-to- 
day  assistance  for  our  news  and  s^rts 
copy  desk  and  hands  on  production  of 
display  page  and  special  news  package 
design,  plus  informational  graphics. 
Must  have  a  working  knowledge  of  color 
printing  and  makeup.  Heavy  emphasis 
will  be  placed  on  typography  and  design 
skills. 

To  apply,  send  resume  and  work 
samples  to: 

Steve  Stenson 

Features/Art  Director 
Roanoke  Times  &  World  Newws 

P.O.  Box  2491 

Roanoke  VA  24010 
An  equal  opportunity  employer 

GROWING  HARD-NEWS-ORIENTED, 
Zone  2  daily  has  opening  for  aggressive, 
enthusiastic  reporters  who  aren't  afraid 
of  thorough  suburban  coverage.  Also 
considering  applications  for  future 
copy-editing  positions.  Box  1189, 
Editor  &  Publisher, 

HELP  WANTED:  EDITORIAL 
Experienced  copy  editors  and  reporters 
sought  by  progressive  medium-size 
west  Texas  daily.  Creativity,  resource¬ 
fulness  and  hustle  required.  Competi¬ 
tive  salaries,  benefits.  Send  resume, 
clips  to  News  Editor  Keith  Briscoe  or 
City  Editor  Jeff  Langley,  The  Odessa 
American,  PO  Box  2952,  Odessa, 
Texas  79760.  No  phone  calls,  please. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  985(33. _ 

Immediate  opening.  Top  flight 
REPORTER/PHOTOGRAPHER  for 
award  winning  mountain  resort  weekly 
in  northern  New  Mexico.  Must  enjoy 
summer/winter  outdoor  sports,  rural 
lifestyle.  Fun  surroundings,  excellent 
opportunity  for  serious  community  jour¬ 
nalism  type.  Cover  letter  and  resume 
with  salary  requirements  to:  Sangre  de 
Cristo  Chronicle,  Drawer  I,  Angel  Fire, 
NM  87710. 

LIFESTYLE  EDITOR 
Award-winning,  30,000  daily  has  open¬ 
ing  (2)  for  lifestyle  editor,  staff  writer. 
Writing  ability,  page  design  talent 
important.  Department  produces 
features  on  important  subjects  but  also 
covers  major  social  galas  and  publishes 
other  traditional  news.  Attitude  compat¬ 
ible  with  that  policy  important. 
Resume,  samples  to:  Jim  Servatius, 
Midland  (Texas)  Reporter-Telegram,  PO 
Box  1650,  Midland,  TX  79702. 


JOURNALIST  WANTED  for  weekly  busi¬ 
ness  newspaper.  Must  display  strong 
reporter's  instincts  and  exceptional 
writing  and  editing  ability.  Ideal  candi¬ 
date  has  at  least  1-2  year's  experience 
at  daily  newspaper.  Good  benefits.  Pay 
commensurate  with  experience  and 
ability.  Send  resume  and  clippings  to: 
Editor,  Rubber  &  Plastics  News,  Aa 
Crain  Communications  Publication,  34 
N.  Hawkins  Ave.,  Akron,  OH  44313. 

LIFESTYLE  SECTION  EDITOR 
Award-winning  Lifestyle  Section  on 
100,000-plus  circulation  Zone  5  daily 
needs  experienced  professional  with 
leadership,  imagination  and  ambition  to 
direct  a  well-motivated  staff.  Send 
resume,  samples  of  best  sections,  refer¬ 
ences  to  Box  1225,  Editor  &  Publisher. 

MANAGING  EDITOR 
If  your  ideas  for  improving  a  newspaper 
range  from  the  local  news  on  front  page 
to  features  in  the  Living  section. 

If  you  can  look  at  the  wire  and  see  the 
local  angle. 

If  you  enjoy  sitting  down  with  a  young, 
talented  reporter  to  help  make  good 
copy  shine. 

If  you've  got  at  least  three  years 
management  experience  and  good  orga¬ 
nizational  skills  to  help  run  a  newsroom 
full  of  aggressive,  award-winning  repor¬ 
ters  and  editors. 

If  you've  always  wanted  to  work  for  a 
paper  that  believes  good  stories  deserve 
good  color  pictures  and  good  graphics, 
ff  you've  been  looking  for  a  chance  to 
get  involved  and  learn  about  every 
aspect  of  managing  a  good  NEWSpaper. 
This  is  your  shot. 

22,000  AM  in  rural  area  2-3  hours  from 
major  East  Coast  cities.  This  is  a  paper 
you  have  to  see  to  believe.  Send  resume 
and  salaiy  history  in  confidence  to  Jim 
Sachgtti,  Editor,  Press-Enterprise, 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. _ 

MANAGING  EDITOR  wanted  for  small 
daily  AM  newspaper  in  Zone  2.  Ability 
to  write,  organize  and  manage  a  must. 
Prefer  person  with  some  knowledge  of 
computers.  Write  Box  1232,  Editor  & 
Publisher. 

METRO  DAILY  in  Southwest  seeks 
talented  editorial  writer  fully  know¬ 
ledgeable  in  national,  international  and 
economic  affairs.  Conservative 
viewpoint.  Top  pay,  benefits.  Send 
resume,  samples  to  Box  1248,  Editor  & 
Publisher. _ 

NEWS  EDITOR 

Immediate  opening  for  experienced 
news  editor.  Strong  supervisory,  layout 
and  head  writing  skills  necessary.  Top 
pay  and  benefits.  Strong  professional 
with  minimum  of  4  years  experience. 
Become  part  of  an  aggressive  news 
management  team  at  a  progressive 
Zone  5  metro  area  daily.  Send  resume, 
references,  work  samples  and  salary 
requirements  to  Box  1214,  Editor  & 
Publisher. 

NEWS  EDITOR 

College-town  daily  seeks  a  self  starter 
for  the  top  slot  on  its  AM  edition.  Job 
gives  a  lot  of  autonomy.  Position  calls 
for  strong  skills  in  wire  selection  and 
layout  and  a  sense  of  fun.  We  are  a 
23,500-circulation  Knight-Ridder 
newspaper.  Send  resume  and  samples 
of  editing  and  layout  to  the  Personnel 
Department,  Centre  Daily  Times,  Box 
89,  State  College,  PA  16804.  Equal 
Opportunity  Employer. 

NEWS  EDITOR.  40,000  Sunday  paper 
in  Maine  needs  editor  who  is  word 
perfect,  creative  in  design  and  color 
graphics  and  quick  with  the  wire.  Pay  in 
low  20's.  Also  needed:  copy  editors  for 
the  dailies.  Pay  in  mid  to  high  teens. 
Write  executive  editor,  Lewiston  Daily 
Sun,  104  Park  St.,  Lewiston  Mt 
04240.  No  calls  please. 


PUBLIC  RELATIONS  AGENCY  in  Chica¬ 
go  needs  good  business  writer  that  can 
write  quality  releases  on  freelance 
basis.  Contact  Mr.  Simon  (312) 
291-1616. _ 

REPORTER  with  proven  flair,  savvy, 
and  depth  needed  in  September  to  join 
8-member  staff  of  quality  broadsheet 
weekly  in  Cosmopolitan  seaside 
community,  80  miles  from  New  York. 
Full-time  experience,  car  and  camera 
required.  Send  clips  resume,  letter  and 
salary  requirements  to  Box  1197, 
Editor  &  Publisher. 

REPORTER 

Florida  PM  seeks  smooth,  aggressive 
reporter.  Send  resume,  references,  best 
ten  clips.  Box  1211,  Editor  & 
Publisher. 

REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa¬ 
tility.  Do  not  call.  Send  correspondence 
to:  Editor,  Business  NH,  177  East 
Industrial  Drive,  Manchester,  NH 
03103. 

REPORTER  WANTED.  Enterprise  and 
investigative  work.  You'lle  have  the  time 
and  resources  to  do  top  quality  articles. 
Sunday  Newspaper  in  Northern  New 
England.  Pay  in  high  teens.  You  must 
have  excellent  feel  for  the  language, 
digging  skills  and  be  willing  to  work 
hard.  Ideal  stepping  stone  to  reporting 
for  a  major  metro.  Northeast  responses 
given  preference.  Box  1261,  Editor  & 
Publisher. 

REPORTER 

The  New  Haven  Advocate,  the  news  and 
arts  weekly  in  New  Haven,  CT  seeks  a 
full  time  reporter  with  a  minimum  of  2 
years  experience  with  hard  news  and 
investigative  reporting.  Knowledge  of 
the  city  of  New  Haven  as  well  as  the 
overall  New  England  region  essential. 
Copy  editing  experience  and  experience 
with  full  length  magazine  style  features 
helpful.  Resume  and  clips  to  Editor, 
New  Haven  Advocate,  1 184  Chapel  St., 
New  Haven,  CT  06511. 


NATIONWIDE 

SEARCH 


Respected  30,000  Mid- 
Atlantic  daily  and  Sunday 
AM  plans  a  major  staff 
expansion. 

We  are  searching  the 
country  for  excellence: 
beginning  reporters; 
reporters  with  2  or  3 
years  experience;  copy 
editors  and  sports 
writers. 

Our  positions,  which 
carry  top  pasring  benefits, 
will  offer  excellent  poten¬ 
tial  for  advancement  into 
higher  management. 
Send  resume,  clips  and 
references  to: 

Box  1210 
Editor  &  Publisher 


HELP  WANTED 


SENIOR  SCIENCE  WRITER 
The  Cornell  University  News  Service 
seeks  a  professional  science  journalist 
to  lead  its  coverage  of  science  and  tech¬ 
nology,  including  physical  and  natural 
sciences,  biotechnology,  supercompu¬ 
ter  center,  and  agricultural  sciences, 
comprising  a  varied  and  exciting 
$200-million-a-year  research  program. 
Cornell,  with  its  eight  designated 
national  centers,  is  a  leading  recipient 
of  funds  from  the  National  Science 
Foundation.  Applicants  should  be 
experienced  in  digesting  complex  tech¬ 
nical  information  and  writing  it  in  crea¬ 
tive  journalistic  format,  should  have 
wide  contacts  in  the  community  of 
science  journalists  to  spark  national 
media  coverage  of  major  research 
university.  Supervision  of  the  science¬ 
writing  staff  will  be  part  of  the  job,  with 
salary  offer  depending  upon  experience. 
Graduate-level  education  desirable. 
Apply  with  resume  and  clips  tO: 

Ms.  Karen  A.  Walters 
Search  Coordinator 
Cornell  University  News  Service 
no  Day  Hall 

Ithaca,  N.Y.  14853-2801. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 

SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 

SPORTS  REPORTER  entry  level  posi¬ 
tion  with  award  winning  weekly  in  resort 
area.  Clean,  lively,  accurate  writing  a 
must.  Car  and  camera  required.  Imme¬ 
diate  opening.  Send  resume  to  Hamp¬ 
ton  Chronicle-News,  Box  1071,  West- 
hampton  Beach,  NY  11978. 

TECHNICAL  EDITOR/WRITER  for 
prestigious  trade  magazines  on  electro- 
and  fiber-optics.  Productive  pro  journal¬ 
ist  needed  with  strong  science  back¬ 
ground  to  join  busy  Torrance  CA  office 
of  growing  publisher.  Top  salary,  bene¬ 
fits,  great  opportunity.  Send  resume, 
salary  history,  clips  to  editor,  P.O.  Box 
5309,  Torrance  CA  90510. 

THE  ANCHORAGE  DAILY  NEWS,  Alas- 
ka's  largest  newspaper,  seeks  an  exper¬ 
ienced  copy  editor  for  its  forward  look¬ 
ing,  graphically  strong  features  desk. 
Applicants  should  be  adept  at  copy 
editing,  headline  writing  and  layout. 
Creative  contributions  to  story  develop¬ 
ments  expected.  Send  resume,  work 
samples  and  salary  history  to  Mark 
Dent,  Anchorage  Daily  News,  P.O.  Box 
1  4-900  1,  Anchorage,  AK 
99514-9001.  No  phone  calls  please. 
An  Equal  Opportunity  Employer. 

THE  BOSTON  HERALD 
Continued  rapid  growth  forces  us  to 
again  beat  the  bushes  for  talented-but 
experienced-copy  editors.  Reporting 
background  and  at  least  three  years' 
editing  experience  a  must.  Previous 
tabloid  layout  experience  helpful.  We’re 
looking  for  doers  who  want  to  grow  with 
us.  EOE.  Write  to: 

George  Kindel 

Assistant  Managing  Editor-News 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 
No  phone  calls,  please! 

THE  FORT  LAUDERDALE  NEWS/Sun 
Sentinel  is  looking  for  a  creative  indivi¬ 
dual  with  a  minimum  of  three  years 
experience  in  layout  and  design  of 
features  sections.  Applicants  must  have 
the  ability  and  energy  to  design  consis¬ 
tently  attractive,  vibrant  and  reader- 
friendly  pages.  Send  ten  clips  showing 
layout/design  and  headline  skills, 
resume  and  references  to  Valerie 
Nagler,  Features  Desk  Editor,  Ft. 
Lauderdale  News/  Sun  Sentinel,  PO 
Box  14430  Ft.  Lauderdale,  FL  33302. 
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HELP  WANTED 


OUR  24,000-circulation  daily  is  looking 
for  a  highly  motivated  reporter  who 
thrives  in  an  intensive  environment.  We 
are  a  great  second  stop  for  the  reporter 
who  wants  to  step  up  to  the  next  level, 
although  we  will  consider  the  exception¬ 
al  recent  graduate.  Send  a  cover  letter 
expressing  your  views  of  what  a  reporter 
should  be,  along  with  clips  to  Box 
1256,  Editor  &  Publisher. _ 

SPORTS  EDITOR-Personable, 
communis  minded,  people  manager  for 
mid-size  Zone  5  PM  that  emphasizes 
local  sports  and  active,  diverse  sports 
region.  Strong  organizational/editing/ 
layout  skills  a  must.  No  position  for 
those  who  think  sports  pages  begin  and 
end  with  the  pros.  Box  1257,  Editor  & 
Publisher. 

SPORTS  DESK  PERSON 
Experienced  pro  to  head  our  sports  desk 
operation.  We're  a  70,000  am  state 
capital  paper  in  the  middle  of  Illinois. 
Successful  candidate  will  be  long  on 
editing  and  layout  skills,  with  demon¬ 
strated  efficiency  and  accuracy.  Sensi¬ 
tivity  to  proper  use  of  photographs  is 
essential.  All  evening  and  weekend 
shifts.  Good  salary,  top  benefits, 
comfortable  new  work  environment. 
Please  send  page  samples  and  salary 
needs  (no  phone  calls):  Managing 
Editor,  The  State  Journal-Register,  One 
Copley  Plaza,  P.O.  Box  219,  Spring- 
field,  IL  62705.  An  equal  opportunity 
employer. 

THINK  ABOUT  YOUR 

FUTURE, AND  OURS 
Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  would 
consider  signing  on  with  one  of  the  best 
non-metro  newspapers  in  the  country, 
let  us  know  who  you  are  and  where  you 
are.  We  don’t  have  an  opening  at  the 
moment,  but  when  we  do,  we'll  hire  the 
best.  If  you  have  at  least  five  years'  daily 
newspaper  experience  and  think  you'll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn’t  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  The  Anchorage  Daily  News,  PO 
Box  14-9001,  Anchorage,  AK 

99514-9001. _ 

TOP  EDITOR 

Our  growing  New  England  Daily/Weekly 
newspaper  chain  is  looking  for  an  exper¬ 
ienced  top  editor  to  lead  our  group  of 
excellent  local  newspapers  and 
outstanding  journalists.  We  want  a 
"teacher"  who  is  long  on  energy,  orga¬ 
nization  and  leadership.  This  position 
offers  a  highly  competitive  salary  and 
benefits  package.  Please  send  resume 
and  salary  history  in  confidence  to:  Box 
1250,  Editor  &  Publisher. 

TRADE  MAGAZINE  EDITOR 
National  monthly  trade  magazine  on 
vehicle  cleaning  is  seeking  editor  with 
3-5  years  journalism  experience.  Must 
show  demonstrated  interest  in  business 
journalism  and  be  willing  to  move  to 
upstate  NY.  Salary  and  benefits  compe¬ 
titive.  Send  resume  to  Box  1 161,  Editor 
&  Publisher. 

VETERAN  REPORTER-a  growing, 
50,000  plus  Sunday  newspaper  needs 
a  professional  reporter  with  at  least  3 
years  experience  to  do  quality  writing. 
We  want  someone  who  can  tell  the  read¬ 
ers  what  is  happening  in  clear,  concise 
manner.  Our  city  and  surrounding  area 
are  some  of  the  most  pleasant  in 
Pennsylvania,  and  we  work  with  some  of 
the  newest  computer  equipment  in  our 
modern  offices.  Our  work-week  is  Tues¬ 
day  through  Saturday.  Salary  will  be 
based  on  experience.  Please  send 
resume  and  clips  to  David  Hennigan, 
Editor,  York  Sunday  News,  PO  Box 
1961,  205  N.  George  Street,  York,  PA 
17405. 


HELP  WANTED 


WATERTOWN  DAILY  TIMES-serving 
fast  growing  area  of  New  York  State-is 
launching  Sunday  edition  in  fall  and 
has  vacancies: 

•State  Editor  creative  manager  needed 
to  supervise  13  reporters  in  seven 
bureaus 

•Reporters-for  city  room,  bureaus, 
sports 

•Copy  Editor 
•Photographer 

Above  average  salaries.  Company  paid 
life  insurance,  generous  savings  plan, 
pension. 

Ideal  community  to  raise  family.  Close 
to  Thousand  Islands,  Adirondacks. 
Candidates  from  Northeast  preferred. 
Write  Vacancies,  The  Times,  Water- 
town,  NY  13601.  Please,  no  phone 
ca  "s. 

Wausau,  Wis.,  Daily  Herald,  a  Gannett 
newspaper,  seeks  a  city  editor  to  lead 
local  news  staff.  We'll  hire  person  who 
excels  in  leadership,  staff  development 
and  planning,  and  who  wants  to  work  at 
25,000,  7-day  paper  where  improve¬ 
ment  is  constant  goal.  Send  resume, 
clips,  salary  requirements  to:  Editor, 
Geri  Nikolai,  Wausau  Daily  Herald,  PO 
Box  1286,  Wausau,  Wl  54401.  An 
Equal  Opportunity  Employer. 

WEEKEND  EDITOR 

The  Salina  Journal  has  an  opening  for  a 
weekend  editor.  Reporting  and  editing 
experience  required.  Person  hired  will 
have  major  responsibilities  for  Saturday 
and  Sunday  editions,  including  plan¬ 
ning  and  supervision  of  special  report¬ 
ing  projects.  Good  salary  and  benefits. 
Send  written  letter  of  application, 
resume  and  samples  of  published  work 
to  Kay  Berenson,  Executive  Editor,  The 
Salina  Journal,  PO  Box  740,  Salina 
KS  67402-0740. 


LOOKING  FOR  SALESPERSON  with  ex¬ 
perience  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 

THE  NATION'S  LARGEST  newspaper 
supply  company  is  looking  for  a  few 
good  sales  professionals.  Total  respon¬ 
sibility  for  the  development  and  expan¬ 
sion  of  several  key  multi-state  market¬ 
ing  areas.  Up  to  50%  travel.  Market 
centers  include:  Dallas,  Kansas  City, 
Minneapolis/St.  Paul  and  Atlanta. 
Please  send  resume,  with  experience 
and  earning  requirements,  to  Box  1217 
Editor  &  Publisher. 


HELP  WANTED 


MARKETING 


SENIOR  MARKETING/ 

SALES  EXECUTIVE 

Rapidly  expanding,  well  respected 
newspaper  systems  house  with  proven 
products  and  $2  million  in  annual  sales 
seeks  experienced  manager  to  head 
national  marketing  efforts.  Successful 
sales  track  record  in  production,  adver¬ 
tising  and  business  system  sales  is 
required.  Extensive  newspaper  experi¬ 
ence  essential.  Excellent  compensation 
package  available  for  individual  with 
proven  leadership  skills.  Write  to  Soft¬ 
ware  Consulting  Services,  3162  Bath 
Pike,  Nazareth,  PA  18064. 

_ PRESSROOM _ 

EXPERIENCED  GOSS  URBANITE 
pressperson.  Great  location.  Good 
benefits.  In  Florida  West  Coast.  Contact 
Arnold  MacDonald  (813)  629-2511. 

PRESSROOM 

The  Fort  Lauderdale  News  and  Sun 
Sentinel  has  immediate  openings  for 
experienced  presspersons.  Individuals 
must  have  completed  apprenticeship 
and  have  previous  experience  on  double 
wide  web-fed  letterpress  or  offset.  Send 
resume  to  our  Personnel  Department, 
News/Sun-Sentinel  Company,  PO  Box 
14430,  Fort  Lauderdale,  FL  33302. 

PRESS  ROOM  MANAGER,  mid-size 
daily.  Zone  2.  Dilitho  experience  help¬ 
ful.  Group  newspaper  in  lovely  subur¬ 
ban  area.  Apply  in  confidence  to  Box 
1243,  Editor  &  Publisher. 

WORKING  FOREMAN 
Requires  experience  with  Goss 
Community  press.  Emphasis  on  quality 
with  extensive  color.  Contact  Tom  Reed 
(912)  923-6432.  PO  Box  2678, 
Warner  Robins,  GA  31099. 

WORKING  FOREMAN  well  rounded  for 
Florida  West  Coast  operation.  Take 
charge,  self  starter  to  run  pressroom. 
Goss  Urbanite  expertise  mandatory. 
Contact  Arnold  McDonald,  (813) 
629-2511. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


FIELD  SALES 
MANAGERS 


GRAPHIC  MANAGE¬ 
MENT  ASSOCIATES 
INC.,  the  Inserter 
Company,  has  immediate 
requirement  for  Field 
Sales  Manag^ers  responsi¬ 
ble  for  the  marketing  and 
sales  of  GMA  inserting 
system  to  the  newspaper 
industry  throughout  the 
United  States.  Excellent 
sales  and  commission 
plan  and  fi'inge  benefits. 
Please  forward  resume  to: 
Graphic  Management 
Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
Attn:  Manager  of  Human 
Resources. 


_ PRODUCTION _ 

PRODUCTION  MANAGER 
Equipment  includes  Compugraphic  One 
.GE-  System.  8400  typesetters,  Berky  color 
system,  Goss  Community  press. 

.  Contact  Tom  Reed,  (912)  923-6432, 
Pter  PO  Box  2768,  Warner  Robins,  GA 

diate  31099. _ 

Pield  PRODUCTION  MANAGER 

onsi-  Lancaster  Newspapers,  PA,  needs  an 
r  and  effective  hands-on  production  manager 
•tine  pressroom  and  composing 

•  operations.  Daily  (morning  and  evening) 

Mper  and  Sunday  newspaper  with  over 
t  the  100,000  circulation. ..modern  facility 
illent  family  owned,  old-line  company  in 
ainn  fastest  growing  area  in 

Pennsylvania. 

efits.  Must  work  well  with  people,  be  quality- 
ae  to:  conscious,  and  possess  motivational 
ueut  skills. 

Excellent  opportunity  to  live  and  work  in 
beautiful  Lancaster  County,  PA.  A  real 
career  opportunity... come  grow  with  us. 
772  confidential  consideration,  send 

resume  and  references  to  John  M. 
iman  Buckwalter,  President,  Lancaster 
Newspapers,  Inc.,  PO  Box  1328, 
_  Lancaster,  PA  17603. 

EDITOR  &  PUBLISHER  for  August  9,  1986 


POSITIONS  WANTED 


ADVERTISING 


AD  MANAGER,  6  years  as  top  produc¬ 
ing  salesman  for  52,00  daily  in  compe¬ 
titive  market.  9  years  as  a  revenue 
producing  manager  with  paid  weeklies 
and  shoppers,  150,000.  Can  sell,  train 
and  motivate  urban  and  suburban  mark¬ 
ets.  All  Zones.  Call  Joe  (718) 
983-0532.  Box  1263,  Editor  & 
Publisher. 


CIRCULATION 


HELP  WANTED 


PRODUCTION 


SUBURBAN  MILWAUKEE  weekly 
group  has  opening  for  production  mana¬ 
ger,  21  newspapers,  3  shoppers.  Must 
nave  proven  people  skills,  experience  in 
publication  workflow.  Growing  firm, 
congenial  atmosphere,  choice  of  urban 
or  rural  living,  excellent  pay,  benefits. 
Community  Newspapers  Inc.,  PO  Box 
7,  Oak  Creek,  Wl  53154,  or  call  Gener¬ 
al  Manager,  Wayne  Toske  (414) 
768-5800. 


PHOTOGRAPHER 


AWARD-WINNING  PHOTOGRAPHER 
needed  for  award-winning  newspapers. 

We're  a  group  of  weekly  newspapers  in 
Arizona's  cool  mountain  country  which 
consistently  wins  state  and  national 
photography  awards.  We  need  a 
talented,  ambitious,  hard  working 
photographer  to  continue  that  tradition. 

Experience  isn't  necessary  but  is 
preferred;  good  lab  skills  are  mandat¬ 
ory;  reporting  skills  are  not  necessary 
but  are  preferred.  Excellent  pay  (experi¬ 
ence  is  rewarded)  good  benefits  and 

great  living  conditions  in  some  of  Arizo- 1  CIRCULATION  DIRECTOR  12,000 
na's  most  beautiful  country.  If  you're 
looking  for  a  challenge  and  the  fr^om 

cha‘?fce.lend  clips,7eLme^o'jack  i  EMPLOYED  CIRCULATION  DIRECTOR- 


POSITIONS  WANTED 


EDITORIAL  PAGE  editor-writer  to  lead 
or  join  pac>e-a  seasoned,  awards- 
winning,  do-it-all  pro.  One  of  the  best. 
Bright  features  also  are  specialty; 
perhaps  serving  a  dual  writing  need. 
Open  to  other  writing  assignments.  Box 
1223,  Editor  &  Publisher. 

SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  Colum¬ 
bia  J-school  grad  (82)  with  major  wire/ 
weekly/magazine  experience.  Speak 
French  and  Spanish.  Great  clips.  Hard 
news  only,  any  offer  considered. 
Contact  A.  d'Adesky,  20  Clinton  St. 
(3F),  New  York,  NY  10002  (212) 
674-4736. 


Tanner,  Managing  Editor,  White  Moun- , 

tain  Independent,  PO  Box  1570,  Show  I  10,000-200,000  with  excellent  people 


in-depth  experience  from 


PHOTOGRAPHER  FOR  11,000  circula¬ 
tion  weekly  in  Sun  Valley,  Idaho.  Must 
be  highly  skilled  in  sports/action  shots, 
have  general  assignment  versatility,  and 
accomplished  in  darkroom  and  news¬ 
paper  production  techniques.  Only  very 
hard  workers  need  apply.  Degree 
required.  Send  resume,  references, 
photo  samples  to  Idaho  Mountain 
Press,  Box  1013,  Ketchum,  ID  83340. 


PHOTOGRAPHER 

16,000  southern  Oregon  daily  seeks 
strong  hard  working  shooter  to  help  us 
move  from  reporter/photographer 
system.  You'll  be  the  only  photogra¬ 
pher,  and  you'll  work  with  new  editor 
and  young  staff  to  improve  a  good  news¬ 
paper.  Duties  also  include  coaching  of 
reporters/photographers.  Send  letter 
with  your  photo  and  design  philosophy 
to  Roger  Morton,  Editor,  Daily  Courier, 
PO  Box  1468,  Grants  Pass,  OR  97526. 
Please  include  five  representative 
photos.  Full  portfolios  will  be  requested 
of  top  applicants. 


POSITIONS  WANTED 


EDITORIAL 


MAGAZINE  WRITER 
Strong  on  substance,  structure  and 
style,  seeks  creative  job  in  Washington, 
D.C.  Box  1260,  Editor  &  Publisher. 

SPORTS  WRITER,  4  years  experience, 
seeks  position  on  medium  or  large  daily. 
Pros,  colleges,  preps,  columns,  VDT, 
portables.  Prefer  Zone  2.  Box  1246, 

Editor  &  Publisher. _ 

THIRTEEN  YEAR  newspaper  vet  seek¬ 
ing  positive  career  step.  Talented  in 
sports,  news,  with  clips  to  prove  it. 
Accomplished  photog.  Rick  (316) 
564-3043. _ 

TOUGH,  HUNGRY  reporter  on  large 
weekly  seeks  switch  to  daily.  City  hall, 
education,  business,  sports  and 
features  experience  since  graduating 
from  1983  J-school.  Will  relocate  to  any 
region.  Box  1163,  Editor  &  Publisher. 


TV  COLUMNIST/EDITOR/CRITIC  for 
respected  Zone  5  daily  seeks  similar  job 
..  ^  nnn  i  i*!  California.  Solid  newspaper  experi- 

IxS*' reporter  and  copy  editor,  plus 
AM.  Box  1188,  Editor  &  Publisher.  I  15  years  writing  about  television, 
running  four-man  TV  department  and 
editing  TV  magazine.  Looking  for  a  new 
challenge.  Box  1193,  Editor  & 
Publisher. 


EDITORIAL 


AWARD-WINNING  newsman,  former 
publisher,  seeks  weekly  publisher  or 
daily  news  executive  position  in  West, 
preferably  Zone  9.  Box  1220,  Editor  & 
Publisher. 

COPY  CHIEF,  7-day  state  capital  AM, 
20-1-  years  experience,  awards,  seeks 
senior  newsroom  position.  Box  1224, 
Editor  &  Publisher. 

COPY  EDITOR;  Hard-working,  25-year- 
old  with  two  years  of  reporting  and  edit¬ 
ing  experience  or  mid-size  California 
dailies  seeks  news  or  sports  desk  posi¬ 
tion.  Will  relocate.  Richard  (415) 
753-6734. _ 

DEFY  THE  BLACKLIST 
National  award  winner,  known  as  fine 
man  who  made  a  mistake  and 


POSITIONS 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1164, 
Editor  &  Publisher. 

PEOPLE  AND  PROFIT  oriented 
Publisher-General  Manager  with  over 
25  years  newspaper  experience  seeks 
permanent  position  on  mid  sized  daily 
in  or  near  Zone  6.  Box  1249,  Editor  & 

Publisher. _ 

SELF-STARTING  manager  with  diversi¬ 
fied  newspaper  experience  seeking  a 
challenge.  Strong  base  in  sales.  Box 
1221,  Editor  &  Publisher. _ 

"SEASONED"  General  Manager  seeks 
new  challenge  with  large  weekly  or 
weekly  group  in  Zones  1,  2,  3.  Staff 
motivation  and  building  ad  sales  are  my 
forte.  “Bottom  line"  responsible.  Reply 
Box  1222,  Editor  &  Publisher. 


PART-TIME  but  steady  COPY  EDITING 
work  wanted  rural  Zone  1  by  journalist 
with  30+  years  experience;  three  time 
national  award  winning  reporter,  former 
LIFE  staffer,  widely  published  with 
some  daily  column  and  edit  writing 
experience.  Reply  Box  1207,  Editor  & 
Publisher. 

RECENT  J-school  grad  seeks  entry  posi¬ 
tion.  Internship/daily  reporting  experi¬ 
ence  at  state  capital  bureau.  Photo 
skill.  Eager  to  relocate.  Box  1140, 
Editor  &  Publisher. 


SKILLED  DESKMAN.  Former  managing 
editor,  city  editor.  Mature.  Adept  at 
handling  news,  features,  photos,  work¬ 
ing  with  reporters.  Metro,  smaller  daily, 
academic  credentials,  editorial  page 
experience.  Recently  made  ill-advised 
move.  Seek  quality  paper,  pleasant 
location.  Prefer  upstate  New  York, 
upper  New  England,  comparable  area. 
Box  1190,  Editor  &  Publisher. 

SPORTSWRITER  with  two  years  report¬ 
ing  experience  seeks  position  with  daily 
in  Zones  7,  8,  or  9.  Have  strong  sports 
background  and  photo  skills.  Contact 
Russ  Meisner,  419  S.  Cedar  #5, 
Cortez,  CO  81321,  (303)  565-2465. 


BUREAU  CHIEF — 12  years  experience 
national  and  foreign  staff  correspondent 
with  newsmagazines,  masters  degree. 
Seeks  challenging  position  in  public 
relations,  other.  Box  1205,  Editor  & 
Publisher. 

HEALTH  CARE/EOUCATION  specialist. 
MS  in  journalism.  Experienced  in  news, 
features,  copywriting.  Able  to  plan, 
organize,  teach,  motivate  -  without 
intimidation.  All  responses  will  be 
acknowledged.  Box  1251,  Editor  & 
Publisher. 


HEALTH  CARE/EDUCATION  specialist. 
MS  in  journalism.  Experienced  in  news, 
features,  copywriting.  Able  to  plan, 
organize,  teach,  motivate  ~  without 
intimidation.  All  responses  will  be 
acknowledged.  Box  1251,  Editor  & 
Publisher. 

PHOTOGRAPHER 

SEEKING  A  photographers  position, 
any  zone.  10  years  part  and  full  time 
experience  at  p.m.  daily.  Award  winning 
photos,  writing,  VDT,  and  editing  exper¬ 
ience.  Own  cameras,  equipment.  Send 
inquiries  to:  Photographer,  1236H 
Green  Valley,  Heath,  OH  43056. 


NEWSPAPER  JOBS  FOR 
NEWSPAPER  PEOPLE 


FEATURES  EDITOR 
On  Top-10  newspaper  seeks  compar¬ 
able  position  in  or  near  Washington, 
D.C.  Box  1259,  Editor  &  Publisher. 

HEADING  DOWN  UNDER 
American  reporter  with  5  years  daily 
newspaper  experience  begins  a 
3-month  stay  in  Melbourne,  Australia  in 
September.  Anxious  to  make  this  stay 
worthwhile  and  productive  working  for  a 
newspaper  or  magazine.  My  experience 
ranges  from  covering  national  news 
stories  to  writing  award-winning 
features.  Help  make  this  reporter's  visit 
a  memorable  one  in  the  land  of  Kiwis 
and  Koalas.  Contact  Janet  Mazur,  76 
Lake  ave..  Ocean  Grove,  NJ  07756. 
201  988-1169. 


E&f  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 

Why  not  give  the  new  UPl  owners  a  chance? 


By  John  Consoli 

Earlier  this  year,  I  visited  Scripps 
Howard  headquarters  in  Cincinnati 
and  had  the  opportunity  to  meet  its 
new  president  Larry  Leser. 

Before  being  named  president, 
Leser  had  served  as  executive  vice 
president  and  was  among  those 
actively  involved  in  the  peddling  and 
eventual  sale  in  1982  of  United  Press 
International  to  Rob  Small,  William 
Overgaard,  Douglas  Ruhe  and  Wil¬ 
liam  Geissler. 

Shortly  after  the  sale,  as  most  in  the 
newspaper  industry  will  recall.  Small 
and  Overgaard  bowed  out  and  Ruhe 
and  Geissler  were  left  as  the  sole  own¬ 
ers  of  the  wire  service. 

Under  Ruhe  and  Geissler,  UPI’s 
financial  condition  deteriorated  to  a 
point  where  it  had  to  file  for  protec¬ 
tion  under  the  Chapter  1 1  bankruptcy 
law. 

In  June  UPI  was  acquired  for  $41 
million  by  two  new  owners  —  pri¬ 
mary  partner  Mexican  publisher 
Mario  Vazquez  Raha,  who  owns  95% 
and  Houston  businessman  Joseph 
Russo,  who  owns  5%. 

At  the  time  of  its  sale  of  UPI  to  the 
Ruhe  and  Geissler  group  in  1982, 
Scripps  Howard  took  a  great  deal  of 
heat  from  the  rest  of  the  newspaper 
industry  for  selling  the  financially  ail¬ 
ing  wire  service  to  two  “unknowns” 
(Ruhe  and  Geissler)  who  had  very  lit¬ 
tle  newspaper  experience. 

Leser  and  I  discussed  a  number  of 
topics,  but  1  kept  asking  him  about  the 
sale  of  UPI. 

He  was  reluctant  to  talk  about  the 
Scripps  sale  of  UPI,  indicating  what 
was  done  was  done,  but  being  some¬ 
what  persistent  I  got  him  to  discuss 
the  scope  of  Scripps’  attempt  to  sell 
the  wire  service  to  another  news  orga¬ 
nization. 

What  Leser  said,  in  a  nutshell,  was 
that  no  other  news  organization  was 
interested. 

Yet,  many  executives  of  those 
news  organizations,  either  publicly  or 
privately,  expressed  alarm  and  even 
canceled  their  subscriptions  to  UPI 
when  it  was  eventually  sold  by 
Scripps. 

“We  underwrote  UPI  for  a  lot  of 
years,”  Leser  said.  “We  couldn’t 
continue  to  underwrite  it  alone. 

“We  went  to  the  industry  in  the  late 
1970s  and  asked  for  help  in  keeping  it 
alive.  We  asked  for  rate  hikes  —  and 
got  a  lot  of  resistance  to  that .  We  went 
to  the  UPI  advisory  board  and  asked 
if  they  wanted  to  turn  UPI  into  a 


cooperative.  The  board  members  said 
‘no’  because  AP  was  already  operat¬ 
ing  that  way. 

“We  went  to  the  newspaper  and 
broadcasting  industries  to  see  if 
they’d  be  interested  in  a  limited  part¬ 
nership  in  UPL  Some  were  inter¬ 
ested.  Some  agreed.  But  the  total 
offering  was  not  enough.” 

Scripps  then  called  a  meeting  of  the 
major  U.S.  newspaper  companies  to 
see  if  some  or  any  would  be  interested 
in  acquiring  UPI  or  a  portion  of  it. 
Nobody  jumped  at  the  chance. 


See  related  stories  on  UPI  appearing 
on  pages  9-11. 


Scripps  negotiated  with  Reuters, 
the  British-based  news  service,  for 
nine  months  before  talks  were  broken 
off. 

“Quite  frankly,”  said  Leser  about 
the  sale  to  Ruhe  and  Geissler,  “I 
don’t  know  if  there  was  anybody  else 
out  there  at  the  time. 


“I  just  wonder  if  there 
isn’t  some  sort  of 
anti-Latin,  anti-Mexican 
prejudice  at  work  here.” 


“There  were  at  least  200  very  large, 
responsible  companies  contacted  by 
First  Boston  Co.  (on  behalf  of 
Scripps).  It  was  common  knowledge 
that  UPl  was  up  for  sale.  All  this  talk 
that  the  country  needed  two  wire  ser¬ 
vices.  Where  were  they?” 

Now,  four  years  later,  it  appears  to 
be  deja  vu. 

UPI  files  Chapter  1 1  and  is  put  up 
for  sale.  Among  American  newspaper 
companies  there  is  no  interest  at  all. 
Mexican  publisher  Vazquez  buys  the 
wire  service  and  now  there  are  rum¬ 
blings  among  U.S.  newspaper  execu¬ 
tives. 

Some  question  his  ties  with  Mexi¬ 
can  politicians.  Some  wonder  if  he’ll 
turn  UPI  into  a  tool  for  the  Mexican 
government.  Some  U.S.  newspapers 
have  run  reports  quoting  competitors 
of  Vazquez  who  raise  questions  about 
his  past.  Others  have  implicated  him 
in  unsavory  activities.  Many  have 
printed  lengthy  stories  with  charges 
about  Vazquez  and  included  only  a 
few  lines  of  rebuttal  from  the  new  UPI 
owner. 

Eugene  Roberts,  executive  editor 


of  the  Philadelphia  Inquirer,  calls  this 
“gringo  arrogance”  and  says,  “All 
kinds  of  journalists  at  one  time  or 
another  have  been  involved  in  poli¬ 
tics.  The  issue  is  not  their  former 
political  ties.  It’s  how  they  conduct 
themselves  as  publishers  and  edi¬ 
tors.” 

Roberts  added,  “I  just  wonder  if 
there  isn’t  some  sort  of  anti-Latin, 
anti-Mexican  prejudice  at  work 
here.” 

Down  the  road,  one  of  the  investi¬ 
gations  into  Vazquez  and  his  back¬ 
ground  may  substantiate  some  of  the 
charges  being  raised  about  him.  But 
until  they  do,  he  should  be  given  the 
benefit  of  the  doubt. 

Before  he  was  selected  as  buyer  of 
UPI,  the  company  had  the  National 
Security  Council  do  a  check  on  him. 
According  to  UPI  officials,  he  came 
out  clean. 

The  man  runs  62  newspapers  in 
Mexico  that  have  a  circulation  of  over 
two  million.  He  appears  to  have  the 
newspaper  background  which  many 
American  publishers  complained  that 
former  UPI  owners  Ruhe  and  Geis¬ 
sler  didn’t  have. 

And  he  did  pay  $41  million  to  obtain 
the  wire  service  and  is  willing  to  put 
several  million  more  into  it  in  an 
attempt  to  turn  it  around. 

This  is  more  than  many  of  his 
critics  —  those  American  news 
executives  who  had  the  opportunity 
to  buy  UPI  themselves  but  didn’t  — 
have  done  for  the  troubled  wire  ser¬ 
vice. 


Defends  image 

(Continued  from  page  31) 


“People  who  couldn’t  compete 
with  him  in  Mexico  are  doing  a  splen¬ 
did  job  of  beating  him  up  in  the  U.S. , 
and  U.S.  publishers  are  being  very 
receptive  to  it.” 

Nogales  said  that  during  UPI’s 
investigation  of  Vazquez,  “we  never 
found  somebody  who  could  say 
‘These  are  the  facts.’  It  is  all  unsub¬ 
stantiated  allegations  and  rumors.” 

Eugene  Rob^erts,  executive  editor 
of  the  Philadelphia  Inquirer  and  a 
new  member  of  the  UPI  advisory 
board,  also  expressed  reservations 
about  the  allegations  concerning 
Loreta  de  Mola’s  death. 

“If  we  had  that  level  of  allegation 
about  an  American  citizen,  we 
wouldn’t  be  printing  it,”  Roberts 
stated. 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss" 
Modular  Press  Control  System  "  for 
Headliner  Offset  "  fn-esses,  to  simplify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehle* 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
provide  2,000  fpm  productivity  for 
high-volume  insert  printers. 


Rockwell  International's  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  $11.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity,  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-112, 

600  Grant  Street,  Pittsburgh,  PA  15219. 


Rockwell 

International 


...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


‘  ‘Give  light  and  the  people  will 
find  their  own  way’ '  is  Scripps 
Howard's  motto  It  has  taken 
on  a  new  meaning  in  the  war 
against  illiteracy. 

Scripps  Howard  has  established 
a  corporatewide  program  to  help 
finance  local  literacy  campaigns.  It 
is  also  educating  Scripps  Howard 
employees  about  the  scope  of 
illiteracy  and  ways  to  corribat  it. 

The  Scripps  Howard  Foundation 
will  provide  grants  of  up  to  $10,000 
to  existing  community  literacy 
projects  endorsed  and  actively 
supported  by  Scripps  Howard 
newspapers,  broadcast  stations, 
or  other  units. 

Scripps  Howard  is  counting  on 
its  employees  to  help  identify  the 
best  way  to  make  a  difference 
locally  ^  supporting  these  efforts, 
Scripps  Howard  will  enhance  the 
quakty  of  life  in  the  communities 
in  which  it  does  business — and 
give  new  meaning  to  its  commit¬ 
ment  to  light  the  way 
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SCRIPPS  HOWARD 
FOUNDATION 


LITERACY:  WE  OPEN  DOORS  TO  A  WIDER  WORLD 
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